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- ufvsd Yoazerra erotf (ggaa) faeafiemera orioms,
8 ) UTaRISH a1 Qo abiat gd/ 3ifdrer

ufvsda Yoeazena <raf (agaa)
faeafamer wil=ere, fAenigR

UTaAH A

Cdl.bldl gd (M.com. PREVIOUS)

vor.aio1 gd Ifan gz u Paper 19t :
A HEIA T IcqTeET Taee
Human Resource & Production Management

UNIT-1 oma d&mae (@faesfta)  afomn, aefa, fmteanseasy ;
A FEUH (e & weed [ w ;A 9 At s,
SIER UF HR AT, A daras e i e o
Human Resource (Personnel) Management : Concept,
Definition, Importance & Objectives; Nature, scope and
planning. Personnel Policies, programmes & procedures.
Organisational Structure of Personnel (HR) Department;

Personnel Functions, Position of personnel Department &
Organization of Personnel Mangement.

UNIT-2 #e §8mae fatem; wdl-=99, 9TemesR, UgsumET d qg
utcaa; ufineror - eref, sragawar oo ffw: srftar fasm -
arazawal, frera ufafal; whi=fa, weeefy, sammasor
fouTes qeaiee : srazawan, R a fftwt
Human Resource Planning : Recruitment and Selection,

Training & Development of Employees & Executives.
Promotion, Demotion, Transfers, Absentecism & Turnover.
Performance Appraisal and Merit Ruting, Discipline.

UNIT-3 Icures 9oy ; aref, & O %74 Ieura Ui Ieqres fesm
: aforn, SR o &, aa ar faferar
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- ufdsa yogzana eroif (ggaa) fareafdarera silwore,
: uTaaasa gat. gl yd / 3ifdar 3

Fundamental of Production Mangement- Nature, scope,
Functions Problems, Production Process and Productivity
Types of Manufacuturing systems.

Production Planning : Meaning, objectives and methods,

UNIT-4 afssar srfirame | daw ifusR; S afi=ard 1 &9 ; 9=
ataare & fafies v, fafer forgetaor | @l oo & gamdieezon
Process Layout, Plant Design, Factors affecting design
Relation with types of manufacturing plant location.

Methods Analysis and Work measurement and work
standards.
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4 uTaIshat gat. oot gyd/ 3ifder
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gat.avier gd e ys o Paper 2" :
fortia e frotfira argim

Financial & Corporate Accounting

UNIT-1 d"i® - Rrgra: AT =
fereefrar feraor w=ll &1 GaR wwa
AW HITRT T TTITEH T SHeh! ST
Accounting Principles; Accounting Cycle

Preparation of Financial Statements
Formulation of Accounting Standards & Their Compliance

UNIT-2 3311 T frfre, &eo1 ud gafias
QTR 211 1 3O U 1o @lig
ZROT-OAT T foTae & 3iee
FAIT o {oT T, @i
Issue, Forfeiture and Re-issue of Shares
Redemption of Preference Shares and Buy-back

Issue & Redemption of Debentures
Final Accounts of Companies

UNIT-3 TEHYRR0T & s er@isher;  afeeo shafeat & ad
< Frg el & o
Accounting for Amalgamation
Accounts of Banking Companies

Accounts of Insurance Companies

UNIT-4 ¥R & of@i®a FTd;  ATHTN A
S EECERCCIE T U TERUl AR
Computerized Accounting; Social Accounting
Value Added Accounting;  Environmental Accounting
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P ufUsa Jeazerra et (gaa) Reafdareara oriters,
' 6 UTORIS a1 Yot aTa1 g/ 3ifdrar

gor.asTar gd e uzux Paper 3" :
frrrfia fafy dx=mn

Corporate Legal Framework

UNIT-1 FPa-T Srferfam 2013 (graam) ; i ofik fegiear: swafat
& TR, HFAI hl SIS, Fro=it St o, oot safiam,
gferawor

The Companies Act, 2013 (Relevant Provisions) :

Definition, types of companies; Memorandum of association;
Articles of Association; Prospectus.

UNIT-2 afegfa ey (Framm) afufem od wrdta aferfa od
fafmra i arfafomm (@), 1992 ; @ ud 32zq ; (@)

1 g rfeaan ; geft & fore @t & fezmfedar;

Legal Environment for Security Markets : SEBI Act. 1892
- organisation and objectives of SEBI. Powers under
Securities Contract Regulation Act 1956 transferred to SEBI.
Role of SEBI in controlling the security markets.

