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Assignment Work)

MBA THIRD SEMESTER 

Business policy and strategic management  
Paper-FIRST       

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v- vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1-2 'kCn ;k ,d okD;A

[k.M c -vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 
01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n -vZ nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr iz'u 
04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ - nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600-750 ;k 4-5 istA 

 



                                       l=h; dk;Z& 1 
Assignment—1 

 

[k.M&v  
Section—A 

 1- fdlh O;olk; dk lexz mís'; vkSj nk;jkA 
The overall purpose and scope of a business. 

2- vkUrfjd fo'ys"k.k midj.k ftldk mi;ksx 'kfDr;ksa vkSj detksfj;ksa dh igpku djus ds fy, fd;k 
tkrk gSA 
The internal analysis tool used to identify strengths and weaknesses. 

3- rduhdh izxfr ij dsfUnzr fo'ys"k.k dk izdkjA 
The type of analysis focusing on technological advances. 

4- fdlh laxBu ds ikl ekStwn lalk/ku] dkS'ky vkSj ;ksX;rk,¡A 
The resources, skills and competencies an organization possesses. 

5- foi.ku] foÙk ;k ekuo lalk/ku tSls fof'k"V {ks= tgk¡ j.kuhfr;ksa dks ykxw fd;k tkrk gSA 
The specific area like marketing, finance, or HR where strategies are applied. 

6- LohÏr vfuf'prrk dh fMxzhA 
The degree of uncertainty accepted. 

7- Cyw vks'ku j.kuhfr dk ,d izeq[k fl)kUrA 
A key principle of Blue Ocean Strategy. 

8- j.kuhfrd fu;a=.k lexz ------------- dk fgLlk gSA 
Strategic control is part of the overall ......... . 

[k.M&c 
Section—B 

9- O;kikj uhfr mn~ns'; D;k g® \ 
What are the objectives of business policy ? 

10- j.kuhfr dh vo/kkj.kk dks ppkZ ds vuqlkj ifjHkkf"kr dhft,A 
Define the concept of strategy as discussed. 

11- i;kZoj.k ewY;kadu ls vki D;k le>rs g® \ 

What do you mean by environment appraisal ? 

12- thbZ ukS lsy ;kstuk fxzM D;k gS \ 

What is GE nine cell planning grid ? 



13- j.kuhfr ewY;kadu dh rduhd dks ifjHkkf"kr dhft,A 
Define the technique of strategy evaluation. 

14- izkS|ksfxdh izcU/ku D;k gS \ 
What is technology management ? 

                                       l=h; dk;Z& 2 
Assignment—2 

 [k.M&l 
Section—C 

15- j.kuhfrd izcU/kd izfØ;k ds izeq[k ?kVd D;k g® \ 
What are the key components of the strategic management process ? 

16- iksVZj ds iapcy ekWMy dh O;k[;k dhft, vkSj crkb, fd bldk mi;ksx fdlh m|ksx esa izfrLi/kkZ 
dh rhozrk dk fo'ys"k.k djus ds fy, dSls fd;k tk ldrk gSA 
Explain Porter’s Five Forces Model and how it can be used to analyze competitive intensity 
within an industry. 

17- j.kuhfrd dk;kZUo;u D;k gS ;g laxBukRed lQyrk ds fy, D;ksa egRoiw.kZ gS \ 
What is strategy implementation and why is it important for organizational success ? 

18- j.kuhfrd izcU/ku esa PERT vkSj CPM dh Hkwfedk dh O;k[;k dhft,A 
Explain the role of PERT and CPM in strategic management. 

                                      l=h; dk;Z& 3 
Assignment—3 

 [k.M&n 
Section—D 

19- laxBu lQy j.kuhfr dk;kZUo;u lqfuf'pr djus ds fy, j.kuhfrd bjkns dh lhekvksa dks dSls nwj 
dj ldrs g® \ 
How can organizations overcome the limitations of strategic intent to ensure successful 
strategy implementation ? 

20- ,slh fLFkfr dk o.kZu dhft, ftlesa dksbZ dEiuh foLrkj j.kuhfr ds ctk, N¡Vuh j.kuhfr viuk 
ldrh gSA 
Describe a situation in which a company might choose to employ a retrenchment strategy 
over an expansion strategy. 

21- fuxeh; jktuhfr vkSj j.kuhfr dk;kZUo;u esa 'kfDr ds iz;ksx ds D;k fufgrkFkZ g® \ 
What are the implications of corporate politics and the use of power in strategy 
implementation ? 

22- j.kuhfrd fu;a=.k izfØ;k vkSj izcU/ku esa blds egRo dk o.kZu dhft,A 
Describe the strategic control process and its significance in management. 



                                       l=h; dk;Z& 4 
Assignment—4 

 [k.M&b 
Section—E 

23- iksVZj }kjk izLrkfor izfrLi/kkZRed ykHk izkIr djus ds fy, laxBuksa ds fy, miyC/k rhu j.kuhfrd 
fodYiksa dk o.kZu dhft,A 
Describe the three strategic options available to organizations for gaining competitive 
advantage as proposed by Porter. 

24- le>kb, fd dk;kZRed uhfr;k¡ fdlh laxBu esa dk;ks± ds izR;k;kstu vkSj fu.kZ; ysus dks fdl izdkj 
lqxe cukrh g®\ 
Explain how functional policies facilitate the delegation of tasks and decision-making in an 
organization. 
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Assignment Work)

MBA THIRD SEMESTER 
 ENTREPRENEURSHIP  DEVELOPMENT 

                                                    Paper-SECOND    

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v- vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1-2 'kCn ;k ,d okD;A

[k.M c -vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 
01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n -vZ nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr iz'u 
04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ - nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600-750 ;k 4-5 istA 



 l=h; dk;Z- 1 
Assignment—1 

  [k.M&v  
Section—A 

1- m|ferk esa uokpkj] tksf[ke mBkuk vkSj ewY; lt̀u 'kkfey gSaA   lR;@vlR; 

Entrepreneurship involves innovation, risk-taking and value creation.              True/False 

2- m|ferk ds fodkl ds fy;s dsoy vkfFkZd dkjd gh i;kZIr gSaA   lR;@vlR; 

Economic factors alone are sufficient for the growth of entrepreneurship. True/False 

3- lkekftd fLFkfr vkSj ikfjokfjd ì"BHkwfe dk m|e'khyrk O;ogkj ij dksbZ izHkko ugha iM+rkA             

                                                                            lR;@vlR; 

Social status and family background have no impact on entrepreneurial behaviour.  

                                                                                                                               True/False 

4- jpukRedrk u;s fopkjksa dk l̀tu gS] tcfd uokpkj mu fopkjksa dk vuqiz;ksx gSA lR;@vlR; 

Creativity is the generation of new ideas, while innovation is the application of those ideas. 

True/False 

5- eSDysyS.M dk fl)kUr m|fe;ksa ds fy;s eq[; izsjd ds :i esa ß'kfDr dh vko';drkÞ ij dsfUnzr gSA

 lR;@vlR; 

McClelland’s theory focuses on the “need for power” as the main motivator for 

entrepreneurs. 

True/False 

6- y?kq ,oa e/;e SME jkstxkj lt̀u vkSj lUrqfyr {ks=h; fodkl esa egRoiw.kZ Hkwfedk fuHkkrs gSaA

 lR;@vlR; 

SMEs play a significant role in employment generation and balanced regional growth. 

