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AR R 1

Assignment—I1

GUS—3]
Section—A
1. fodl aamg o7 9T LW 3R RN |

The overall purpose and scope of a business.

2. IORG fATeINo IUGR fSIeT SUINT el iR FHGIRAT B UgdH o) & forv
sk

The internal analysis tool used to identify strengths and weaknesses.

3. Th-Ia! T R bfgd fI%vT & JoR |

The type of analysis focusing on technological advances.

4, 6 96T @ U AN WERA, DU IR IEn |

The resources, skills and competencies an organization possesses.

5. fowom, fa a1 wa e o fafine &3 it Rt @ o fesam S 2

The specific area like marketing, finance, or HR where strategies are applied.

6. Wigd 3rfAf¥erddr & f&iy|

The degree of uncertainty accepted.

7. & 3 RO BT Ue T AT |

A key principle of Blue Ocean Strategy.

Strategic control is part of the overall ......... .
Yre—4
Section—B

9. AMR AT SwT 1 & ?

What are the objectives of business policy ?

10. UM 1 SFFIRVT BT =4l & ATAR URHINGT BITY |

Define the concept of strategy as discussed.

11, JATaRVT Aol & 3T RIT FH 2T ?

What do you mean by environment appraisal ?

12. g A T Ao frs T g ?

What is GE nine cell planning grid ?



13. YOI Hedidd & Tl & IRHINT BT |
Define the technique of strategy evaluation.
14, URENTT! yawes @I g 2
What is technology management ?
g - 2
Assignment—2
Yre—y
Section—C
15. XUMITO® Y UfhdT & WG b ol 8l ?
What are the key components of the strategic management process ?
16. UIKX & Y99l AiSdl &l AR DY AR IATSY b DT SYART fobedl IeT # yfcregent
&1 aal BT fAgeryor oxe & forg bw foar S Fwar 2|
Explain Porter’s Five Forces Model and how it can be used to analyze competitive intensity
within an industry.
17. OIS HIAFGIT T7 & IT WSS Aherdl & forg ol Hgeyol § ?
What is strategy implementation and why is it important for organizational success ?
18. VM@ Ye=F ¥ PERT 3R CPM &1 HaT &1 AT BHITY |
Explain the role of PERT and CPM in strategic management.
A oR- 3
Assignment—3
Yleg—q
Section—D
19. WG Fhel UM BRI GRRad HR & folg IOFIAe Q&1 el & & X
R Hehdl Bl 7
How can organizations overcome the limitations of strategic intent to ensure successful
strategy implementation ?
20. U RIfd @1 avlF IfIg e @13 &Rl fORaR UM @& 9 Besl UM 37aT
wqepeil € |
Describe a situation in which a company might choose to employ a retrenchment strategy
over an expansion strategy.
21. Fr oI ok worfa erafRe # wfed @ yae @ g fSfgdref 8@ ?
What are the implications of corporate politics and the use of power in strategy
implementation ?
22. UM TRIFT UfshaT 3R Uawee § 39 #8cd Bl quie difor |

Describe the strategic control process and its significance in management.



W $ri- 4
Assignment—4
Yre—
Section—E

23. U} gRT URAIfdd UfoRgeicqd o U o)e & folw ITei & folv Sueter 39 IvHifdsd
faeeal T qui I |

Describe the three strategic options available to organizations for gaining competitive
advantage as proposed by Porter.

24. THIMSV 6 dRifA® NfGAt fodl dTed § ol & IR R vl oF @ 69 e
T IR EL?

Explain how functional policies facilitate the delegation of tasks and decision-making in an
organization.

(e e - h
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T B 1

Assignment—I1

Yrs—3

Section—A

1. WAl ¥ TaER, AREH ST 3R e ol M @ | a3 / 3
Entrepreneurship involves innovation, risk-taking and value creation. True/False

2. Sl & e & oy dad anfdfe oRe & T 2 | T / I
Economic factors alone are sufficient for the growth of entrepreneurship. True/False

3. AMIae Rl 3R wIRaNG JoqH &7 Iemriiel @aeR R $Ig Y9G el gl |

NP
Social status and family background have no impact on entrepreneurial behaviour.

True/False

EAHHAT T ORI BT Gold &, Said qaraR 39 faaR] &7 ST 8 6 /39

Creativity is the generation of new ideas, while innovation is the application of those ideas.

True/False

Hdfelelts B Rigll Safdl & fofd §&0 IR & wY H “Afdd B AMGgehal’ W Bisd ¢ |
I / 30

McClelland’s theory focuses on the “need for power” as the main motivator for

entrepreneurs.
True/False
g T4 7M SME MR o R agford eflg fiam § weayt fier i §)
qd /3]

SMEs play a significant role in employment generation and balanced regional growth.