UNIT-3 IU¥iehT SR&m0r Siferfad, 1986 : U@ UTad; ITiaT SiiT
79 AfER, Bewa fFare maiiad
difgs duar eer afafem @ widREe, R Seurd &
af=ry

The Consumer Protection Act, 1986 - salient features;
Definition of consumer, rights of consumer, Grievance
redressal machinery.

Intellectual Property Act : Introduction of Copyright, Patent,
Trademark Act.

UNIT-4 fadzft fafmma gda arfufemw (ar FEMA), 1999 3234,
THE UM U gay; fa3a SR @ (WT0) © & ud
UMAE ST TRIPS & TRIMS A
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Foreign Exchange Management Act (FEMA) 1999, :
Objectives, Regulation and Management;

WTO Regulatory framework of WTO : Basic principles & its
charter; TRIP and TRIms.
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ufdsa Joazera 2rotf (ggaa) fAeafdareaa sitors,
UTGRIEHat Uat. ahial gd/ 3ifdran

vor.asTo1 gd Af-amd gz aa Paper 4% :

T O e i O e

Principles & Practices of Banking & Insurance

UNIT-1

UNIT-2

9% : srauron, & od Qar; Al qwor a1 F aew F
gfa sfrwR ue el ¥ &1 Temier ; A o arew
& o= T o fagiy wvama ; graeat § e

4% AEH & @A : IF WA Qa1 @ad 9ug qEyrEr
HAAEH, G311 AledT, TrTd safed aun o R safad &
T, Fdd, g, arfe-warn afwel | @y gt wro
as Rreror Seanet & 9% @ran

Bank - Concept, Functions and Services, Bandand Customer
Relationship, Concept of Customer; General relationship,
Rights and obligation; Termination of Relationship,
Accounts of Customers : Various customers account,
Opening an account; Nomination, Special types of customers

- Minors, Pardanshin women, Lunatics, Intoxicated persons,
Joint Hindu Family limited companies & Non-trading concern.

AR FTHT UMt © TS SR=1 Ot @i (31);

WRATT SATRE ST SEURN, &1 . gdq™ faHeaE
ygiaar;, $-dtn | maga afer;

etd 9% a1t $fean : 327w, W@ed wd wrf | sy,
A farfora sifufeam, 1949 : w@ grea™

Indian banking system - Structure of Indian banking system
Commercial Banks : Meaning functions, management and
investment policies of commercial banks.

Present structure; E-banking and E-trading.

Recent developments in commercial banking.

Reserve Bank of India : Organisation, management and
functions; Banking Regulation Act, 1949, Important features.
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ufvsa Joazena 2rotf (ggaa) faeafdarer oriizers,
uTgAhdl ot aig gd/ siferar 9

UNIT-3 <t & I =ik fasm; St : snagasan, neaa od & |
it % Rrarea; S & |unfas gren ad
TR sfte dtan ; sfoee; 329, wew wd @@ (@),
sfrem frmat & s sitaw SamEt 6 ard ;) TR sfes
ftan fem; < e qan e uTiteRsr (IRDA)
Origin of Insurance, its development, and organization Utility

of Insurance, Fundamental Principles of insurance Insurable
Interest.

Life Insurance : Functions & Benefits, History of Life
Insurance Bussiness, Life Insurance Policies, its kinds.
Insurance Regulatory & Development Authority (IRDA)

UNIT-4 S5l < ; eazas ao; fafer ; diftem ; fafies ger
A dn @ ord, uwfa o mew; afdy diwme - uwR, I
fifirnT qun g
fafery v safdema gdean o @i ;. wga S
AR TR < agrae |t xfie arforgfd st fegasaan
TRUE St
Marine Insurance - Essentials of Marine Insurance Contract
Marine Insurance Act.1963. Procedure of Taking out Marine
Insurance Policy, kinds of Marine Insurance Policies.
Fire Insurance : Functions of fire insurance, Principles of
fire insurance, meaning of fire, characteristics of fire Insurance,
Miscellaneous Insurance : Personal accident insurance,
Motor, employer's liability fidelity guarantee, burglary, live
stock, crop, and workmen's compensation insurance.
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ufosa Yogerre <t (gfaa)
faeafa=nerr widl=ere, fAen=gR

araass ol
Qal.BId 3ifaar (m.com. FINAL)

vor.aT a1 3iforer afed wzwua Paper 15t :
andtr, FY ud ety fauus

Rural, Agricultural & International Marketing

UNIT-l - arrftor ferqur - el srmsdtor fergor sreramom, wsifar, soaifar;
TTHYOT ITAVFAT : ST (FHdl) SHEER | TWHT; A TR
&1 fenTardieneor, faqur @udiesor; amior aerR & fag faa
Hread ; Wifae ferazor; amfior 9wk & fow saure fFaise

