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(Assignment—1)

(Section-A)

Q1. Which town has been newly added as a Town of Export Excellence (TEE) in FTP 2023?
T 2023 H ford TeR &1 Fafd S pdr WeR (E158) & =0 § SIsI a1 82
A) Kolkata e cfch Tl

B) Mirzapur ﬁl\‘rﬁ'ﬁ?



C) Chennai aﬂé
D) Mumbai 485

Q.2 Which theory suggests countries should specialize in producing goods for which they
have the lowest opportunity costs?

P 1 RIGId I8 Jo1a ol § o =M B 39 axg i & Icre | faiwswan g1
P! A1 oS! 3ETR AT & &HH 817

A) Mercantilism aforearg
B) Absolute Advantage fARder

C) Comparative Advantage dcTdIcHD olTH
D) New Trade Theory - AATIR Rigid

Q.3 How do cultural differences impact international marketing?
FiRepTae AT SieRTE fauur &1 o HIfad B! 62
A) They have no real impact.

3P DS dRAdd UHTd T8l &

B) They influence consumer behavior and marketing strategies.
d IOl AGER SR [quuH Xumifad! & yuifad $=d 5|
C) They are only relevant in the context of advertising.
d dad faso & e & i B
D) They solely dictate the use of digital marketing platforms.

d 1 IRE ¥ Efored ArehieT wiewhid & SUaiT & FeiRid &-d ¢ |

Q4. What role does SWOT Analysis play in analyzing international markets?
RIS STOIRT & faveisor & swoT fa=eyor am it Fard g2
A) Itis irrelevant to market analysis.

IE SR fAzayr & frw srumifies &

B) Provides a framework for assessing internal strengths and weaknesses, and external
opportunities and threats.



C) 3fidRe fFTdl 3R HHSNNGY, dUT TTELT TR 3R TR! BT BT B &
1T T O e Rl g |

D) Only focuses on the financial aspects of a business.
Had I & faxiTg Ugqsii W & Higd HRa1g |

E) Assesses the technological capabilities of a company alone.

3B A HUHI Pt db-iIh! GHATSN BT BT BT §

Q5. Which method is NOT typically used in international pricing?
RIS Heu PR H SR W oy usfa o1 Sudi =8 o o g2
A) Cost-based pricing STTd-3T TR g BRI
B) Value-based pricing Hed - SMYTRT Ppid
C) Random pricing BIGIEST2 Hl Ay
D) Penetration pricing PEE HY AR

Q6. Which strategy focuses on generating consumer demand to pressure distribution outlets to
stock and sell the product?

DI I IO IUTE Bl TP HRA SR 99 & Y [TaR01 ghHI IR a9 STa- & forg
SUHISRIT T UST PR TR bicie 57

A) Gravity approach W@T%’@W

B) Direct distribution Ucd&f faavor

C) Pull approach Qﬁ?@ﬁm

D) Push approach YRI DI

Q7. Which of the following is a critical aspect of brand positioning?
frafifad 3§ @ S 1 sis DRI o1 Aeaqul ugq 27
A) Prioritizing quantity over quality I[0Td<l D1 LT AT P WUHEHr ¢
B) Focusing exclusively on product features Pad Idlg ﬁfﬁ?ﬂ\?ﬁtl? ST Bigd DAl



C) Differentiating the brand from competitors Tfcrafefal T §7S &1 3@ &A1
D) Keeping the brand message vague SIS TR &1 3RGY 1@

Q.8 What is a major focus of the Foreign Trade Policy (FTP) 2023?
fad=r samR Hifa (@) 2023 1 UHE BiHT 1 82

A) Decreasing exports to focus on the domestic market

fald g ¥ TR TR R Bloy

B) Reducing technological advancements in trade
IR H db-1h! TITd D1 HH DAl

C) Streamlining processes and boosting export activities through technology

TN & A1y ¥ Ufsharetl &1 gagarkyd &A1 o i nfafafiat & serar
ol

D) Limiting collaborations with international markets

RIS STSIRT & A1y FEaRT A BT

(Section-B)
9. Define international marketing?
SRS o &1 ol ¥
Q10. Briefly describe comparative advantage theory?
TS Ay gl &1 dau & quH 2
Q11. What do you mean by international marketing environment?
RIS fIUUr ITaTaRv ¥ 311y -1 GHeAd 6
Q12. What is Marketing Intelligence?
HIh T eforoia . 32
Q13. What do you understand by international pricing?

SRS e YR ¥ 3y o1 gHerd 6




Q14. What is global branding?
Ay SifST T 52

TN BRI 2
(Assignment—2)
(Section-C) (w@=-9)
Q15. Describe the initial steps to start a global branding strategy.

Ay T UM IE B & o URMNS RN H1 90 H1 |

Q16. Describe the International Product Life Cycle concept and its phases.

SIRITT TG Siia b HTURUM 3R SHP ARV BT JUH B |

Q17. Define a Special Economic Zone (SEZ) and its purpose in India.

HRA ¥ faRy onfdfes &7 (Tusore) 3R IUP I &I IR B |

Q18.What are some factors contributing to India's competitive advantage in the global economy?

Ay srfogaen H YRd &1 ufauefas Ied & TeH 393 a1 $© HRS 162

W HE- 3
(Assignment—3)
(Section-D)  (@=-3)

Q19. What is FTP? Describe the four-pillar approach of FTP 2023.

T T 82 Tl 2023 & IR-ITHIT ef¥aiur &7 guiq H3 |

Q20. What factors are driving the accelerated economic growth in developing countries?

faprasita e & aRa 3nfie fAe™ &l P B J HRS URT BRI} 87

Q21. What challenges do businesses face in adapting to a digitally connected global
marketplace?

fEfTed U ¥ I3 e TR & 3% d aa H adrdl &1 fab Rlfad BT JTaAT
BT TSl 87
Q22. How has India’s trade policy evolved post-economic liberalization in 1991?

1991 7 3ffe IGRIHRUI & qTe HR ! AR HIfd e UHR I Rid g3 82




T Bri- 4
(Assignment—4)
(Section-E)

(=9

Q23. What are the main problems faced by international marketers? What mechanisms are

available for international trade dispute resolution?
RIS fauve b1 qeer qHRmsf o1 WeHT Rd g2 SIRIPH ATUR fadre SH1eM &
fo 1 U 7 Iuaisy 77

Q24. Define international market segmentation and its importance. Identify key challenges faced
in segmenting international markets.

RIS TR fAUTSH SR ST Hed BI URHINT B 1 RIS iRy &1 fawifora
HRA T 3 9Tl U@ ANl &1 ggar dx |

— N
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(Assignment—1)
Section |

1. Many rural economies depend on , which influences income stability and seasonal
purchasing behaviour.

2. Government programs like in India have provided additional income to rural
households, boosting their purchasing power.



3. Information on helps segment the rural market into distinct groups, enabling
targeted marketing efforts.

4. data from government agencies, such as census reports and agricultural surveys,
provide demographic, economic, and social information about rural areas.

5. To ensure the product is suited for rural consumers, the design should focus on ,
ensuring products are durable and able to withstand harsh rural conditions.

6. One effective way to make products more affordable for rural consumers is to provide
, such as instalment plans or microcredit options.

7. Fair Price Shops aim to ensure and provide basic necessities at affordable prices.

8. Employment Generation Centres are operated under government schemes to create
opportunities and support local entrepreneurship.

Section 11

9. How does the availability of credit and microfinance affect rural consumer behaviour?
10. Why “rural infrastructure" important for in rural marketing?