True/False

UCRUTSl Wl 9ia™ & SAaudd sagaddrell & YaigaM o 3R HErEl &
q@ACIgde ATdc B H HaG BRAl & [ /A

Enterprise planning helps to forecast future business requirements and allocate resources
efficiently. True/False



8.

A FRITe gfthar & aRare Rurd v o aedsd diweRedr 81 O /3493

A project report is an unnecessary formality in the business planning process. True/False

Yls—d

Section—B

9.

10.

1.

12.

13.

14.

Aha Sl B TE fRmar @ g 2
What are the major characteristics of successful entrepreneurs ?

ST fAerd o wifdd =+ darel fel diF IR—aNfded FRBT &7 Seelkd BIFTY |

Mention any three non-economic factors influencing entrepreneurship development.

TRITSHT Tga ¥ faaR Wi &1 Sqewy Sargd |

State the purpose of idea screening in project identification.

HqRlelvs & IUAT & Aaegddl RIgT &l I foaR 7 & ?

What is the core idea of McClelland’s ‘need for achievement theory’ ?
TRaR® &R R-uRaRe SafiEl & 9 R qargd |

Differentiate between Family and non-Family entrepreneurs.
WRG H Ieierdr Bl WH o drell fheel Q1 Wl & AW adigd qU1 sal e
9T |

Name any two institutions that support entrepreneurship in India and state their role.

A B, 2

Assignment—2

Yre—¥

Section—C

15.

16.

e fadrT @f 9gmar o= H ST & ARAT BT |

Explain the role of entrepreneurship in promoting economic development.

TIRaTR® T 3R e o1 |rfore FeiRe Sereiierd 3l f5d JaR gHifdd &d § 2

How do social determinants such as family background and education affect

entrepreneurship?



17.

18.

T I YR PR AT DA U S STaRearg o dRe e 8 2

What are the key legal formalities to be fulfilled while starting a new business ?

grorde RUIS @ 8 ? rasi¥ies Ao 3R T qIver 4 §9a Hged &1 v BIfor |
What is project report ? Describe its importance in business planning and funding.

A B, 3

Assignment—3

Yle—q

Section—D

19.

20.

21.

22.

Tha ARl @ faPydmel dor oYl @ Fawe IRy H SHd UNfiedl & IR A
fodR & 93V |

Explain in detail the characteristics of successful entrepreneurs and their relevance in
today’s business environment.

I, IR 3R G A & Fed H§ 79 S & FHT I drel T9E qgal i
TEAM DI 3R ITT a0 DI |

Identify and describe the major issues faced by new enterprises in terms of location,

environment and managerial challenges.

AR & AR RIgr 3R Hdelelvs & Jefiar @1 Iuafer & sawdar Rigrd ® =l
DI AT ST raeTRep (fgerel gargy |

Discuss Schumpeter’s Innovation Theory and McClelland’s need for Achievement theory of

entrepreneurship, showing their practical implications.
WRT H Afeell STl B Al 3R IUARTA & A1 WERH WHR] Usdll W 7l
BT |

Discuss the challenges and achievements of women entrepreneurs in India, along with

supportive government initiatives.



A B, 4

Assignment—4
Yls—g
Section—E
23. MA@ IRAIRT BT o foxit g @& il faara ® 9@ naeasddr, e @ik
A8cd @1 ARAT HINTT |

Define entrepreneurship and explain its need, scope and importance in the economic

development of a nation.

24. ool IaIRe faaR o S99k 989 & e aRoN &7 faversor Sifore e s ufshar
YA fITIN & HEed B fITeluoT BT |

Analyze the steps involved in screening and selecting a business idea and the importance of
feasibility analysis in this process.

e— N

1. 9 d@q o @ w) 4 fagar ScaRyRaer e 31 Rewr 2026 @ Gafe@
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Yrig—3

AR R 1

Assignment—I1

Section—A

1.

ST @1 TR H ol g @) fagawiadr o ufosT gt weeyef §

¥ el W eROT

q  Qddricld Fhed @ (oY

q HdIeid oM @ forg

T T PR W T

Why is the credibility and reputation of a business crucial in the public eye ?

A For aesthetic reasons

B  For long-term success

C  For short-term gains

D  None of the above
2. URM & Yo & q7 el R o ?

3 gRGH BRIy

q 93 UM W oEid g

q A AfE HaER

T UWURS! & WY SAMGR GAR

What was the core issue in Enron’s collapse ?