True/False 

7- ,aVjizkbt Iykfuax Hkfo"; dh O;kolkf;d vko';drkvksa dk iwokZuqeku yxkus vkSj lalk/kuksa dk 
oqG'kyrkiwoZd vkoaVu djus esa enn djrh gSAlR;@vlR; 

Enterprise planning helps to forecast future business requirements and allocate resources 
efficiently.  True/False 



 
8- O;kolkf;d fu;sktu izfØ;k esa ifj;kstuk fjiksVZ ,d vuko';d vkSipkfjdrk gSA lR;@vlR; 

A project report is an unnecessary formality in the business planning process. True/False 

[k.M&c 
Section—B 

9- lQy m|fe;ksa dh izeq[k fo'ks"krk,¡ D;k gSa \ 

What are the major characteristics of successful entrepreneurs ? 

10- m|ferk fodkl dks izHkkfor djus okys fdUgha rhu xSj&vkfFkZd dkjdksa dk mYys[k dhft,A 

Mention any three non-economic factors influencing entrepreneurship development. 

11- ifj;kstuk igpku esa fopkj LØhfuax dk mn~ns'; crkb;sA 

State the purpose of idea screening in project identification. 

12- eSDysyS.M ds ^miyfC/k dh vko';drk fl)kUr* dk ewy fopkj D;k gS \ 

What is the core idea of McClelland’s ‘need for achievement theory’ ? 

13- ikfjokfjd vkSj xSj&ikfjokfjd m|fe;ksa ds chp vUrj crkb;sA 

Differentiate between Family and non-Family entrepreneurs. 

14- Hkkjr esa m|e'khyrk dks leFkZu nsus okyh fdUgha nks laLFkkvksa ds uke crkb;s rFkk budh Hkwfedk 

crkb;sA 

Name any two institutions that support entrepreneurship in India and state their role. 

l=h; dk;Z- 2 
Assignment—2 

 [k.M&l 

Section—C 

15- vkfFkZd fodkl dks c<+kok nsus esa m|ferk dh O;k[;k dhft,A 

Explain the role of entrepreneurship in promoting economic development. 

16- ikfjokfjd i"̀BHkwfe vkSj f'k{kk tSls lkekftd fu/kkZjd m|e'khyrk dks fdl izdkj izHkkfor djrs gSa \ 

How do social determinants such as family background and education affect 

entrepreneurship? 



 

17- u;k O;olk; 'kq: djrs le; dkSu&lh izeq[k dkuwuh vkSipkfjdrk,¡ iwjh djuh gksrh gSa \ 

What are the key legal formalities to be fulfilled while starting a new business ? 

18- izkstsDV fjiksVZ D;k gS \ O;kolkf;d ;kstuk vkSj foÙk iks"k.k esa blds egRo dk o.kZu dhft;sA 

What is project report ? Describe its importance in business planning and funding. 

l=h; dk;Z- 3 
Assignment—3 

 [k.M&n 
Section—D 

19- lQy m|fe;ksa dh fo'ks"krkvksa rFkk vkt ds O;olkf;d okrkoj.k esa mudh izklafxdrk ds ckjs esa 

foLrkj ls crkb,A 

Explain in detail the characteristics of successful entrepreneurs and their relevance in 

today’s business environment. 

20- LFkku] okrkoj.k vkSj izcU/kdh; pqukSfr;ksa ds lanHkZ esa u;s m|eksa ds lkeus vkus okys izeq[k eqn~nksa dh 

igpku dhft, vkSj mudk o.kZu dhft,A 

Identify and describe the major issues faced by new enterprises in terms of location, 

environment and managerial challenges. 

21- 'kqEihVj ds uokpkj fl)kUr vkSj eSDysyS.M ds m|ferk dh miyfC/k dh vko';drk fl)kUr ij ppkZ 

dhft, rFkk muds O;kogkfjd fufgrkFkZ crkb,A 

Discuss Schumpeter’s Innovation Theory and McClelland’s need for Achievement theory of 

entrepreneurship, showing their practical implications. 

22- Hkkjr esa efgyk m|fe;ksa dh pqukSfr;ksa vkSj miyfC/k;ksa ds lkFk&lkFk lgk;d ljdkjh igyksa ij ppkZ 

dhft,A 

Discuss the challenges and achievements of women entrepreneurs in India, along with 

supportive government initiatives. 

 
 
 
 



 
l=h; dk;Z- 4 

Assignment—4 

 [k.M&b 
Section—E 

23- m|fe;ksa dks ifjHkkf"kr dhft, rFkk fdlh jk"Vª ds vkfFkZd fodkl esa bldh vko';drk] {ks= vkSj 

egRo dh O;k[;k dhft,A 

Define entrepreneurship and explain its need, scope and importance in the economic 

development of a nation. 

24- fdlh O;kolkf;d fopkj dh tk¡p vkSj p;u esa 'kkfey pj.kksa dk fo'ys"k.k dhft, rFkk bl izfØ;k esa 

O;ogk;Zrk fo'ys"k.k ds egRo dk fo'ys"k.k dhft,A 

Analyze the steps involved in screening and selecting a business idea and the importance of 

feasibility analysis in this process. 
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Assignment Work)

MBA THIRD SEMESTER 
Business Ethics  and corporate Governace  

Paper- THIRD 

 

ijh{kkFkhZgsrqfunsZ’k % 

[k.M v-vfry?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'ugS] lHkh iz'u vfuok;ZAizfriz'u 0-5 vadmŸkj 
'kCnlhek 1-2 'kCn ;k ,d okD;A

[k.M c -vfry?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u g  Sftlesa l dksbZ 04 iz'ugydjsaAizfriz'u 01 
vad dk gksxkAmŸkj 'kCnlhek 75 ;k vk/kkistA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u g SftlesalsdksbZ 03 iz'ugydjsaAizfriz'u 02 
vaddkgksxkAmŸkj 'kCnlhek 150 ;k ,d istA 

[k.M n -vZ nh?kZmRrjh; iz'u ¼19 ls 22½ dqy 04 iz'ugSftlesalsdksbZ 02 iz'ugydjsaAizfriz'u 04 
vaddkgksxkA 'kCnlhek 300 ;k nksistA 

[k.MbZ- nh?kZmRrjh; iz'u ¼23 ls 24½ dqy 02 iz'ugSftlesalsdksbZ 01 iz'ugydjsaAizfriz'u  08 
vaddkgksxkAmŸkj dh 'kCnlhek 600-750 ;k 4-5 ist 

 

 

 

 



                                       l=h; dk;Z& 1 
Assignment—1 

 [k.M&v  
Section—A 

1- turk dh utj esa fdlh O;olk; dh fo'oluh;rk vkSj izfr"Bk D;ksa egRoiw.kZ gS \ 

 v lkSUn;Z lEcU/kh dkj.kksa ls 

 c nh?kZdkfyd lQyrk ds fy, 

 l vYidkfyd ykHk ds fy, 

 n buesa ls dksbZ Hkh ugha 

Why is the credibility and reputation of a business crucial in the public eye ? 

A For aesthetic reasons 

B For long-term success 

C For short-term gains 

D None of the above 

2- ,ujkWu ds iru dk eq[; eqík D;k Fkk \ 

 v ikjn'khZ dk;Ziz.kkyh 

 c cM+s iSekus ij ys[kkadu /kks[kk/kM+h 

 l vuqdj.kh; uSfrd O;ogkj 

 n 'ks;j/kkjdksa ds lkFk bZekunkj lapkj 

What was the core issue in Enron’s collapse ? 