11. Write some key characteristic of effective sales promotions in rural markets?

12. Explain the importance of community engagement in the rural marketing mix.

13. Discuss the key challenges faced when marketing services in rural areas and propose
strategies to overcome them.

14. Discuss the role of agricultural fairs and exhibitions in marketing agricultural products.



(Assignment—2)
Section 111

15. What are the key determinants of rural consumer behaviour, and how do they differ from
urban consumer behaviour?

16. Describe the process of conducting market segmentation in rural areas. What factors should
be considered when segmenting rural markets, and how can segmentation help in developing
targeted marketing strategies?

17. Evaluate the impact of cultural differences on the promotional mix in rural markets. How can
marketers design promotional strategies that respect and incorporate local cultural values?

18. Evaluate the challenges and opportunities in exporting rural industry products. What
strategies can be adopted to increase the export potential of these products?

(Assignment—3)
Section IV

19. Describe the different methods of data collection used in rural marketing research. Compare
qualitative and quantitative methods, and discuss their respective advantages and limitations in
rural settings.

20. Explain how sales promotions can be tailored for rural markets. Provide examples of
effective sales promotion tactics and discuss their potential impact on rural consumers.

21. Compare and contrast the effectiveness of digital marketing versus traditional marketing
methods in rural markets. What factors should marketers consider when choosing between these
approaches?

22.Discuss the impact of socio-economic factors on rural marketing strategies. How do factors
such as education, income levels, and employment affect rural consumers and their response to
marketing efforts?



(Assignment—4)
Section V

23. What role does technology play in shaping rural marketing opportunities, particularly in
terms of digital connectivity and mobile penetration? How can businesses leverage these
technologies to reach rural consumers?

24. Explore the role of innovation and technology in the development of rural marketing
strategies. How can businesses leverage emerging technologies such as blockchain, augmented
reality, and artificial intelligence to enhance their marketing efforts?
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s |
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(Assignment—1)

(Section-A)  (wz-=)
Q1. What is the core function of sales management?
fent Usied &1 I o1 1 82
A) Managing finances of the company $HU & I BT gee=T HIAT
B) Recruiting employees for the company HUT & o HHaTRA! BT Helf BT
C) Overseeing and optimizing the organization’s sales functions T11e4 & ot sraf ot [LGREC|



3R 3B BT
D) Setting up IT infrastructure for the company &U-t & foTT 3Tt FATE! Gid B RITIAT

Q2. Which objective is directly related to enhancing a company's market share?
DI T I WY IR R fHdt ot &) IR TSR seM 3 Jafdd 82
A) Decreasing operational expenses gfaTed oo | St

B) Reducing the number of sales personnel fSot Sl 3t T= HH BT

C) Attracting new customers and retaining existing ones T AED] Dl 3BT HIAT 3R J-Ialuj\cu
PIREICAKCRIESCE]l
D) Focusing solely on internal sales training DHad 3R o URIEU IR & Bigd H=Al

Q3. What is a sales territory primarily defined as?
faera & 1 Teg © U ¥ forg & u & ufRkid faran o g2

A) A specific geographic area assigned to a sales team. faet A9 ! Tiar s fafRy
HIferd & |

B) A segment of the market designated to a particular salesperson, responsible for all sales

activities within that segment. TSR &1 U WS U faR fagsar &1 AfEy fosar s g, s 39
Te & iR I+t farep wifafafert & fog fomieR giar &

C) A collection of potential customers regardless of geographic location. Hnfere fufa
URATg b forT HHIfId Urgep! 1 Teb ¥Uig |

D) An area defined by the total number of sales in a region. fat & § fapt @t Pl =T gIRT
ORI &

Q4. What is the primary function of a sales organization within a company?
foreht Ut & iR faeh! T &1 urfies &l 31 g2
A) To handle customer service only Had UTeH Jal YHTTH %ﬁm

B) To manage the company’s overall financial strategy HO-1 ! JHY fa<iia UM &1 gde
CRGI



C) To structure and manage the sales efforts towards achieving sales goals fawn! aedl &1 U
R Bt fe=m o foeh Tl &1 TReT 3R TeeH HRA1
D) To oversee the production of products TGl o IATGH P TR HRAT

Q5. What is a primary component of sales motivation?

fSep! TR &1 UTUfie ged 1 82
A) The desire to avoid sales activities ot Tfafafal @ s== ot B
B) The desire to sell and engage with customers ST 3R DIRCIES) \3]_,5% Pl 53]

C) The reluctance to meet sales targets ISR uxr B =T
D) Avoiding interaction with new people T8 ATl ¥ HaASId §@H ¥ §9- T84T

Q6. What is a key benefit of effective sales content management?

THTAT ToehT Tl Teiee T T Ay T 82
A) It increases the time it takes to convert leads sﬂ@f e ufafdd &3 § oA arar 99y de
BNl
B) It ensures content is outdated and irrelevant g Eﬁ@ﬁ HR1 ¢ fob et W:ﬂ 3R
SRS §
C) It reduces the time it takes to convert a prospective lead into a paying customer Ug Jyfad
oS &1 YT HRA aTcl T8 H dea B v aTd 95 &1 HH 61 odl §
D) It complicates the sales process dg fow! ufshar &1 Sfed sTan %

Q7. What is a key function of sales budgeting?
et ST &1 T o1 a1 82
A) To increase spending without a limit fo1 fodt i & @< delHl
B) To align sales activities with broader profit and sales objectives fowt fafafea & aaue
Y 3R foep! Iexal & I WA BT

C) To decrease the need for sales targets ! 1&g B ATl Bl HH BRI




D) To eliminate customer feedback in the process 8 Ufhar # Uige! &1 ufdfehal 1 I
PAT

Q8. Which distribution strategy aims to place products in as many outlets as possible?

forg faaRur I 1 e ITE Bl TUTEYa 3ifde T 31 3M3eeiey H 7@ 82
A) Exclusive distribution fafRry faaxur
B) Intensive distribution YU faaror

C) Selective distribution dg-THP faaror
D) Hybrid distribution 8T3fsiS faaRur

(Section-B) (de-)
Q9. What do you mean sales management?
fasrd Teie ¥ 311U o7 THeTd 82

Q10. What do you understand by personal selling?
qafade faoa § ST T IHeId 62

Q11. What are the key sales management objectives?
frep! TeieH & T 35T T 72

Q12. What do you mean by sales forecasting?
fes! qatgH ¥ 319 o1 qHgd 82

Q13. What is sales territory?
fashar & o 82

Q14. What is sales force management?

GBI Ueie 1 872



TN BRI 2
(Assignment—2)
(Section-C) (d=-u)

Q15. Explain how customer relationship management (CRM) supports sales force management.
Ueh Yo Ye (TH3RTH) JTH I Use Yo o AT ST HdT § A

Q16. Write process of setting sales organisation.
fachd TTE R B3 o1 Ufchar ferfag

Q17. How are personality tests utilized in the selection of a sales force?
fop! 961 & 99 B i TRI&01 T ITANT B foha ST 62

Q18. What are the key components of sales motivation?

fehT OROT & TR g o1 62

W HR- 3
(Assignment—3)
(Section-D) (&=-3)

Q19. What role does ROI play in evaluating sales content?
fosn! ATt & Heaich | SR3NSHTS ol YIHHT T §2

Q20. What is the primary goal of sales control?
forent 20T &1 Tufies A R 82

Q21. What is vertical integration and how does it affect the role of intermediaries?
SR THIHRU T § 3R T8 AR B YT Bl vl THTAd il 82

Q22. Why is market reach important in choosing a distribution channel?