A Transparent functioning

B Massive accounting fraud

C  Exemplary ethical practices

D  Honest communication with shareholders
3. WRAIT ou YUell 39 910 W WK <l ©

a4 el @

fdaarg
Hfdwarg
g9 IR BH
ITBITh o™



The Indian value system emphasizes :
A Individualism
Materialism

Dharma and Karma

o O W

Short-term gains

4, TIGEIIT HG JIRAE & foIg qeqd A & wY H AT YR el © ?
q oA 3R
9 yghy iR gk
q PH AR A
T WA R s

What does the Bhagavad Gita introduce as fundamental paths for human existence ?
A Dharma and Artha

B Pravritti and Nivritti

C Karma and Moksha

D  Satya and Ahimsa

5. SMINIG Iaveldd & Ui & & ®U # 71 gae( 72§ ?
IR @ gfd R
9wt & ufe fomer
9 FHaRal & ufr meR
T WHR T U STIREIMIE

What is NOT listed as a primary area of social responsibility ?
A Responsibility towards Consumers

B Responsibility towards Competitors

C Responsibility towards Employees
D

Responsibility towards the Government



6. T AW & [N 7 BlUNT TN GURI # {59 IR IRTeH fear & ?
J I UPR & drane 3iifee o g o
§ IS STREIRIE @I Aar g
W URGRIAT qgeR IR il d] dRe
T DA A JIRHAHERY W I Bigd N

How has the Department of Company Affairs contributed to corporate governance reforms ?
A By eliminating all forms of corporate audits
By mandating social responsibility

By enhancing transparency and enforcing ethics

O QW

By focusing solely on profit maximization

7. UOEIRI® I 9 WaR 909 9@ [dUUd B SR H 9T [f0d 9eeld <@l T § ?
¥ TRIER 9aUE 7 W fasmar e B a@
I TR © UBad” ¥ faedl & M’ 9@
T 3N P N R

What ethical shift is noted in the responsibility of marketers from historical times to the
present ?

A From ‘‘let the seller beware’’ to “‘let the buyer beware’’
B From ‘‘let the buyer beware’’ to ‘‘let the seller beware’’
C  From ‘‘buyer’s remorse’’ to ‘‘seller’s gain’’
D

None of the above

8. et & IR, Y MY JHaM 3R UM oM & d/a &7 U 8T d1fey ?
F  UER
EEEGE]]
S IRCACISINE!
g fte 9™
According to DeGeorge, what should be proportional to the harm done and the gain obtained

A Publicity

B Punishment

C  Ethical displacement
D  Moral courage



YUs—4

Section—B

9.

10.

1.

12.

13.

14.

T el B JaAT § b4 o fban o Aeoal © 2

How can personal values be applied in businesses ?

qErl B A S A D et fr =ity ?

What responsibilities to the public should be followed by business ?

WRA T9 @ 3R A4 Silad & 9K Seed a1 ¢ ?

What are the four aims of human life according to Indian philosophy ?

fpdl ROl & fqere AUSd B UrIHe AT @@ g ?

What is the primary role of a Company’s Board of Directors ?

i amTfore STRelcg /= © ?

What is corporate social responsibility ?
LG U Bl URATYT DI |

Define the term ‘Globalization’.

AR R 2

Assignment—2

Yre—¥

Section—C

15.

16.

17.

18.

fdaTd faerT 3R 799 a9 @ 9 "R 5 R 7l Sifo |

Discuss the interplay between personal growth and human sciences.

TR—RGIF & TGS WG] B [ YBR o Ugar & ?
How does trans-cultural competence benefit multinational organizations ?

AT N DI IR BT iR qATeRoT e H S Hed & AR DIy |

Define public goods and explain their significance in environmental economics.

Aifcre TG HeMl & T H SUTihdl & W & AR HIfT |

Explain the rule of proportionality in the context of ethical business practices.




A BRi- 3

Assignment—3

Yug—q
Section—D

19. U JUuIidde aRal fodl ded & fik dige iR iy o9 & &9 yoR 9ee g @
?

20.

How does a collateral organizational structure facilitate learning and decision-making within
an organization ?

Al BT gRAIYT BHIY SR 25 ofR O <2 H 39T Aecd 9arsy |

Define Moksha and its importance in Hindu and Jain philosophies.

21, qaq a6 F1 & SR Ig PR Jee & fory i wewaqyl § ?

22.

What is sustainable development and why is it important for environmental management ?

ST & G feardl 7 S Afte e[ 3 [GF geR gl fbar ?

How did Gandhi’s religious briefs influence his ethical framework ?

A BRI 4

Assignment—4

Yle—g

Section—E

23. ARG GTe ¥ A dleat waer o o el oxd) € iR faf=T 2ot & Sa
T YA § ?

How do ethical codes guide behaviour in business organizations and what are the roles they

play in various countries ?

24.

TR B Rl & T H, A 3R Wplid 5T & 9 G B 9uE d fhar T

g ?