Rural Marketing : Indian Rural Marketing : Concept, Nature
and utility; Rural Consumer and Consumer Behaviour ;
Segmentations of Rural Market , Rural Market Channels of
Distribution and Physical Distribution; Product Planning

UNIT-Il &% garaf &1 faaum @ gxfa, sutfarn sy faoom &
TTER0T; o IATg T FY Ig A fd¥; IR HE=AT
R H S faawor gurelt; ARd & @awr) foaos
Agricultural Marketing : Concept, nature, Scope and
Subject matter, Classification of agricultural products and their
difference with manufactured goods.
Agriculture market Structure : Meaning, Components,

Dimensions and Classification. Public Distribution System,
Co-operative Marketing.
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ufvsa Jeazera eraf (ggaa) Reafznea oifizeme,
UTGRIS591 Qot. ahiot gd / 3ifdrar 11

UNIT-IIl Iuw feaafor @ Susi-faufor’ &1 fPrams: s@& & aan
Suatfirar, sfaf;  Iwwisar azgent’ w1 fagos

few1e Iudisal asg aur RX-fewrs Imntadr a=q |
G, uftaed & wreaw Wit fRawon : woero
Produce Exchanges : Regulation of Produce Exchange;

Marketing of Consumer Goods; Packaging; Mode of
Transportation, Physical Distribution- Ware Housing.

UNIT-IV svearisgta oo - asfa, @9, weca; ues: eagawar;
FARTL T Fauur arqraRor : ereafis qern "rer JrdrErr;
ozt aeIR vz=m ol = g, fata e /faeah saur
A | SR, T84 Hl TS F39 9T 92, fa2i9 qeqor
Fvarisda qea frator afwan, aes-aca; g Frafor &
e, srarRigia e Sexo
International Marketing : Meaning, Scope, Nature and
Significance, International Marketing Environment - Internal
and External, International Market. Orientation |dentification
and Selection of foreign market.

Export Organization : Meaning, affecting factors and
types, Overseas Product Development : It's concept and

methods, pricing and its factors, methods, of Princing, Price
quotation.
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ufvsa Foazarer eranf (ggam) fyeafdenera s,
UToRIa5a1 Qat. ahiar gd / 3ifdrar

gar.aTa 3ifaar afed yzaa  Paper 279 :

aTforsy oo gy & 3y gfafya

Research Methodology in Commerce & Management

UNIT-1

UNIT-2

UNIT-3

UNIT-4

aiv=r - aref ok aforemd, Seaza wnfea F a ae,
it il fera-ag, g A fafe, gt afaf & a6 aws
dIiTR ST, T Y & UK, SAE |

Introduction : Meaning & Definition, Characteristics,
Objectives, Motivating factors, Subject matter of Research,

Methods of Research, new techniques in research

methodology, Scientific Research, Types of Commerce
Research, limitation.

arfors & zity faftmt - arfore & ergeum w1 i @i
ATIZAHAL, ATHY (3M4) H JEIHTA HT IUGFT, ATHI
fesirg, aftwreaan &t ama, gefiaw (s=2f) zita ufwan,
fritem @ s |

Research method in Commerce : Introduction and Need of
Research in commerce; Use of the Library in Research,
Research Design, Measurement, Hypothesis, Indexing,
Research Process, Planning, & Problems.

TUHT T TG - AEE, THK R SAld, GHE! & GAR
Referet 8, ik B il id e fore
AR THH! &1 fagagor, aiweaaren $i = |

Data Collection: Meaning, types & sources, Methods of
Collection of Data, Classification, Tabulation; Questionnaries
& Schedule, Interpretation, & Analysis of Data, Testing, of
Hypothesis.
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ufvsa Yeazere el (gpaa) Reafdane siflxors,

UTaRISSaT Qot. ahiar gd / 3ifdrer 13

yfeded - ufv, afqdes & dat, mifw w9 ok = &1
ufdded &l dUR HE § g |

Use of Computer in Research: Introduction, Role of
Ccomputer in Research, Interpreation through Computer,
Use and Importance of Internet in Research.

Reporting : Introduction, Preparation of Report, Use of
Graphics & Chart in Preparation of Report.
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73 ufsa geazera eraf (ggaa) Reafznera iz,
' 14 TaRISH a1 Gat. whiot yd/ 3ifder

vot.aio1 3ifdrer sifard gz a3 Paper 3¢ :
AT U TS d@ihe

Cost & Management Accounting

UNIT-1 aTd fazaeur o ard ddis ; auell ud om;  suisay
v, fwar smarfia avma fFratzor &Ry eremar o &t Y

Cost Analysis & Cost Accounting : Material and Labour;
Overhead Cost; Method of Activity based Cost or A.B.C.