IR0 99d g1 H 9NIR 9% Ugd i HEdyui o2



T Bri- 4
(Assignment—4)
(Section-E)

(=9

Q23. Explain distribution channels? Write different types of distribution channels and also
exlIplain channel conflict?

faarur <7t ot caraT B2 fafte U & fadvur 99d ford 3k aa I ot +ff saren
P2

Q24. What is inventory management? Explain how the Economic Order Quantity (EOQ) model
helps in inventory management.

A UeYE 1 82 914 & ST 3ffeR pifedt Gaiia) Afse 39¢) uee & ) Heg
HRATE

f—— N
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Are— el Tde @ve o AdEl B &I | USHR U P T PN |
qemeff 8 ey
A1 HrR—1
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3P BT BEIT | SR A& AMAT 150 AT U U |

AT w1 —3
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TG IR 1
(Assignment—1)

(Section-A)

(=)

Q1. What is a key feature of the modern industrial relations paradigm?
MY SN Yaiy Ufad o1 U T fa=ear & 82
a) Strong national focus FSTEd AP I



b) Centralized labor unions $&Ipd HH® T
c) Knowledge-based organizational design IH-3MUTRT FTSATHS &SI

d) Uniform wage structures JHIH ERE H'Qd*llﬁ

Q2. What trend is reshaping modern industrial relations?
MY NS Fael BT TaT SMHR ¢ aTelt I I Ugid 62
a) Decline in automation ¥ddIci T fiR1ge
b) Rise of the gig economy and flexible work arrangements T srfogger 3R =i ol
IR hT 3T
c) Decrease in workplace diversity SRR fafaear § wHT

d) Elimination of CSR initiatives TTTHSR Ugd BT SH

Q3. What does the term “flexicurity” refer to?
a) Employer flexibility with no worker protections HHART RET CACBIERICSICARNEINIEE]
b) Combining labor market flexibility with worker security Wﬁ?&ﬂ% 1Y YH dOIR &

SEIREEEIRSRISE!
¢) Increasing job automation WWWW
d) Eliminating workplace regulations FHIORT FgH B @H BT

Q4. What is a key feature of the dual labour market in India?
YR B 18R H dIoTR &1 T fa=isr &1 g2
a) Equal benefits for all workers gt il & fore a1y
b) Informal sector operating outside formal regulations SRS & T gt &
G B HR I8
c) Absence of labour legislation #H I Pl 3HId




d) Overregulation in both formal and informal sectors SR 3R =G gl &= A
Sffafram=

Q5. What role do works councils play in EPLM?
$uaen & wrf ufked @ yfter Furh &2
a) Hierarchical decision-making T&TshHd FURT =T
b) Enforcing employee disengagement HHART YYah 0 Eal SINGCRGI
¢) Facilitating structured dialogue between management and employees U&&= 3R HHANG! &
s TR HdTe i AT U™ B
d) Promoting managerial resistance YD1 GleRIY Hi deldl o

Q6. What is industrial democracy?
SN Al 1 62
a) Political governance in industries REIUIR: RUSRIGCRULE]
b) Employee voice in organizational decision-making TS-T&D fufg o9 & U B
S{Tdret
¢) Hierarchical management in workplaces EQRRIIRE| U'Q"IW&IH PERE]
d) Elimination of employee participation HHART YATTGR hT 3HdAT

Q7. Which Indian law governs consolidated labour regulations?

DI T YR S FHfhd o g &1 afa s g2
a) Factories Act, 1948 ot ifdfram , 1948
b) Industrial Disputes Act, 1947 3Nt faare fafAgw, 1947
c) Code on Social Security, 2020 BILISED &R fgdr, 2020
d) Workmen’s Compensation Act, 1923 FHBR H3{Taull SfafAgm, 1923

Q8. Which organization process exemplifies proactive grievance handling?

D Il WS Uichar Aichd RIS Uee BT ISER0T 62
a) Open-door policies and regular check-ins 3NT-SR Hifaqar 3R Fufid a%-39



b) Ignoring minor complaints BI-AE RIprad! B FoR3{er HA]
c) Imposing strict penalties without inquiry ICEISIEE:] W@ﬁ:ﬂ T

d) Removing employee feedback channels HHIR! BIgadH I gCll

(Section-B)
(ws-=)
Q9. What do you mean by gig workers?
firr 9 | 3y war JHETd 32
Q10. Define grievance handling?
RIS ARl BT GRHTNT B2
Q11. What is Cultural Competency?
Hivpiae g w1 g2
Q12. What is Industrial Democracy?
MeNfre ddda w32
Q13. Explain Foreign Institutional Investment (FI1)?
=it JwimTa fAawr (Twengens) & 9 o Fane?
Q14. What is Technological Disruption?
faer Y Tavada w1 37

W FR- 2
(Assignment—2)
(Section-C)

(=)

Q15. Suggest measures to extend social security to informal workers effectively.
TR Hften! ! TS JRET THTAT &/ U&H &+ & I gmd |

Q16. Explain the role of cultural competency in grievance handling in diverse workplaces.

fafay S # Rierd e # ARG iae aradl & YHeT & R H1 |




Q17. What is stakeholder capitalism, and how does it relate to employee participation?
fRdUR® Yollare &1 § 3R I8 HHART YNGR I Y Yafid §?
Q18. How has automation influenced job displacement and deskilling in various industries?

TATa A fafis S & st Ity ik SRl &t 3 uvifad fvan g2

W HR- 3
(Assignment—3)
(Section-D)

(@e-2)

Q19. How does knowledge-based organizational design differ from traditional labor systems?
- SHTTRT TS SIS URURES 99 Jonferd| § g UdhR e g2

Q20. Explain the role of collective bargaining in resolving workplace disputes?
SR faaral & gagm™ & JrHfed Teamsh Bt YfHeT adra?

Q21. Suggest strategies for integrating labour and economic policies in India for sustainable

development.

Tad faem & fore URd & 9@ 3R onfdfes ifadl &) tdhigd a1 & forg Jurhifor &1
REICK

Q22. How do unions address issues related to non-standard employment, such as gig and migrant

workers?
i TR-A® ASATR, S T SR varft 4ftyes 3 Jefid gef o ) Jaifad ol 82
T TR 4
(Assignment—4)
(Section-E)

Q23. Define industrial relations and explain its significance in organizational and national

contexts?
3NN Feftll b1 aRHTRT B SR 11T T AP YaHT H 3Hb Hew P TS|
B2




Q24. What role does the ILO play in promoting global labor standards and transnational
cooperation?