A Transparent functioning 

B Massive accounting fraud 

C Exemplary ethical practices 

D Honest communication with shareholders 

3- Hkkjrh; ewY; iz.kkyh bl ckr ij tksj nsrh gS % 
 v O;fDrokn 
 c HkkSfrdokn 
 l /keZ vkSj deZ 
 n vYidkfyd ykHk 

 



The Indian value system emphasizes : 

A Individualism 

B Materialism 

C Dharma and Karma 

D Short-term gains 

4- Hkxon~xhrk ekuo vfLrRo ds fy, ewyHkwr ekxZ ds :i esa D;k izLrqr djrh gS \ 

 v /keZ vkSj vFkZ 

 c izo`fÙk vkSj fuo`fÙk 

 l deZ vkSj eks{k 

 n lR; vkSj vfgalk 

What does the Bhagavad Gita introduce as fundamental paths for human existence ? 

A Dharma and Artha 

B Pravritti and Nivritti 

C Karma and Moksha 

D Satya and Ahimsa 

5- lkekftd mÙkjnkf;Ro ds izkFkfed {ks= ds :i esa D;k lwphc¼ ugha gS \ 

 v miHkksDrkvksa ds izfr ftEesnkjh 

 c izfrLif/kZ;ksa ds izfr ftEesnkjh 

 l deZpkfj;ksa ds izfr ftEesnkjh 

 n ljdkj ds izfr mÙkjnkf;Ro 

What is NOT listed as a primary area of social responsibility ? 

A Responsibility towards Consumers 

B Responsibility towards Competitors 

C Responsibility towards Employees 

D Responsibility towards the Government 

 

 



6- dEiuh ekeyksa ds foHkkx us dkWiksZjsV iz'kklu lq/kkjksa esa fdl izdkj ;ksxnku fn;k gS \ 

 v lHkh izdkj ds dkWiksZjsV vkWfMV dks lekIr djds 

 c lkekftd mÙkjnkf;Ro dks vfuok;Z cukdj 

 l ikjnf'kZrk c<+kdj vkSj uSfrdrk ykxw djds 

 n dsoy ykHk vf/kdrehdj.k ij /;ku dsfUær djds 

How has the Department of Company Affairs contributed to corporate governance reforms ? 

A By eliminating all forms of corporate audits 

B By mandating social responsibility 

C By enhancing transparency and enforcing ethics 

D By focusing solely on profit maximization 

7- ,sfrgkfld le; ls ysdj orZeku rd foi.kd dh ftEesnkjh esa D;k uSfrd cnyko ns[kk x;k gS \ 

 v ^^foØsrk lko/kku jgs** ls ^^[kjhnkj lko/kku jgs** rd 

 c ^^[kjhnkj lko/kku jgs** ls ^^foØsrk lko/kku jgs** rd 
 l ^^[kjhnkj ds iNrkos** ls ^^foØsrk ds ykHk** rd 
 n buesa ls dksbZ Hkh ugha 

What ethical shift is noted in the responsibility of marketers from historical times to the 
present ? 

A From ‘‘let the seller beware’’ to ‘‘let the buyer beware’’ 

B From ‘‘let the buyer beware’’ to ‘‘let the seller beware’’ 

C From ‘‘buyer’s remorse’’ to ‘‘seller’s gain’’ 

D None of the above 

8- MhtkWtZ ds vuqlkj] fd, x, uqdlku vkSj izkIr ykHk ds chp D;k vuqikr gksuk pkfg, \ 

 v izpkj 

 c lt+k 

 l uSfrd foLFkkiu 

 n uSfrd lkgl 

According to DeGeorge, what should be proportional to the harm done and the gain obtained  

A Publicity 

B Punishment 

C Ethical displacement 

D Moral courage 



[k.M&c 
Section—B 

 

9- O;fDrxr ewY;ksa dks O;olk;ksa esa dSls ykxw fd;k tk ldrk gS \ 

How can personal values be applied in businesses ? 

10- O;olk;ksa dks turk ds izfr dkSu&lh ftEesnkfj;k¡ fuHkkuh pkfg, \ 

What responsibilities to the public should be followed by business ? 

11- Hkkjrh; n'kZu ds vuqlkj ekuo thou ds pkj mís'; D;k gSa \ 

What are the four aims of human life according to Indian philosophy ? 

12- fdlh dEiuh ds funs'kd e.My dh izkFkfed Hkwfedk D;k gS \ 

What is the primary role of a Company’s Board of Directors ? 

13- fuxeh; lkekftd mÙkjnkf;Ro D;k gS \ 

What is corporate social responsibility ? 

14- ^oS'ohdj.k* 'kCn dks ifjHkkf"kr dhft,A 

Define the term ‘Globalization’. 

                                       l=h; dk;Z& 2 
Assignment—2 

 [k.M&l 

Section—C 

15- O;fDrxr fodkl vkSj ekuo foKku ds chp ijLij fØ;k ij ppkZ dhft,A 

Discuss the interplay between personal growth and human sciences. 

16- ikj&lkaLd`frd {kerk cgqjk"Vªh; laxBuksa dks fdl izdkj ykHk igq¡pkrh gS \ 

How does trans-cultural competence benefit multinational organizations ? 

17- lkoZtfud oLrqvksa dks ifjHkkf"kr dhft, vkSj i;kZoj.k vFkZ'kkL= esa muds egRo dh O;k[;k dhft,A 

Define public goods and explain their significance in environmental economics. 

18- uSfrd O;kolkf;d izFkkvksa ds lUnHkZ esa vkuqikfrdrk ds fu;e dh O;k[;k dhft,A 

Explain the rule of proportionality in the context of ethical business practices. 



                                       l=h; dk;Z& 3 
Assignment—3 

 [k.M&n 
Section—D 

19- ,d laikf'oZd lajpuk fdlh laxBu ds Hkhrj lh[kus vkSj fu.kZ; ysus esa fdl izdkj lgk;d gksrh gS 
\ 
How does a collateral organizational structure facilitate learning and decision-making within 
an organization ? 

20- eks{k dks ifjHkkf"kr dhft, vkSj fgUnw vkSj tSu n'kZu esa bldk egRo crkb,A 
Define Moksha and its importance in Hindu and Jain philosophies. 

21- lrr~ fodkl D;k gS vkSj ;g i;kZoj.k izcU/ku ds fy, D;ksa egÙoiw.kZ gS \ 
What is sustainable development and why is it important for environmental management ? 

22- xka/khth ds /kkfeZd fo'oklksa us muds uSfrd <k¡ps dks fdl izdkj izHkkfor fd;k \ 
How did Gandhi’s religious briefs influence his ethical framework ?  

                                       l=h; dk;Z& 4 
Assignment—4 

 [k.M&b 
Section—E 

23- O;kolkf;d laxBuksa esa uSfrd lafgrk,¡ O;ogkj dks dSls funsZf'kr djrh gSa] vkSj fofHkUu ns'kksa esa mudh 
D;k Hkwfedk,¡ gSa \ 

How do ethical codes guide behaviour in business organizations and what are the roles they 
play in various countries ? 