UNIT-2 gfssar arra ferafzor fafty; afvames arma frafor &ty ssdh
frar=ror; gaTa AT et 6t e ferRam : faror e
Process Cost Determination Method; Operating Cost Method:;

Budgetory Control; Basic concept of Standard Cost
Accounting : Variance Analysis

UNIT-3 3[F AMUR oies; faedta fagdao & q&ftd  erquma
ferawur; diss gamz fagawor

Zero Base Budgeting: Techniques of Financial Analysis :
Ratio Analysis; Cash Flow Analysis

UNIT-4 AT arTd d@isa; a9-fass e fagasor
fofgs 3g @ ferafzor
Marginal Cost Accounting; Break-Even Analysis; Cost
Determination for Decisions.

@Eﬁau | g
TR AT AT | SOH. O, ST (H1feed 7o AFRI)
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o ufdsa Yeazerna @it (Fad) ReafRmaa oiles,
mqamqm.aﬂmqﬁfsiﬁm 15

war.avVar sifoor afad ;@ Paper AW

g T Tad
Strategic Management

UNIT-1 SqERearmTel® Jad | O qied @ SqEe=l & AR,
fargtar, @ga, g fa; fhze, fass, 33T QU1 A&,
ST ST o, fagiea, ke, I

qfar: aTaTERuid Rz od gEiE | TFfd Je0 9qE
ues, weed, SR, st AR H arfergiterd,

HTETeH YediE; Fiw, FASN, IR, AT ferzedwr
Concept of Strategy : Defining strategy, levels at which
strategy operates; Approaches to strategic decision making;
Mission and purpose, objectives and goals; Strategic
business unit (SBU); Functional level strategies.
Environmental Analysis and Diagnosis : Concept of
environment and its components; Environment scanning and
appraisal; Organisational appraisal; Strategic advantage
analysis and diagnosis, SWOT analysis.

UNIT-2 sgexal foreaon oel fahed @ Se i foofa &Y aFfa,
e it SR ard sggea, e ghe sETr,

YA qTell SR, Hate ST, e e SR,
farferiersor sygear, 0T A rn ST, J=ATR T,
mgﬁw:ﬁaﬂu&w@wa@;w
T = | UHE i axd

Strategy Formulation and Choice of Alternative :
Strategies-modernisation, diversification, integration, Merger,
take-over and joint strategies; Turnaround, divestment and
liquidation strategis; Process of strategic choice - industry,
competitor and SWOT analysis; Factors affecting strategic
choice; Generic competitve strategies-cost leadership,

differentiation focus, Value chain analysis, bench marking,
service blue printing.
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ufdsa Yoazara et (Fgad) fReafdaaa olRI91G,
16 uraaset gat.wiar gd /sifaoT

UNIT-3 DRaTe sqeeaTe: ; ere ifedl o A, ‘TFAATSH

@Wg‘ﬂ- ’ ;WWDEW ;i}};&]‘mﬂ;a{g‘{aﬁ\‘f;
Fyqort e Rearens sqgeaTd « forfi Aifer; IFRICE]
5‘{§Ia=1l'f i ﬂiaaiiiu -_'m%ﬂiwl: EQEQHFH Fﬂ;‘qla‘zﬁ{ g a{\gﬁ?n
FreqUT qI SRR A, HETaA AT |, Teted
Functional Strategies : Marketing, production / operations
and R & D plans and policies.

Functional Strategies : Personnel and financial plans and
policies.

Strategy Implementation : Inter-relationship between

formulation and implementation; Issues in strategy
implementation; Resource allocation.

UNIT-4 SIgt=T Td STl . GRS DA | SIS
W;qﬁﬁwéﬂﬂawaﬁq\zﬁm;ﬁwﬂﬂw :
U T, ATE T, foqa wrET HieH, FeAdTH!
e, HUE-IF IS, A -TUg-ITUE HIRH; HISATHT
afEds :ﬁﬁﬁaamaﬁﬁﬁaqﬁaﬁ;qﬁaﬁﬂ%qﬁﬁﬂ;
WWMW@W:WW
&Y fafiv=r assie;

gawa W a7 42 ATaRd ad
Strategy and Structure : Structural considerations,
structures for strategies; Organisational design and change.
Strategy Evaluation : Overview of strategic evaluation;
Strategic control; Techniques of strategic evaluation and
control.
Global Issues in Strategic Management.
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