AfY o AT SIR SIRRISIT TGN I FgTaT o H ST T YT FHTaT 52

(o e - N

1. ¥ dEq o &1 o) 49 faaar IScRyRasT f&1d 30 o€ 2025 a6 AT srem=
I A oW | G dd wW-swWiafad g Aty @R @ g fasr
Biciadl A1 &Ie &I 3601 e sgfaa |req &1 93T |41 SR |

2. B3 99 o dwq ?q o Haffa gwasl &1 ff SuAT wR wad 2

3. 9ATd WAl 99 ga-garE 2025 &I AGifde U9 99 BT WHU 90 d ga—gars
2025 ST & I

4. ¥R o & Yoanied A B gRT fHU 1Y e vd dEd, fawa @) @ qen
@ ¥ Hifddr 1 MR I91AT ST $9R MY AW UR Afrdan 60 yfaera
(18 3w ) fear Sm@wm, fava—awg @7 @ o fay sifdean 20 ufae™ (6 3f®w) dor

\ goHrois, Aifae—ara yslRid g9 o) Afreaq 20 gfaera (6 3id) Ut &1 9ad ‘&y
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qurieh : 30 gaH Svlie: 10
Are— el T0E Tve & A€l B ST | USHR G Bl TA PR
qemeff 8 ey
gAI Hri—1

GUs I — AT AYSTRT U (1 I 8) A 08 U B, T U AR | Uy Uz 0.5 3idh
IR g AT 1—2 e IT U dTe |

Gus g — I TSN U (9 W 14) FHl 06 U © O I Iy 04 UH A DN | U
U9 01 (& BT BT | IR g AT 75 AT AT U |

AT s —2

Gus § — TSR U (15 A 18) el 04 U & [STHH A PIg 03 U & B | URT U 02
3P BT BEIT | SR A& AMAT 150 AT TP U |

AT sri—3

GUS T — 3G ald IR U (19 ¥ 22) BT 04 U © OTHH | Pig 02 U &1 B | Ul
U 04 3 P BRI | e AT 300 AT QT U |

AT dri—4

GUs § — Q" S U (23 W 24) A 02 U © [OTHH F DS 01 U BA B | URT U
08 3id BT BN | SR Bl Ieq AT 600—750 AT 4—5 UST |

T Br— 1

(Assignment—1)
(Section-A)
(we-3)
1. Performance bonuses in India are part of the basic salary and are not linked to individual or
organizational performance. (True/False)
AR 7 Y& 911 Ao ddeT & Gear § 3N sHa afFderd a1 FoAcns Jed ¥ FIS T 6T 5
(HeT/318 )



2. Performance appraisal can help identify training and development needs for employees?
(True or False)
T Jeel Hodidhel HAARAT 1 FIALTOT 3T fIhrE IMaRTHATNT T Ggarel e 7 FAag F Fehll
§? (TcT AT 37AA)
3. A job description typically includes the job title, duties, and required qualifications? True /
False
At faaRor & IMAAR W AR F1 i, Fdea 3R 3maeasd Jegae anfde gidar §2 e / eld
4. The Minimum Wages Act, 1948, applies only to permanent employees in the formal sector?
(True or False)
= asielt stfefram, 1948, sheret St & o ol =i o ny g 87 (qe 1 3e)
5. Full form of PFP?
ot 7 9ot &9 7 87
6. Red circle wages refer to salaries that exceed the established pay range for a given position?
(True or False)
ATl g Il ¥ diedd W8 adT @ ¢ S R faRed ug & fav f@eiRa ada der @ aifts &2 (@
IJqr FEA)
7. Which is not the elements of executive compensation?

a) Bonus

b) Incentive

c) Appraisal

d) LTI
sl AT ced HRIFRT HITAS F AL &2
a) distd
b) STcaTgT
¢) Hodiehel
d) T3S
8. Market research is unnecessary if an organization already has a well-established compensation
plan? (True or False)
e Tl HareeT & I Ygel O &1 Ueh GEUTU HIMAST Alotell g off STolR 3e@elel HArdedeh g2
(@ AT 3HEA)

(Section-B)

(=)

9. What is job evaluation?

Al Hediered T §?

10. Write the definitions of compensation management?
HITTST Fatil T gReme fored?



11. What is job analysis and job description?
At fageiwor 3R st faavor &= g2
12. What is person based structure?
cgfad maTRa STl &1 82
13. Write the concept of wage and salary administration?
Aoy Ud ddel JATH I 3guron faf@e?
14. What is fringe benefits?
st sfafthea Far g2
T Bri- 2

(Assignment—2)
(w=-7)
15. Write the types of compensation management? Describe the equity, expectancy and reinforce
theory of compensation?
HITTST Ytiel o YehR oI H3Tat o FTFacl, Fedmenm 3R gedrenior Fetid &1 qoid {2
16. What is global compensation and discuss its challenges which influence the Indian context?
afRges F3TaST F41 § AR sEehr Felfaat o et Y S AR deet i genfad s €2
17. Write down the type and administrative process of employee benefits?
FHANT ATH & JhR Td TRdfw I faf@e?
18. Discuss the role of base pay in an organization’s compensation strategy. What factors should
organizations consider when determining base pay for different job roles?
fonely HaTsaT T HHTEST 0T & IMUR AcdeT S §fAHT W =al | fafdest Al sfiFapsit & fov
YR Iad AURT T T\ TIaaAT A el R W GaR HE1 anfge?

WY BRI- 3
(Assignment—3)
(Section-D)
(w=-2)
19. Write the different steps of job evaluation process and describe the methods of job
evaluation?
SAledl Fedieel TihaT & faffiee =ROM 1 g T Sl Foarhe $T fafed w1 aoi w12

20. Write the types and process of performance appraisal?

fasaresT Hedieha & ghR 3R fshar fore?

21. What is the role of job analysis in organizational structure and compensation management?
HaTaTcHS FAT R HATEST et # slendl favawor &r s sfffr &2



22. Write the short note on minimum wage act, payment of wage act, payment of bonus act and
employees’ provident funds and miscellaneous provisions act?

TGeAaH Aol ATAAIH, Hsigll #ITdleT JHRTTH, Sied $orar= Jifufaas 3R Faary afasy @
vq fafaer graur sfafaes w afercd feoaolr ford?

T Bri- 4

(Assignment—4)
(Section-E)
(=9
23. Analyze the role of compensation in influencing employee motivation, job satisfaction, and
organizational performance? Discuss the various types of organizational strategies cost
leadership, differentiation, and focus? What are the methods, strategies and factors influencing
external competitiveness? Discuss the historical evolution of wage boards and pay commissions
in India?
FHAR IO, AR T FISe IR FeaAlcAs Fedal H GHIAT el H FH3MaS AR H
faRANoT 12 FeATcHS ORI & faffies YR S SWTd aiqed, faecieor 3R oehd o ==l
F? el gfaEqe @ gHTfad we arel Jades, W 3R FRe 1 2 ARa # dde aret 3R ade
3T & Ufaee fasm w g9t Hi?
24. Analyze the relationship between internal alignment and external competitiveness in
compensation management. How can organizations balance these two aspects to create a fair and
attractive pay structure that meets both employee expectations and market demands?
IS Tl H AR TGO AR el gioeatiicAsndl & & daul a1 faeesor s daed g
aldl gge3il @ HA HJfold FX Fohd g difeh Teh 3T 3R 3Meh¥sh ddel T &=l1$ S Hh i
FAAR T3 AR SIS Y AT QAT BTG FAT B2

— N

1. ¥ dEd e @1 aR 9 faeer ScaxyRasr A1 3o a€ 2025 @ Gt sieaa=
< # o & | o o w-swafalaa gar afey) @R @ grr fo@r
Blctadl AT (&Ie S 3601 e sfaa |req &1 gaieT |41 SR |

2. B €49 o d@q ?q Iy "afia gl &1 A STAT HR 9ad 2 |

3. OATd &l 93 SA-9arg 2025 BT AGIHAdS I U3 HI WHY G4 B Ga—gars
2025 1T &) BT

4 W o @ IS d B §RI &Y MU a9 vd d@q, fawy @ s qn
dE H HAifdsdr B AMUR SR SR | SHHE ST d@d W) IAf$ad 60 gfied
(18 3w ) faar wmaw, favg—avxg o aaren & fau sifd@san 20 gfaem (6 3iw) o
goHrais, difae—ara yaRia g1 w siffraad 20 yfiaera (6 @) r< 8 9dd @ |