24- dqjku dh f'k{kkvksa ds lUnHkZ esa] euq"; vkSj izkd`frd nqfu;k ds chp lEcU/k dk o.kZu dSls fd;k x;k 
gS \ 
In the context of Quran teachings, how is the relationship between human beings and the 
Natural world described ? 
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Assignment Work)

MBA THIRD SEMESTER 
ADVERTISEMENT AND SALES PROMOTION    

  Paper-FOURTH

 

ijh{kkFkhZgsrqfunsZ’k % 

[k.M v-vfry?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'ugS] lHkhiz'uvfuok;ZAizfriz'u 0-5 vadmŸkj 'kCnlhek 
1-2 'kCn ;k ,d okD;A

[k.M c -vfry?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'ugSftlesalsdksbZ 04 iz'ugydjsaAizfriz'u 01 
vaddkgksxkAmŸkj 'kCnlhek 75 ;k vk/kkistA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'ugSftlesalsdksbZ 03 iz'ugydjsaAizfriz'u 02 
vaddkgksxkAmŸkj 'kCnlhek 150 ;k ,d istA 

[k.M n -vZ nh?kZmRrjh; iz'u ¼19 ls 22½ dqy 04 iz'ugSftlesalsdksbZ 02 iz'ugydjsaAizfriz'u 04 
vaddkgksxkA 'kCnlhek 300 ;k nksistA 

[k.MbZ- nh?kZmRrjh; iz'u ¼23 ls 24½ dqy 02 iz'ugSftlesalsdksbZ 01 iz'ugydjsaAizfriz'u  08 
vaddkgksxkAmŸkj dh 'kCnlhek 600-750 ;k 4-5 istA 



                                       l=h; dk;Z& 1 
Assignment—1 

 [k.M&v  
Section—A 

1- foKkiu vkSj izpkj ds chp D;k vUrj gS \ 

 v foKkiu esa Hkqxrku fd;k tkrk gS] tcfd izpkj fu%'kqYd gS 

 c foKkiu yf{kr gS] tcfd izpkj lkewfgd gS 

 l foKkiu fu;fU=r gS tcfd izpkj vfu;fU=r 

 n mi;qZDr lHkh 

What is the difference between advertising and publicity ? 

a Advertising is paid, while publicity is free 

b Adverting is targeted while publicity is mass 

c Advertising is controlled while publicity is uncontrolled 

d All of the above 

2- foKkiu dk izkFkfed mís'; D;k gS \ 
 v czkaM tkx:drk cukuk 
 c yhM tujsV djuk 
 l fcØh c<+kuk 
 n mi;qZDr lHkh 

What is the primary goal of advertising ? 

a To build brand awareness 

b To generate leads 

c To drive sales 

d All of the above 

3- fcØh lao/kZu D;k gS \ 
 v nh?kZdkfyd foi.ku j.kuhfr 
 c fcØh dks c<+kok nsus ds fy, vYidkfyd izksRlkgu  
 l foKkiu dk ,d izdkj 
 n cktkj vuqlU/kku rduhd 

What is Sales Promotion ? 

a A long-term marketing strategy 

b A short-term incentive to encourage sales 

c A type of advertising 

d A market research technique 



4- foKkiu ctV dk izkFkfed mís'; D;k gS \ 

 v fcØh dks vf/kdre djuk 

 c ykxr dks de djuk 

 l fuos'k ij izfrQy izkIr djuk 

 n czk.M tkx:drk cukuk 
What is the primary goal of advertising budgeting ? 

a To maximize sales 

b To minimise costs 

c To achieve return of investment 

d To build brand awareness 

5- fuEufyf[kr esa ls dkSu&lk dkjd miHkksDrk O;ogkj dks izHkkfor djrk gS \ 
 v lkaLd`frd dkjd 
 c lkekftd dkjd 
 l O;fDrxr dkjd 
 n mi;qZDr lHkh 

Which of the following factors influences consumer behavior ? 

a Cultural factors 

b Social factors 

c Personal factors 

d All of the above 

6- foKkiu vkSj O;fDrxr fcØh esa D;k vUrj gS \ 

 v foKkiu voS;fDrd gS] tcfd O;fDrxr fcØh O;fDrxr gS 

 c foKkiu yf{kr gS] tcfd O;fDrxr fcØh lkewfgd gS 

 l foKkiu eg¡xk gS] tcfd O;fDrxr fcØh lLrh gS 

 n mi;qZDr esa ls dksbZ ugha 

What is the difference between advertising and personal selling ? 

a Advertising is impersonal, while personal selling is personal 

b Advertising is targeted, while personal selling is mass 

c Advertising is expensive, while personal selling is cheap 

d None of the above 

 



7- dwiu dk D;k mís'; gS \ 

 v xzkgdksa dks NwV iznku djuk 

 c yhM tujsV djuk 

 l czk.M tkx:drk cukuk 

 n osclkbV VSªfQd c<+kuk 

What is the purpose of a coupon ? 

a To provide discount to customers 

b To generate leads 

c To build brand awareness 

d To drive website traffic 

8- fdlh foKkiu vfHk;ku ds pkyw jgus ds nkSjku mldk ewY;kadu dgykrk gS % 

 v foKkiu izHkko'khyrk 

 c iwoZ&ijh{k.k 

 l leorhZ ijh{k.k 

 n ckn dk ijh{k.k 

The assessment of an advertising campaign while it is ongoing is called : 

a Advertising effectiveness 

b Pre-testing 

c Concurrent testing 

d Post testing 

[k.M&c 
Section—B 

9- vxz.kh foKkiu ls vki D;k le>rs gSa \ 

What do you understand by Pioneer Advertising ? 

10- vo/kkj.kkRed ekufp=.k D;k gS \ 

What is Perceptual Mapping ? 

11- foHksfnr foi.ku vkSj dsfUær foi.ku ds chp vUrj Li"V dhft,A 

Differentiate between Differentiated marketing a Concentrated marketing. 

12- ehfM;k fu;kstu dks ifjHkkf"kr dhft,A 

Define Media Planning. 



13- j.kuhfrd foKkiu ctV ds izeq[k ykHk D;k gSa \ 

What are the key benefits of strategic advertising budgeting ? 

14- O;kikj izn'kZu vkSj lEesyuksa dh O;k[;k dhft,A 

Explain trade shows and conventions. 

                                       l=h; dk;Z& 2 
Assignment—2 

 [k.M&l 
Section—C 

15- foKkiu dk lekt ij D;k izHkko iM+rk gS \ 

What is the impact of advertising on Society ? 

16- jpukRed foKkiu dh izHkko'khyrk dSls ekih tkrh gS \ 

How is the effectiveness of creative advertising measured ? 

17- oSf'od foKkiu vfHk;ku cukus esa izkFkfed pqukSrh D;k gS \ 

What is the primary challenge in creating global advertising campingns ? 

18- fcØh izpkj vkSj foKkiu ,d nwljs ds iwjd dSls gSa \ 

How are sales promotions and advertising complement to each other ? 

                                       l=h; dk;Z& 3 
Assignment—3 

 [k.M&n 
Section—D 

19- vkS|ksfxd foKkiu] miHkksDrk foKkiu ls fdl izdkj fHkUu gS \ 

How is Industrial advertising different from Consumer advertising ? 

20- foKkiu ,tsUlh pquus ls igys fdu fcUnqvksa ij fopkj fd;k tkuk pkfg, \ 

What factors should be considered before selecting an advertising agency ? 

21- foKkiu ek/;eksa ds fofHkUu izdkjksa dks la{ksi esa le>kb,A 

Explain in brief the various types of advertisement media. 