\\ 39 UHR o 100 IFIed (30 3P) &1 faqrer Bm| /
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GUS ¥ — TYITRIY e (15 ¥ 18) FHol 04 UeH © S0 I Blg 03 U 8 DN | URT U 02
3h BT BT | SR eg ATET 150 IT U U |

AT HrRi—3

WU T — G I I T (19 W 22) FA 04 T T OTH W BIE 02 UH A N | U
U 04 3 P BRI | e AT 300 AT &I U |
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GUS § — QY S U (23 W 24) Tl 02 U 7 OIH F PIS 01 U T B | URT U
08 3 BT BT | SR @I Ie& AT 600—750 IT 4—5 U |

eI
(Assignment—1)
(Section-A)
(@s-37)
1. What s a primary benefit of On-the-Job Training (OJT)?
a. High cost

b. Immediate application of skills
c. Limited engagement
d. No real-world context



3iTA-g-Sita ST (0UT) T TATAF T FATE?
a. 3=d oIl
b. SRIRTeT AT cTeehTeT JTTTATaT
c.mﬁﬁﬂgﬁ
d. IS arEafaes gferar 1 dee TEt
Which step in Action Research involves implementing solutions to address identified
problems?
a. Planning
b. Data Collection and Analysis
c. Action
d. Reflection
TRIeT R 3 hlet @ TROT H Tgalolt IS THEITHT oh HATETT & FeIT FATT ST AT M &2
a. ATSTAT SATAT
b. ST HaIg 3R farerwor

c.aw'l'ia'lé'
d. /”ia=r

What is an essential factor for the success of an LMS?
a. Minimal user engagement
b. Effective course design
c. Limited resources
d. Strict instructor control

TATATH & Heldl & ot Teh HTaeTH HRE FIT g7
a. TIATH IUANThcT HGHTEIAT
b. IHTAT draTshA f3aTseT
c. 9ifAd garad
d. g&a ufers fAaaor
The SAM model is characterized by:
a. Alinear process
b. Focus on evaluation only
c. lterative design and rapid prototyping
d. Limited feedback
THUUH AlSd HI [AAVAT 8
a. Toh Y@ ufshar
b. Shael Hediehe X &ATeT higie ahlall



c. YeRIgH f3Sirge 3R ol & Welersy Sel
d. Sfaa gfafsear

5. Full form SMART objectives of Training?
GfRI&TOT & SMART 33T T o1 ATH T 82

6. How does a systematic approach to training support organizational growth?
a. By hindering employee development
b. By promoting a culture of stagnation
c. By fostering innovation and agility
d. By discouraging skill development

giRYeToT F fIT cafeud Tieeahor HerasTcas [ahrT #T YT FH FIAT 8?

a. AT TR 7 ST STera
b. ST Y TEHTY F FGTAT EFX
¢. AR 3T TYIAT S TeTaT a

d. leret faera &Y gdtcared s

7. What does the Behavior level in Kirkpatrick’s evaluation assess?

a. Knowledge acquisition

b. Participants' satisfaction

c. Overall training effectiveness

d. Application of skills in the workplace
foreptifeen & Hediehet 7 cTIGR T AT 3Tichelel LT 87

a. AT 315t

b. qﬁr&aﬁﬁr@rﬂgﬁd

c. A YTA&TOT FeTaeferar

d. RIEY H FHIeTeT T 3FTTHNT

8. Gamification in training involves:

a. Using gaming consoles during training sessions

b. Incorporating elements of competition and rewards to enhance engagement and
motivation

c. Training participants to become professional gamers

d. Eliminating traditional training methods in favor of gaming-based learning

GTRY&TOT H AHRIOT 7 fAer §:
a. UTRY&TOT TAT 3 SRTeT ATHT FHaTe FHT 3TN AT
b. STsTar 3 IR0 Fgret o forw wfcreaelT 3R EhR & dcdl bt QMffe siar
c. gfaemfarat s 92raR AR g1 & forw ylAfara s
d. AfFT-3mena @@t & ga7 7 g gfrator faferat o @ed e



(Section-B)

(@s-¥)
9. Write the definitions of training and development?
gTRYaToT g faehr hr IRV farf@e?
10. Define the training design?
gfreTor f33rss &t aienia w7
11. What is training climate?
GTRY&TOT ATATAR 0T T &2
12. What is follow up process?
et gfshar Far g?

13. Define the meaning of training programme?
TTRI&TOT SIheT T 37 FTU?

14. What are the objectives of mentoring?

AT & 36T FAT &7
T B 2
(Assignment—2)
(Section-C)
(@s-H)

15. What are the benefits and purpose of training and development in an organization? Define
the role and responsibility of training manager in an organization?
Ty HaraeT # wiRIaToT 3R faehrar & amet 3R Seded aram 82 Fovel Haraet 7 gfR1afor yarereh &t a7ffreh 3
oAy s aReia &

16. Explain the types of training objectives and provide examples for each type? Define on-the-
job and off-the-job training and provide an example of its application?
TRNATOT 352N & ThRT I SITEAT Y HR T THR & Tl SETEI0T TeTel e ? 3ifeT--ata 3R 3ih-g-ire
TTRIETOT T TR Y IR SHb 39T T Teh FETeI0T TeTeT Hi?

17. What are the common methods used for training evaluation? What are the key

characteristics and benefits of classroom-based training?
TRI&TOT Heichet o TeTT 3TN hT ST aTell WIAT- TATErAT &7 8?2 heT-HTeTR TiRIToT #ht 7Ty faLyan
AR amerFATE?



18.

Explain the concept of technology in training and its significance in modern organizations?
Describe the stages of the mentoring relationship and their significance?

STRI&TOT & Hle@NTTehT sl RO 3R eI feleh HaToel 7 $Heh Hged hl ITEAT 2 AFICINST HeE & T
3R 357 Agca T guTH FL?

A - 3

(Assignment—3)

(Section-D)
(Fs-7)

19.

20.

21.

22.

Discuss the challenges and opportunities associated with global training and development
initiatives. How can organizations design training programs that accommodate cultural
differences and diverse learning needs?

3R RTT IR R vget & S TR 3R SRt oY T ) Hereet R aXE W O feTor
HIASHH IR T Hehd! ¢ Si FIEhicleh AT 3R aferer RIGTOT HTaRIshan3il T FATANTST T Heh?

Write the significance phase, component and types of SAT model?

SAT HATSHT & Hgcd TUT, e 3R g ford?

What are some strategies to foster inclusivity in training programs? What are the benefits
and limitations of qualitative versus quantitative data in training assessments?

TRIETOT AT H HATATRICT I TGTaT St oh T e 0Tl &1 82 FTRIGTOT HoieheT H I[UTcH TeATH
HATATcH 3CT o oITH 3R WA FT 8?2

What are the main components of effective team-building training programs, and how can
organizations ensure their success? What are the key components of modern training

concepts, and how do they differ from traditional methods?
SeTeT EY-TAHATOT GTRIGTOT Hishal & HTY Teeh o1 8, IR HITSeT JeTehl Tholcll hidl FIATREA T Hehdl &2
3myfaen GfIeToT JraeRun 3 & HET v T §, 3R F IRaRes i § 5 Bew g2

W B 4
(Assignment—4)

(Section-E)
(Ts-3)

23. Write the definitions and importance of training need analysis? Describe the types, method and

process of Action Research and its application in solving practical problems?

SITRI&TOT JTaRTehdlT faelyuT hT TRETNTV 3R Hged ford? fohdTeseh et & YR, fafer ik ufshar 1
T hY TUT SITEETRoh HAEATHT 3l Gl STl H S8 ST T GOTeT hi?



24. What is the relationship between Organizational Behavior (OB) and Training and
Development (T&D)? How can organizations evaluate the effectiveness of their training
programs through behavioral change?

YIETHD TAER wg 3R URIE Td OGN s—ag & ol T IY ge W13 HaeR IRadq &
megH F (U UfRIEUr HRIGH! Pt YGRS BT Heidh Hd B JHhd o

oo D

1. ¥ |9 @ $ ) ¥ e JuryRaer G918 200 aF G4ftd seaa
P A W B | A A w-seafalaa w1 9ife | g @ s foa@r A
BITHIA AT Yad &1 26T fausEr sefaa 9meA &1 9" 941 JEan|

2. B TIW T d9d Y o FEhia gt 1 4 w2 ged 2

3. AT THET OA S-ooE 2025 & GIMMAF 9 U T WHY TAT I J—a
2025 AT B TEAM|

4 THE S F oA 4 B gR1 (Y 0 3eaaq ¢d d@H, fa9g &1 wrr ao9n
dEq | Aiferaar F1 AMOR FEAT FEAT | THE E |d'\q W Aidad so gfuwe
(18 &% ) frar oram. fve—asg 91 @rea & fav sitead 20 sfawm (s ai®) a=r
Ho®, Atfaes—aida usida =4 o sftrean 20 ufaem (8 3%) urd st 9@d 21

K 0 YHR ol 100 HITE (30 3F) &1 fAa= 2w /
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GUS ¥ — TSI U (15 ¥ 18) FHol 04 UH © [OT9H I BIg 03 U B N | URT U= 02
3fd BT BT | IR Ieq AT 150 AT Th U |

AT HrRi—3

GUS T — 3G ald IR U (19 ¥ 22) BT 04 U © OTHH A Pl 02 UL & BN | U
US04 3 T BIIT| T AT 300 AT &I U |

LNEIRRGE

GUs § — Q" S U (23 W 24) A 02 U © OTHH F DS 01 U B B | URT U
08 3% BT BRIT| SR &I g ATHT 600—750 AT 4—5 UG

eI
(Assignment—1)

(Section-A)

(-

Q1. Which of the following is a characteristic of equity shares?
fFrofefead o 9 o 91 3ferd] IR 1 faRvar g2
A) Fixed interest payment i sars YA
B) Voting rights in the company SO A AdGH &1 PR




C) Redeemable after a fixed period U A3 Safy & §Tg YA S Thdl §
D) Low risk &H SIIIRIH

Q2. What is the major risk associated with cryptocurrency?

foppIepyl T o1 URa S| . 82

A) Low liquidity @ H dcIdl
B) Regulatory uncertainty faf e siAfgdarn

C) Tax-free profits PX-Had HATHT
D) Fixed returns fAfera feed

Q3. Which factor is considered while checking the financial viability of an investment?

ot faw & fa<ii HagRial ot Sird ®d 999 fhg HRP R foaR foaar rdn g2

A) Past performance only &Had fUzar ue=H
B) Cash flow estimates and opportunity cost ECIARSEIF S{JHIA 3R TR ARTd

C) Speculation in markets SToIRI H 3fedha
D) Government intervention WHRI gXIay

Q4. What does the term 'liquidity' refer to in the securities market?

Uiyl SR H aRedT e T a1 82

A) The ability to buy more securities Wuﬁﬂiﬁlﬁ TR DI &l
B) The ability to convert securities into cash quickly Ifayfal &1 itsrar ¥ Tavdl &

G DI & _
C) The profit from selling securities Elﬁfﬂ-‘[f%l@r CIEEREANIEY
D) The cost of securities Eﬂ%ﬁﬂ%ﬁff DI AN

Q5. What is 'book building'?

g fafesT a1 82

A) A method for determining the price of new securities =|§ Qﬁ[’-‘-ﬂ?ﬂ‘[ &t eiAd FRuffa
& Pt U fafdy
B) A strategy for delisting companies Ul of &I@E@ B DI VA



C) A way of issuing government bonds BRI TS ORI B BT TH dIebl

D) An investment strategy used by banks CEal SR SYTRT DI S areil Udh IBEEY
BB

Q6. Which type of market deals with short-term securities?

5 THR BT TNIR feudifcs Ufayfadl 3 defid g2

A) Primary Market EIETR‘)[IH%

B) Capital Market Ujrﬁ CINI

C) Money Market &I dT6IR

D) Commodity Market HHITSE AThe

Q7. What does the BSE Sensex track?
HITTs SR 1 <P Hdl 82

A) The top 30 companies listed on the Bombay Stock Exchange S TH EEI:{II%!'TrIff
el Y 30 dhaf-af

B) The top 50 companies listed on the National Stock Exchange ERENESIED Qaﬂ%r\_r[ o
el 2 50 daf-ar
C) The global stock market %Fww SIS

D) Only technology stocks HId MNP Widh

Q8. What is the primary purpose of industry analysis?
ST A= o7 T Ie=a F1 62

A) To regulate government policies WHRT Hifaal &1 fafafid &

B) To assess the performance and competitiveness of an industry Tt 3T & weRH
3R ufcg T dr BT STHT Bl

C) To control inflation rates TETEBIT Pt TR I (AT HIH & forw

D) To determine tax rates X D X FYRd BT




(Section-B)
(ar=-a)

Q9. What do you mean by listing of securities?
gfyfadl Bt Y0 I 3T o1 THS 52
Q10.What does a stock exchange mean? Explain various functions of a stock exchange.
W TaTiol &1 T HAAd g2 T Taaol o fAfid Bl o1 Saran &1 |
Q11. Discuss Indian stock market indexes?
YR R IR YABIH IR Id] B2

Q12. Explain the meaning and objectives of financial Instruments?

foaxfia Tre &1 o 3R Ie=y gamw?

Q13. What is a portfolio? Write its objectives.

TIEhIfer &1 22 39% Iexd e

Q14. What do you mean by a forward and a swap?

HRAS 3R WY Y IS T HAA 57
T BRI 2
(Assignment—2)
(Section-C)
Q15. Explain Active and passive management of investment

a9 & Gfthy ud My ysie &l grgmed?
Q16. What are bonds? Explain its features?
IS 182 3P| [IRTATE Fare?
Q17. What do you mean by portfolio evaluation?
QIEmITerd) HedichT T 1Y 1 THAd /7

Q18.Explaining the concept of alternate investment, write different forms of such investment.

% P I feud YR BT THATA §U T oW & fafta v fafewe?

W BRE- 3
(Assignment—3)

(Section-D)
Q19. What is a company analysis? What are the factors affecting company analysis?

HUT fIRATT T B2 HUHT fIRANOT Bl THITAT B I PRb T 872




Q20. What is an industrial analysis? What is the need for industrial analysis?
TN fa=eooT 31 52 SR =W & T SHTaRIHl 62

Q21. What do you mean by mutual funds? Explain various types of mutual funds?
RIS e I 31U &1 JHd 82 fafie ThR & "G e aard?