22- mRikn thou pØ] fcØh lao/kZu ctV dks dSls izHkkfor djrk gS \ 

How does the product’s life cycle influence the sales promotion budget ? 

 



                                       l=h; dk;Z& 4 
Assignment—4 

 [k.M&b 
Section—E 

23- foKkiu esa HkkoukRed vihy miHkksDrk O;ogkj dks dSls izHkkfor djrh gS \ 

How does emotional appeal in advertising affect consumer behavior ? 

24- lks'ky ehfM;k ekdsZfVax iz;kl] izpkj j.kuhfr;ksa esa dSls ;ksxnku djrs gSa \ 

How do social media marketing efforts contribute to promotional strategies ? 
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Assignment Work)

MBA THIRD SEMESTER 
 CONSUMER BEHAVIOUR/ उपभोƅा ʩवहार 

Paper- FIFTH

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v- vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1-2 'kCn ;k ,d okD;A

[k.M c -vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 
01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n -vZ nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr iz'u 
04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ - nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600-750 ;k 4-5 istA 

 
 
 
 



l=h; dk;Z- 1 
Assignment—1 

 [k.M&v  
Section—A 

1- foi.ku j.kuhfr miHkksDrk O;ogkj ls xgjkbZ ls tqM+h gksrh gS] D;ksafd % 

 v miHkksDrk mRikn dh dher r; djrs gSaA 

 c ;g foi.kdksa dks miHkksDrkvksa dh vko';drkvksa dks le>us vkSj mlh vuqlkj j.kuhfr;k¡ cukus esa 

enn djrh gSA 

 l ;g dsoy foKkiu dks izHkkfor djrh gSA 

 n bldk foHkktu ls dksbZ lEcU/k ugha gSA 

Marketing strategy is strongly linked with consumer behavior because : 

a Consumers decide product price. 

b It helps marketers understand needs and design strategies accordingly. 

c It only affects advertising. 

d It has no relation with segmentation. 

2- Hkkjr esa miHkksDrk O;ogkj ifjokj vkSj laLd`fr ls xbjkbZ ls izHkkfor gksrk gSA  lR;@vlR; 

In India, consumer behavior is strongly shaped by family and culture.  True/False 

3- ekLyks ds vko';drk inkuqØe ds vuqlkj------------vko';drk,¡ lcls cqfu;knh ekuo vko';drk,¡ gSaA 

According to Maslow’s hierarchy,…………needs are the most basic human needs. 

4- miHkksDrk O;ogkj esa lh[kus dk vFkZ vuqHko ds dkj.k O;ogkj esa LFkk;h ifjorZu ls gSA 

 lR;@vlR; 

Learning in consumer behavior refers to a Permanent change in behavior due to experience. 

                                     True/False 

5- lapkj ds ek/;e ls miHkksDrkvksa ds n`f"Vdks.k] fo'okl ;k O;ogkj dks izHkkfor djus dh izfØ;k dks--------

----dgk tkrk gSA 

The process of influencing consumer attitudes, beliefs or behavior through communication 
is known as…………. . 

6- miHkksDrk O;ogkj ds ekWMy foi.kdksa dks Ø; fu.kZ;ksa dh Hkfo";ok.kh vkSj le>us esa lgk;rk djrs gSaA 
      lR;@vlR; 
Models of consumer behavior help marketers predict and understand purchasing decisions. 
      True/False 



7- ------------fdlh dEiuh dh foi.ku j.kuhfr;ksa vkSj cktkj izLrqfr;ksa ij miHkksDrkvksa dh izfrfØ;k dk 
O;ofLFkr ewY;kadu gksrk gSA 
………..is a systematic evaluation of how consumers respond to a company marketing 
strategies and market offerings. 

8- miHkksDrk fu.kZ; izfØ;k [kjhnnkjh ds rqjUr ckn lekIr gks tkrh gSA    lR;@vlR; 

The consumer decision process ends immediately after the purchase.  True/False 

[k.M&c 
Section—B 

9- miHkksDrk O;ogkj dh vo/kkj.kk dks ifjHkkf"kr dhft,A 

Define the concept of consumer behavior. 

10- miHkksDrk n`f"Vdks.k dks ifjHkkf"kr dhft,A 

Define consumer attitude. 

11- lkaLdf̀rd ewY;ksa ls vki D;k le>rs gSa \ 

What do you understand by cultural values ? 

12- miHkksDrk O;ogkj ds ekWMy D;k gSa \ 

What are models of consumer behavior ? 

13- laLd`fr vkSj mi&laLÏfr ds chp vUrj crkb,A 

Differentiate between culture and sub-culture. 

14- uokpkj ds izlkj dks ifjHkkf"kr dhft,A 

Define Diffusion of Innovation. 

                                       l=h; dk;Z&2 
Assignment—2 

 [k.M&l 
Section—C 

15- Hkkjr esa miHkksDrk fu.kZ;&fuekZ.k ij lks'ky ehfM;k izHkkodksa ds izHkko ij ppkZ dhft,A 

Discuss the impact of social media influencers on consumer decision-making in India. 

16- miHkksDrk /kkj.kk dh izfØ;k dk o.kZu dhft,A 

Describe the process of consumer perception. 

 



17- miHkksDrkvksa dks izHkkfor djus esa lapkj dh Hkwfedk ij ppkZ dhft,A 
Discuss the role of communication in influencing consumers. 

18- miHkksDrk O;ogkj vkWfMV ds egÙo dks le>kb,A 
Explain the significance of a Consumer Behavior Audit. 

                                       l=h; dk;Z&3 
Assignment—3 

 [k.M&n 
Section—D 

19- miHkksDrk vuqlU/kku ls vki D;k le>rs gSa \ crkb, fd miHkksDrk vuqlU/kku Hkfo"; ds cktkj 
#>kuksa dh Hkfo";ok.kh djus esa dSls enn djrk gSA 
What do you understand by consumer research ? Discuss how consumer research helps in 
predicting future market trends. 

20- miHkksDrk vf/kxe dks ifjHkkf"kr dhft, vkSj miHkksDrk O;ogkj esa blds egÙo dh O;k[;k dhft,A 
Define consumer learning and explain its significance in consumer behavior. 

21- lkekftd oxZ miHkksDrk O;ogkj dks dSls izHkkfor djrk gS&foLrkj ls o.kZu dhft,A 
Describe in detail how social class influences consumer behavior. 

22- miHkksDrk fu.kZ; izfØ;k ds fofHkUu pj.kksa dks mnkgj.k lfgr le>kb,A 
Explain the stages in the consumer decision process with examples. 

                                       l=h; dk;Z&4 
Assignment—4 

 [k.M&b 
Section—E 

23- miHkksDrk O;ogkj esa cktkj foHkktu ds izdkj vkSj egÙo ij foLrkj ls ppkZ dhft,A 
Discuss in detail the types and importance of market segmentation in consumer behavior. 

24- vfHkizsj.kk ds fofHkUu fl)kUrksa vkSj miHkksDrk O;ogkj esa muds vuqiz;ksxksa ij ppkZ dhft,A 
Discuss various theories of motivation and their application in consumer behavior. 
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Assignment Work) 

MBA THIRD SEMESTER 
 Human Resources Planni                                                  Paper- SIXTH 

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v- vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1-2 'kCn ;k ,d okD;A

[k.M c -vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 
01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n -vZ nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr iz'u 
04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ - nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600-750 ;k 4-5 istA 



                                        l=h; dk;Z- 1 
Assignment—1 

[k.M&v  
Section—A 

1- fdlh Hkh laxBu ds Hkhrj orZeku vkSj lEHkkfor ekuo lalk/ku iwy dk ewY;kadu------------dgykrk gSA 

Evaluating the current and potential human resource pool within an organisation is called 

as……… .  