Q22. What are the benefits of Economic analysis in investment management?

o ysy= 7 anfifer fawavor & 1 arv 872

W B 4
(Assignment—4)

(Section-E)

Q23. Explain the concept of risk? Explain different types of risk?
SIRGH BT STYRUN FHATSY? SITGH & fAfe TR Fd1e?

Q24. What is meant by Investment and Securities? Explain different types of securities.

o= vd ufayfadl O Fa1 aread 82 fafts R @ ufayfadl &) aagmsa|

Aﬁﬂ'ﬂ?ﬁﬁ‘lﬁﬂ -

1.

N

i d@a $ $ R ¥ ey SaryRasT RAre 0 7€ 2025 9% wafta waEa
< 4 W | FAW I w@-geafafaa g@ar 9w R & g foar AL
Bt a1 Fad &1 BT uaEr sfad o= &1 9aiT 9@ S|

B Wi $F d@d 8q I Gafid el &1 4@ IuET R 9Fd 2

TATd G041 ¥ GF-oard 2025 BT GSAP U U4 ST @HY A M GF-Ga8
2025 ST & TBAT|

i o8 ¥ Y uied 4 B g f$Y ¢ AN U9 dwq, favw $1 amer aor
d@a § Aifdar 1 AMIR FEAT TR THH AT d@d R AfUFaq so gfaea
(18 3% ) faar . Rvm-awg 31 arear & oy sfean 20 sfaem (8 o) aar
guarers, Atfe—wia yafRia s ov aftrean 20 gfaem (6 3®) gra & wad 2
39 UBR o 100 Sfawd (30 3F) &1 fdara= @)
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MBA FOURTH SEMESTER

SUBJECT—INTERNATIONAL FINANCE PAPER- EIGHTH
qurie : 30 gaH Svlie: 10
Are— el T0E Tve & A€l B ST | USHR G Bl TA PR
qemeff 8 ey
gAI Hri—1

GUs I — AT AYSTRT U (1 I 8) A 08 U B, T U AR | Uy Uz 0.5 3idh
IR g AT 1—2 T IT U dTe |

Gus g — I TSN U (9 W 14) FHl 06 U © O I Iy 04 UH A DN | U
U9 01 (& BT BT | IR g AT 75 AT AT U |

AT s —2

GUs ¥ — TSI U (15 ¥ 18) Tl 04 UH © T9H H Bl 03 U & BN | T T 02
3P BT BEIT | SR A& AMAT 150 AT TP U |

AT sri—3

GUS T — 3G ald IR U (19 ¥ 22) BT 04 U © OTHH | Pig 02 U &1 B | Ul
U 04 3 P BRI | e AT 300 AT QT U |

LNEIRRGE

GUS § — Q" S U (23 W 24) B 02 U © OTHH A PIg 01 U B B | URT UeA
08 3id BT BN | SR Bl Ieq AT 600—750 AT 4—5 UST |

(Assignment—1)
Section 1
1. refers to the trade that takes place between two countries.

2. The international financial system was significantly shaped by the
Conference of 1944.

3. The organization that serves as the central bank for member countries in international
finance is the



4. is the primary currency used in international transactions and reserve

holdings.

5. Foreign Direct Investment (FDI) generally takes place through

6. The financial crisis of 2008 was triggered by the collapse of the market in
the USA.

7. The standard was a monetary system in which currency value was directly
linked to gold.

8. The reserve position in the IMF includes the country's quota and its lending to the

Section 2

9. Define International Finance.

10. What are the main objectives of the Bretton Woods Conference?

11. What is Foreign Exchange Market?

12. Name any two international financial institutions.

13. What is meant by Special Drawing Rights (SDRs)?

14. Mention any two differences between international trade and domestic trade.

(Assignment—2)

Section 3

15. Explain the importance of International Finance.

16. What are the key features of Foreign Direct Investment (FDI)?

17. What were the causes of the Global Financial Crisis of 2008?

18. Discuss the role of the International Monetary Fund (IMF) in international finance.

(Assignment—3)

Section 4

19. Discuss the evolution of the international financial system from the Gold Standard to the
present.

20. Explain the concept of Exchange Rate Crises and its impact on global trade.

21. Discuss the evolution of the international financial system from the Gold Standard to the
present.

22. Discuss the significance of Foreign Exchange Reserves for a country’s economic
stability.



(Assignment—4)
Section 5

23. Analyze the role of Multinational Corporations (MNCSs) in international trade and
finance. Discuss their impact on the global economy.

24. Examine the impact of financial globalization on emerging economies, highlighting both
opportunities and challenges.

T BrRi- 1

4

Ig SATIR T TeHT QT & ST 31 390 & s 2rar 2
st forefter sromeft #8r 1944 & T ERT HEwEqU Y & SRR T mm om
g TS ST ST o § waw 9 o forw ek o o w9 § o g, 2
AL T-a7 3R STferd Bifee & IRt 1 ST At srerfies 3T 2
weger faaeft fraer (FDI) s w % Trey ¥ foRa ST 2
2008 = foreftar wishe sTfes o TSI o I | eq=1 g1 <1
IR T WiiTseh Yorrett off Foreel et o1 foar €9 @ | ST g3 ol
SATSTATE § AT feufaq & 3 1 hier 3R I T T Gt /U1 I BiaT 2

© Nk whN PR

8

9. siqurd fom s uftarfya

105127 g0 T & eT 323 1 97

11.faaeft fafrar sem (Foreign Exchange Market) s 2?2
12 .2 siqwrsdta fodfta dxami & 919 sargy)

13.fermy smmewer iR (SDRS) w1 wm a1ef 272

14 SR SR SR B AR % & e A aqisy|

A FRI- 2
T©e 3

15, siqwedy foam o1 Heca augsy

16. ey faaett frawr (FDI) =t s foriward e 87

17.2008 & afyer fofia wehe o mor @ 97

18. stqurdta forat # siqwrgdta wzr i (IMF) st sifierr o2 == i)



9 BR- 3
TE 4

19. @t wms (Gold Standard) & s e st sfawrsdi foxdter ot = fosrma o2 ==t i
20.fafm= st gshe (Exchange Rate Crises) it staumrum 3T g6eh dfish SAar o g i

TS|
21 .%ot A O IAUT doh Bt A forir gonedt 3 fose ot == )
22Tt w1 St afelen feerr % forg ferawft g wier (Foreign Exchange Reserves) & #ga w
= A
T B 4

@E 5

23 aguedta frmt (MNCS) it g SR iR fom 5 e 1 faedwor o |1 & 39 i
STl W YT Sl ==

24 fo=f= afieRtor (Financial Globalization) & 3wt stefereemsti @ wva i s i, e
HEEL S IR ST T ISR fohaAT ST

f— N

1. A dad S $1 R ¥ (FeEy JaRyRasr 374 % 18 20 d9F H40d aEa
P 0 W $ | A A w-swatafaa sE1T 9ifEw ) g @ g foar A
BicteMd a1 qrad $T ZHT fauern sefag 9ea 1 9geT 9= S|

2. B TiW $E d@d g o0 FEfid et 1T A v 2 5ed 2

3. AT THET TA -2 2025 & HIMaP 9 T FT WHY =T FH F—oa
2025 THT B BT

4. WAW ®E F Yeaied H OME ERT [HY T¢ 34 09 @, @9 &1 canear q20r
o@q ¥ Aifaedr 1 MR AT AT $9E A d@d W FtEad g0 wiaea
(18 &% ) fam sam. fva—asg &1 @ rea & foe sftead 20 sfaem (s #i@) aom
gaoi®, Atfas—aia ygida =4 ur sftrean 20 ufaem (8 2f®) gra & 9@d 21
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SUBJECT—MICRO FINANCE PAPER- NINETH
qurie : 30 gaH Svlie: 10
re— el yde T & < B A | UgHR G Bl TA BN |
qemeff 8 ey
gAI Hri—1

GUs I — AT AYSTRT U (1 I 8) A 08 U B, T U AR | Uy Uz 0.5 3idh
IR g AT 1—2 e IT U dTe |
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T BRI— 1
(Assignment—1)
Section — A

¥us - 3F

1. Microfinance institutions (MFIs) primarily focus on providing large loans to
corporations. (TRUE/FALSE)

HASHIBISAT HEUT (TATHITS) HET ®T @ AT & a3 HOT Jald e |

AT higd ad gl (TcI/3T)



. The Grameen Bank in Bangladesh was founded by Muhammad Yunus. (TRUE/FALSE)
SITATCRr H AT 8 T TU9AT HeFAe Igd o F AN (Fcd/3/)

. Microfinance aims only to provide loans without offering any financial education or
literacy programs. (TRUE/FALSE)

HAISHIBISAT H 36T had RUT 3Ty FIell g, Pls T TN&T AT AT8Rar

FIIHH Y&l Aal HLAT| (TeT/37H)

. Women are often the primary beneficiaries of microfinance programs in developing
countries. (TRUE/FALSE)

faprashier gt & AsPIPEAT FRIFAT T wATHS el g Afgeny gidr

g1 (TcT/319cT)

. What is the primary objective of microfinance?
a) Increasing corporate profits

b) Financial inclusion for low-income individuals
c) Offering high-interest loans

d) Promoting large-scale industries

HISHIBISAH T IrAfAS 3652 T 872
37) HrARe HAH H Fere
d) ®H AT drel IiFadr & fav fadig gAEer

) 3T STTST &I dTel FOT T IR

) §3 YA & 3NN I Serar el

. Which lending model is commonly used in microfinance for loan security?
a) Individual lending

b) Group lending

¢) Collateral-based lending

d) High-interest lending



HISSHIBISAH & ROT & & [T AR I fha HOT Alsel T 3UT o

ST &2

37) cIfFderd ROl
d) THE HOT
) FfRaes-3maiRd ot

Q) 3TI-ATST FHUI

. What is one key benefit of microfinance?
a) Exclusion from banking services

b) Increased government dependency

c) Creation of a credit history

d) Higher interest rates
ATSHIDISAT HT Teh HET oI FT g2
31) dfhaT Jam3it & sfgseor

¥) WHR W AT 7 e

) ise sfagra &1 s

) 3Td AT &Y

. Which of the following organizations is a pioneer in the field of microfinance?
a) Federal Reserve

b) World Bank

c) Grameen Bank

d) International Monetary Fund



@ 7 & FiT AT TS5 ABHIBEAT & &7 H 37IA0T §?

31) %X Rerg
9) faeg d&
) JMHT dh
&) ARISET HgT Iy
Section — B
gus -
9. Define microfinance and explain its primary objective.
HAISHIBISAH I IRATNT Y 3R g8@AT IrIfAT 3¢82T Idv|
10. Discuss the role of the Grameen Bank in the development of microfinance.
ATSRIhISH & I # ATHAOT S & fAewr 9T =T H|
11. What are the key features of microfinance loans?
ASHIBISAH FOT I GHE fARAYATT F7 &2
12. Explain how microfinance empowers women in rural communities.
ASHIBISoTE Fd YR AT FAGRT 7 AGATHT H Fered FaraT ¢
13. Describe the significance of the group lending model in microfinance.
HASHIBISAH H HHAG KUT HISA & HAged & qulel |
14. What are the main benefits of microfinance for low-income individuals?

fie=T 31T are AfFal & AT ASHIBEAT & HET 6T T 82



(Assignment—2)
Section-C @Us - &

15. Explain the significance of microfinance in promoting financial inclusion and poverty

alleviation.

o gaArEa= 3R TS 3oeleT @1 dorar 3 H ASHIBEH & Hged @l

AT

16. Describe the role of microfinance in women's empowerment.
AT HRATFAPIT H ASHIBISAH T A T FoTed A

17. What are the key differences between non-profit and for-profit microfinance institutions?
IR-GTerhIl 3R TR ATSHIBISAT FEAT3N & ol HET 3 4T 2

18. Discuss the historical evolution of microfinance.

ASHIBEE & UAgide G W w=l il

AT - 3
(Assignment—3)
Section—-D ®WUS - §

19. What are the key services provided by microfinance institutions? How do these services

address the financial needs of low-income communities?

HASHIBEAE HEAB GaRT Yeel H S arell GHE Jaw &1 g2 & gaw
foiet 3 arel FHERET $1 o S*al & 8 Q@ A 82

20. Discuss the ethical challenges associated with the commercialization of microfinance.

How does the for-profit model impact the core objective of poverty alleviation?



ATSHIHEAT F ATAAROT § S adAfdeh FaAfdat W =al HY| eler-emer
Aisel TS 3eHeleT & ALY 35827 I Hf GaTfad Far 82

21. Describe the role of Self-Help Groups (SHGS) in microfinance. How do SHGs promote

financial inclusion and social cohesion among marginalized communities?

HISHIBGH H T8 HETIl HAGH (THUDST) $T fHAST T auled Y| TS
BRIV oY U9 FHeR & i fadiy damEe iR aEfes aweer & 5d

22. Analyse the contribution of microfinance institutions to entrepreneurship development.

How do microfinance loans support small businesses and income-generating activities in

rural areas?
3caffiar e § AEmwEdw dent & deee & f[ERewer Y|
HASHIBIBAT FOT ITHOT &4 H Bic gaarar 3R FT-3cUge Afafareadr i

FO FEIAT YSleT A &7

WY BRi- 4
(Assignment—4)
Section - E

23. Define microfinance and elaborate on its significance in fostering financial inclusion.
How does microfinance promote entrepreneurship and support small-scale businesses in

developing regions?

ASHIEEAT S IRATRNT ¥ 3R o @A #t dedr ¢ § sH% HAgcd
W faear & Taf &Y AHwEAg fFa g @ Aemadia a3t # segaeierdr
F gordr &ar ¢ 3R o YA & <gaarat ST gAEAT Sdr g2

24. Discuss the major challenges faced by microfinance institutions in rural and agricultural
settings. How can these institutions overcome obstacles related to service range,

regulatory frameworks, and managerial inefficiencies?



AT R H &1 F AGHGEAT TEABT & WHA 30 dTell Y@ Ieitforat
W oTdr #Y F FEd Gar @A, JfRades e 3R gauh setHant @
Tefad aremt i FH gT F qh &

e N

1. ¥ d@q s $ R ¥ foram@asy STRast R s 93 2025 9 Fafta e+
P 4 W B} | G Hrd w-seafafaa T 9f¥ ) g @ grr foar
BIHTA AT GaF T R QuaEr Ffaa wmea &1 99T 56 SR

2. BE Al $E d@ 8q 99 Fafid qEal &1 4 IUAT R 9Fd 2

3. UATd U0AT §A QA-9arg 2025 HT GSHAP 9 TA T WHU A A GA-oand
2025 TET B BT

4 WA F & YIS 4 BT gRT $C ¢ JA94 @ @+, s 1 @rer aor
d@d | Aifaddr 1 AMGR FEET SR 9 Je9d d@d W Afrdan so wfaea
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