2- dk;Z fooj.k vkSj dk;Z fofunsZ'k------------ds Hkkx gSaA 

Job description and job specification are the parts of………. . 

3- ukSdjh ds dk;Z dh lQyrk vkSj izn'kZu dks ekius ds ekun.M dks-----------dgk tkrk gSA 

Criteria for measuring the success and performance of job task is called……………. . 

4- BARs dk iw.kZ :i D;k gS \ 

What is the full form of BARs ? 

5- HkrhZ dks ,d ldkjkRed izfØ;k ekuk tkrk gS tcfd p;u dks ,d udkjkRed izfØ;k ekuk tkrk gSA 

 lgh@xyr 

Recruitment is considered as a positive process whereas selection is considered as a negative 

process.    True/False 

6- -------------lk{kkRdkj esa fofHkUu {ks=ksa esa fo'ks"kKrk j[kus okys fo'ks"kKksa dh lkewfgd Vhe ,d mEehnokj dk 

lk{kkRdkj djus ds fy, ,d lkFk vkrh gSA 

In……….interview collective team of experts each speciliasing in different domains coming 

together to interview a candidate. 

7- lh[kus esa orZeku Kku dks ifj"Ïr djuk ;k viukuk 'kkfey ugha gSA  lR;@vlR;  

Learning does not involve refining of adopting current knowledge.  True/False 

8- ,d izdkj dh inksUufr ftlesa deZpkjh dks osru esa o`f¼ fd, fcuk mPp in ij inksUur fd;k tkrk 

gSA mls 

------------ inksUufr dgk tkrk gSA 

A kind of promotion when employee is elevated to higher position without a corresponding 

increase in salary is called as………..promotion. 

 
 



[k.M&c 
Section—B 

9- ,p- vkj- ih- dh nks egÙoiw.kZ fo'ks"krk,¡ crkb,A 

State two important characteristics of HRP ? 

10- ukWfeuy xzqi rduhd ls vki D;k le>rs gSa \ 

What do you understand by Nominal Group Technique NGT ? 

11- tkWc jh&fMtkbu D;k gS \ 

What is job Redesign ? 

12- izn'kZu ewY;kadu dh Hkwfedk vkSj egÙo crkb,A 

State the role and significance of performance appraisal. 

13- vkxeu izfØ;k ds pj.k D;k gSa \ 

What are the stages of induction process ? 

14- osfLVcqy izf'k{k.k dks ifjHkkf"kr dhft,A 

Define vestibule training. 

                                       l=h; dk;Z&2 
Assignment—2 

[k.M&l 
Section—C 

15- laxBu ds Hkhrj LFkkukUrj.k ds ykHk vkSj pqukSfr;ksa dk o.kZu dhft,A 

State the advantages and challenges of transfer within an organization. 

16- ,p- vkj- vkbZ- ,l- ij laf{kIr fVIi.kh fyf[k,A 

Write a short note on H.R.I.S. 

17- ekuo lalk/ku ys[kkadu ds mís'; ij ppkZ dhft,A 

Discuss the purpose of Human Resource Accounting. 

18- ,p- vkj- ih- dh izfØ;k ij ppkZ dhft,A 

Discuss the process of HRP. 

                                       
 
 



                                        l=h; dk;Z&3 
Assignment—3 

 [k.M&n 
Section—D 

19- ekuo lalk/ku vkiwfrZ ds iwokZuqeku ds fy, fofHkUu dk;Z iz.kkfy;ksa vkSj ekuo lalk/ku fodkl esa muds 
egÙo dh :ijs[kk rS;kj dhft,A 
Outline various methoddogies for forecasting Human Resource supply and their significance 
in HRP. 

20- ukSdjh fo'ys"k.k vkSj ukSdjh fooj.k ij foLrkj ls ppkZ dhft,A 
Discuss is detail job analysis and job description. 

21- izn'kZu izcU/ku vkSj izn'kZu ewY;kadu ds chp vUrj Li"V dhft,A izn'kZu ewY;kadu izfØ;k ds izeq[k 
pj.k D;k gSa \ 
Differentiate between performance management and performance appraisal. What are the 
key steps in performance appraisal process ? 

22- dSfj;j fu;kstu dh fo'ks"krkvksa] mís';] rRoksa] ykHkksa vkSj pj.kksa dks crkb,A 
State the characteristics, purpose, elements, benefits and steps in career planning. 

                                       l=h; dk;Z&4 
Assignment—4 

 [k.M&b 
Section—E 

23- p;u izfØ;k esa D;k pj.k 'kkfey gSa \ laxBu esa izsj.k vkSj fu;qfDr dh Hkwfedk ij ppkZ dhft,A 
What are the steps involved in selection process ? Discuss the role of induction and 
placement in organization. 

24- ,d izHkkoh LFkkukUrj.k iz.kkyh ds mís'; vkSj ?kVdksa dks crkb;sA laxBu esa tkWc jksVs'ku dh Hkwfedk 
ij ppkZ dhft,A 
State the purpose and components of an effective transfer system. Discuss the role of job 
rotation in an organization. 
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Assignment Work)

                                             MBA THIRD SEMESTER 
 Organizational Changes and Development                Paper -SEVENTH 

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v- vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1-2 'kCn ;k ,d okD;A

[k.M c -vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 
01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n -vZ nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr iz'u 
04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ - nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600-750 ;k 4-5 istA 

l=h; dk;Z- 1 
Assignment—1 

[k.M&v  
Section—A 

 
 
 



1- xBukRed ifjorZu og izfØ;k gS ftlds }kjk dEifu;ksa ubZ ifjfLFkfr;ksa ds vuqlkj--------------djrh gSA 

Organizational change refers to the process by which companies……..to new conditions. 

2- tc ifjorZu igys ls ;kstuk cukdj fd;k tkrk gS tks mls-------------ifjorZu dgrs gSaA 

………….change occurs when transformation is planned in advance. 

3- ifjorZu dk fojks/k vDlj deZpkfj;ksa ds-----------ds dkj.k gksrk gSA 

The resistance to change is often due to employee ............ . 

4- izn'kZu&vk/kkfjr laxBukRed ifjorZu dk eq[; mís';------------lq/kkjuk gSA 

Performance-driven organizational change focuses on improving……… . 

5- laxBukRed ifjorZu ds eq[; izdkj lajpukRed] j.kuhfrd vkSj---------------gksrs gSaA 

The main types of organizational change include structural, strategic, and…………. . 

6- ;kstukc) ifjorZu lkekU;r%-----------------}kjk 'kq: fd;k tkrk gSA 

Planned change is usually initiated by………… . 

7- mfpr lapkj dh deh laxBukRed ifjorZu ds fy, ,d cM+k------------------gSA 

Lack of proper communication is a major………to organizational change. 

8- laxBu esa ifjorZu ykus ds fy, l'kDr-------------dh vko';drk gksrh gSA 

Creating change in an organization requires strong…….. . 

[k.M&c 

Section—B 

9- laxBukRed ifjorZu dh ifjHkk"kk nhft,A 

Define organizational change. 

10- ;kstukc) ifjorZu D;k gS \ 

What is planned change ? 

11- lQy ifjorZu dk;kZUo;u ds fy, D;k vko';d gS \ le>kb,A 

What is needed for successful change implementation ? Explain. 

12- ifjorZu ds fojks/k dk ,d dkj.k nhft,A 

State one reason for resistance to change. 

13- ;kstukc) ifjorZu fdlds }kjk 'kq: fd;k tkrk gS \ 

Who initiates planned change ? 



14- izn'kZu&vk/kkfjr ifjorZu fdlls izsfjr gksrk gS \ 

What drives performance-based change ? 

                                       l=h; dk;Z&2 
Assignment—2 

 [k.M&l 

Section—C 

15- laxBukRed ifjorZu dh vo/kkj.kk dks mnkgj.k lfgr le>kb,A 

Explain the concept of organizational change with an example. 

16- ;kstukc) vkSj v;kstukc) ifjorZu esa vUrj crkb,A 

Differentiate between planned and unplanned change. 

17- laxBukRed ifjorZu ds eq[; izdkj dkSu&ls gSa \ 

What are the main types of organizational change ? 

18- lQy ifjorZu dk;kZUo;u dh nks j.kuhfr;k¡ crkb,A 

State two strategies for successful implementation of change. 

                                       l=h; dk;Z&3 
Assignment—3 

 [k.M&n 
Section—D 

19- laxBukRed ifjorZu esa usr`Ro dh Hkwfedk ij ppkZ dhft,A 

Discuss the role of leadership in creating organizational change. 

20- laxBukRed ifjorZu esa rhu ck/kkvksa dk o.kZu dhft,A 

Describe three barriers to organizational change. 

21- laxBukRed ifjorZu esa lapkj fdl izdkj lgk;d gS \ 

How can communication support organizational change ? 

22- lajpukRed vkSj O;ogkfjd laxBukRed ifjorZu dh rqyuk dhft,A 

Compare structural and behavioral organizational change. 

 
 
 



 
                                       l=h; dk;Z&4 

Assignment—4 

 [k.M&b 
Section—E 

23- laxBukRed ifjorZu dh vo/kkj.kk vkSj mlds egÙo dks foLrkj ls le>kb,A 

Explain in detail the concept of organizational change and its importance. 

24- ;kstukc) laxBukRed ifjorZu ds nkSjku vkus okyh leL;kvksa vkSj pqukSfr;ksa dk ewY;kadu dhft,A 

Evaluate the issues and challenges faced during planned organizational change. 
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ijh{kkFkhZgsrqfunsZ’k % 

[k.M v-vfry?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'ugS] lHkhiz'uvfuok;ZAizfriz'u 0-5 vadmŸkj 'kCnlhek 
1-2 'kCn ;k ,d okD;A

[k.M c -vfry?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'ugSftlesalsdksbZ 04 iz'ugydjsaAizfriz'u 01 
vaddkgksxkAmŸkj 'kCnlhek 75 ;k vk/kkistA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'ugSftlesalsdksbZ 03 iz'ugydjsaAizfriz'u 02 
vaddkgksxkAmŸkj 'kCnlhek 150 ;k ,d istA 

[k.M n -vZ nh?kZmRrjh; iz'u ¼19 ls 22½ dqy 04 iz'ugSftlesalsdksbZ 02 iz'ugydjsaAizfriz'u 04 
vaddkgksxkA 'kCnlhek 300 ;k nksistA 

[k.MbZ- nh?kZmRrjh; iz'u ¼23 ls 24½ dqy 02 iz'ugSftlesalsdksbZ 01 iz'ugydjsaAizfriz'u  08 
vaddkgksxkAmŸkj dh 'kCnlhek 600-750 ;k 4-5 istA 

 



                                         
                                        l=h; dk;Z& 1 

    Assignment—1 

 [k.M&v  
Section—A 

 

1- Hkkjrh; foÙkh; iz.kkyh dks O;kid :i ls ---------- vkSj ----------- esa ck¡Vk tk ldrk gSA 

The Indian financial system can be broadly classified into………..and………. . 

2- Hkkjr esa foÙkh; iz.kkyh dk eq[; fu;ked-------------gSA 

The main regulator of the financial system in India is…………. . 

3- ,d-------------og foÙkh; laLFkk gS tks turk ls tek Lohdkj djrh gS vkSj _.k nsrh gSA 

A…………is a financial institution that accepts deposits and lends money to the public. 

4- og cktkj tgk¡ izfrHkwfr;k¡ igyh ckj tkjh dh tkrh gSa] dgykrk gS------------A 

The market where new securities are issued for the first time is called………. . 

5- Hkkjr esa chek laxBuksa dk eq[; fu;ked--------------gSA 

The main regulator of insurance organizations in India is……………. . 

6- MsfjosfVo dk ewY; fdlh vUrfuZfgr-------------ls izkIr gksrk gSA 

Derivatives derive their value from an underlying……….. . 

7- Hkkjr esa {ks=h; xzkeh.k cSad o"kZ----------------esa LFkkfir fd, x, FksA 

Regional Rural Banks were established in India in the year……………. . 

8- Hkkjrh; foÙkh; iz.kkyh dk mnkjhdj.k o"kZ-------------esa 'kq: gqvkA 

The liberalization of the Indian financial system started in the year……….. . 

[k.M&c 
Section—B 

9- foÙkh; iz.kkyh dh ifjHkk"kk nhft,A 
Define financial system. 

10- eqæk cktkj ds nks ?kVdksa ds uke fyf[k,A 
Name two components of the money market. 

11- Hkkjr esa LVkWd ,Dlpsat dk fu;ked dkSu gS \ 
Which is the regulatory body for stock exchanges in India ? 



 

12- RBI dk eq[; dk;Z D;k gS \ 

What is the main function of the RBI ? 

13- dkSu&lk cktkj ekStwnk izfrHkwfr;ksa ls lEcfU/kr gS \ 

Which market deals with existing securities ? 

14- SEBI dk iwjk uke D;k gS \ 

What does SEBI stand for ? 

                                       l=h; dk;Z&2 
Assignment—2 

[k.M&l 
Section—C 

15- izkFkfed cktkj vkSj f}rh;d cktkj esa vUrj crkb,A 
Differentiate between the primary market and secondary market. 

16- foÙkh; iz.kkyh esa okf.kfT;d cSadksa dh Hkwfedk crkb,A 
State the role of commercial banks in the financial system. 

17- NBFC dh Hkwfedk ij ,d fVIi.kh fyf[k,A 
Write a note on the role of NBFCs. 

18- fons'kh iw¡th D;k gS \ blds izdkj crkb,A 
What is foreign capital ? Mention its types. 

                                       l=h; dk;Z&3 
Assignment—3 

[k.M&n 
Section—D 

19- Hkkjrh; foÙkh; iz.kkyh dh lajpuk ij ppkZ dhft,A 
Discuss the structure of the Indian financial system. 

20- fu;ked ds :i esa Hkkjrh; fjtoZ cSad dh Hkwfedk le>kb,A 
Describe the role of the Reserve Bank of India as a regulator. 

21- 1991 ds ckn ls Hkkjrh; foÙkh; {ks= lq/kkjksa dk izHkko crkb,A 
Discuss the impact of Indian financial sector reforms since 1991. 

22- izfrHkwfr cktkj esa vUrjkZ"Vªh; lapkyu dh O;k[;k dhft,A 
Explain international operations in the securities market. 

 



 
                                       l=h; dk;Z&4 

Assignment—4 

 [k.M&b 
Section—E 

23- LorU=rk ls orZeku rd Hkkjrh; foÙkh; iz.kkyh ds fodkl dk vkykspukRed ijh{k.k dhft,A 

Critically examine the evolution of the Indian financial system from independence till 

present. 

24- Hkkjrh; vFkZO;oLFkk esa cSadksa] NBFCs vkSj chek dEifu;ksa tSls foÙkh; e/;LFkksa dh Hkwfedk foLrkj ls 

le>kb,A 

Explain in detail the role of financial intermediaries such as banks, NBFCs, and insurance 

companies in the Indian economy. 
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ijh{kkFkhZgsrqfunsZ’k % 

[k.M v-vfry?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'ugS] lHkhiz'uvfuok;ZAizfriz'u 0-5 vadmŸkj 'kCnlhek 
1-2 'kCn ;k ,d okD;A

[k.M c -vfry?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'ugSftlesalsdksbZ 04 iz'ugydjsaAizfriz'u 01 
vaddkgksxkAmŸkj 'kCnlhek 75 ;k vk/kkistA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'ugSftlesalsdksbZ 03 iz'ugydjsaAizfriz'u 02 
vaddkgksxkAmŸkj 'kCnlhek 150 ;k ,d istA 

[k.M n -vZ nh?kZmRrjh; iz'u ¼19 ls 22½ dqy 04 iz'ugSftlesalsdksbZ 02 iz'ugydjsaAizfriz'u 04 
vaddkgksxkA 'kCnlhek 300 ;k nksistA 

[k.MbZ- nh?kZmRrjh; iz'u ¼23 ls 24½ dqy 02 iz'ugSftlesalsdksbZ 01 iz'ugydjsaAizfriz'u  08 
vaddkgksxkAmŸkj dh 'kCnlhek 600-750 ;k 4-5 istA 

 



                                       l=h; dk;Z- 1 
Assignment—1 

 [k.M&v  
Section—A 

1- ifj;kstuk izca/ku ,d lrr~ izfØ;k gS] ftldk dksbZ fuf'pr var ugha gSA lR;@vlR; 

Project Management is a continuous process without any defined end. True/False 

2- O;ogk;Zrk v/;;u fuos'k ls igys fdlh ifj;kstuk dh O;ogk;Zrk fu/kkZfjr djus esa enn djrk gSA

 lR;@vlR; 

A feasibility study helps determine the viability of a project before investment. 

 True/False 

3- okf.kfT;d tksf[ke eq[;r% miHkksDrk ek¡x vkSj izfrLi/kkZ esa ifjorZu ls lacaf/kr gSA lR;@vlR; 

Commercial risks are mainly related to changes in consumer demand and competition.

 True/False 

4- mfpr ;kstuk ds ek/;e ls lHkh ifj;kstuk tksf[keksa dks iwjh rjg ls lekIr fd;k tk ldrk gSA
 lR;@vlR; 
All project risks can be completely eliminated through proper planning. True/False 

5- bZfDoVh foÙkiks"k.k LOkfeRo ds detksj gksus ds dkj.k ekStwnk ekfydksa ds fu;a=.k dks de dj nsrk gSA 
     lR;@vlR; 
Equity financing reduces the control of existing owners due to dilution of ownership.
 True/False 

6- dk;Z'khy iw¡th ls rkRi;Z LFkk;h lEifÙk;ksa esa fuosf'kr nh?kZdkfyd fuf/k;ksa ls gSA lR;@vlR; 
Working capital refers to long-term funds invested in fixed assets. True/False 

7- Bsdsnkjksa dks le; ls igys dke iwjk djus ij iqjLÏr djus ds fy, ifjlekIr {kfriwfrZ izko/kkuksa dk 
mi;ksx fd;k tkrk gSA   lR;@vlR; 
Liquidated damages clauses are used to reward contractors for early completion.

 True/False 

8- _.k nLrkost lHkh ifj;kstuk izfrHkkfx;ksa ds vf/kdkjksa vkSj nkf;Roksa dks ifjHkkf"kr djrk gSA

 lR;@vlR; 

Loan documentation defines the rights and obligations of all project participants.

 True/False 

 



[k.M&c 

Section—B 

9- fofue; nj tksf[ke D;k gS \ 

What is exchange rate risk ? 

10- ifj;kstuk izca/kd dh ftEesnkfj;k¡ fyf[k,A 

Write responsibilities of project manager. 

11- iV~Vk foÙkiks"k.k vkSj fdjk;k [kjhn foÙk D;k gS \ 

What is lease financing and hire purchase finance ? 

12- dk;Z'khy iw¡th dks ifjHkkf"kr dhft,A 

Define working capital. 

13- mi&vuqca/k D;k gS \ 

What is sub-contract ? 

14- IFCI ls vki D;k le>rs gSa \ 

What do you understand by IFCI ? 

                                       l=h; dk;Z&2 
Assignment—2 

 [k.M&l 
Section—C 

15- ifj;kstukvksa ds foÙkiks"k.k esa eq[; lzksr D;k gS \ 

What are the main sources of financing projects ? 

16- dk;Z'khy iw¡th ds izdkjksa dk o.kZu dhft,A 

Describe the types of working capital. 

17- ifj;kstuk le>kSrksa vkSj mlds izeq[k ?kVdksa dh O;k[;k dhft,A 

Explain project agreements and its key components. 

18- cSad foÙk ij ,d laf{kIr fVIi.kh fyf[k,A 

Write a short note on Bank Finance.                                   



                                       l=h; dk;Z&3 
Assignment—3 

 [k.M&n 
Section—D 

19- ifj;kstuk fgr/kkjdksa ds fy, eq[; fopkj D;k gSa \ 
What are the main considerations for project stakeholders ? 

20- fdlh dEiuh ds izn'kZu dk ewY;kadu djus ds fy, lykgdkjksa }kjk dkSulh fof/k;k¡ mi;ksx dh tkrh 
gSa \ 
What are the methods used by advisors to evaluate a company’s performance ? 

21- lw{e vkfFkZd pjksa dk ifj;kstuk foÙkiks"k.k ij D;k izHkko iM+rk gS \ 
What effect do microeconomic variables have on project financing ? 

22- nh?kZdkfyd #i;k foÙk ds izeq[k lzksr D;k gSa \ 
What are the major sources of long term rupee finance ? 

                                       l=h; dk;Z&4 
Assignment—4 

[k.M&b 
Section—E 

23- ifj;kstuk izca/ku thou pØ ds fofHkUu pj.kksa dh O;k[;k dhft, vkSj ppkZ dhft, fd izR;sd pj.k 
fdlh ifj;kstuk dh lexz lQyrk esa fdl izdkj ;ksxnku nsrk gSA 
Explain the various stages of the project management life cycle and discuss how each stage 
contributes to the overall success of a project. 

24- okLrfod fo'o volajpuk ;k vkS|ksfxd ifj;kstukvksa ls mi;qZDr mnkgj.kksa ds lkFk ifj;kstuk 
foÙkiks"k.k ij O;kid vkfFkZd] fofu;ked vkSj jktuhfrd tksf[keksa dh izÏfr vkSj izHkko dh O;k[;k 
dhft,A 
Explain the nature and impact of macroeconomic, regulatory and political risks on project 
financing with suitable examples from real world infrastructure or industrial projects. 

 

 

 

 

 

 

 

 
 

 

 