In the context of Quran teachings, how is the relationship between human beings and the

Natural world described ?

(e ot R

1.

T dEd e @ BR 4 fauer ScaRyRaer fAie 31 Ry 2026 a@ Hefdra
YT Ds H OHT PN | G B W—g&faRgd s8I ARy | @R @ g1 foran
T, Bictadl a1 gae & e e sgfad aree &1 AT 341 SR |

B A o dwd g o9 Wafiad gwadl &1 Hff ST T o wad 2|

AT el 93 wead-fadar 2026 BT AGifad UE U3 BT WHU @A wrf
Srad—faziar 2026 ST & TRTI

¥ ol @& Yeaniss § BE g1 fHy WY e ud o, fawa @ aren qen
dEd § Hifdsdr d1 AR I-—T SR | 39E JeAdT d@d WR 3AfRraan 60 gfirerd
(18 3w ) fear S, fAwa—avg @ = @ fav sfread 20 gfaes (6 @) o
gor®, difas—dia yafiRia g9 w fread 20 gfiae@a (6 (@) yTa &1 dad i%|/

39 YR Hol 100 9faera (30 3id) &1 faare=1 x2m|
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WA R 1
Assignment—I1
Yrs—3

Section—A

1.

femo oiR ER & §9 @ SRR § ?

§  fIdE | T fbar S 8, Safd JeaR Med @
q  fIsTue @féa B, Safdh JOR WMfed §

9 fagmE Frfea g Sefe sER A

T SWE

What is the difference between advertising and publicity ?

a  Advertising is paid, while publicity is free
b Adverting is targeted while publicity is mass
¢ Advertising is controlled while publicity is uncontrolled

d All of the above

2. fagom @1 wefe Sevg @ g ?

A IS STl g1 ]

g ol 9RE AT
q 9wl ggmT
T SWE il

What is the primary goal of advertising ?
a  To build brand awareness

b  To generate leads

¢ Todrive sales

d  All of the above

3. fo) Gaela @ 8 ?

a  dd@rferd fauuE oI

g fdo! @I 9g1a1 <9 B U rcudIferd YT
9 = o1 U6 UeR

T INIR R qhD

What is Sales Promotion ?

a A long-term marketing strategy

b A short-term incentive to encourage sales
¢ A type of advertising

d A market research technique



4. I gore @1 mfie Sew @ € ?
a1 faol B IfEmaH R
g AN BT FH BRAT
9 99 W) gfiwd ua eRer

q  fIvs ST ddl -1

What is the primary goal of advertising budgeting ?
a  To maximize sales

b To minimise costs

¢ To achieve return of investment

d To build brand awareness

5. fArforRad # ¥ H—T BR$ STIIT IIBR BT YIIId BT & 2

q  ARpiTd HRD

¥ NG BRG
9 IfRTT dRS
T SWE i

Which of the following factors influences consumer behavior ?
a  Cultural factors
b  Social factors

C Personal factors
d  All of the above

6. Taeue AR wfeewrd fds! & a1 =R & ?

§ (Ao et © Said @fdTd [ @fddad @

9 fogme @fda & Sefe afda o aee @

9 fI90E 78 ©, Saih fdma famn il @

T oW W P

What is the difference between advertising and personal selling ?

a  Advertising is impersonal, while personal selling is personal
b  Advertising is targeted, while personal selling is mass

¢ Advertising is expensive, while personal selling is cheap

[oN

None of the above



7. GO 6B R W F ?
A UTEDI Bl BT YK FAT
g TllS WIRe Sl
X dlUs SWITaddl M-I
T qEuIEe e Gl
What is the purpose of a coupon ?
a  To provide discount to customers
b  To generate leads
¢ To build brand awareness
d  To drive website traffic
8. fobdll fasoe AT & =Tef Y8+ & SR SHDT eAlh BBl &
I CEIRERCICNICK]
9 Qa-we
| gHadl e
T 91q B W
The assessment of an advertising campaign while it is ongoing is called :
a  Advertising effectiveness
b  Pre-testing
¢  Concurrent testing
d  Post testing
YUs—4
Section—B
9. YOI AU & oY T FHH ©
What do you understand by Pioneer Advertising ?
10. SFRVICIS AHIOF RIT 8 ?
What is Perceptual Mapping ?
11, ST fuuM IR Sfsd fauoM & 4 3R W $if |
Differentiate between Differentiated marketing a Concentrated marketing.
12. ¥ifean FRASH @1 aRAIRT I |

Define Media Planning.



13, YU fASTo 9ol & @ oM @11 3§ 7

What are the key benefits of strategic advertising budgeting ?

14, SR UG AR GHA B ARAT DI |
Explain trade shows and conventions.
g - 2
Assignment—2
e
Section—C

15. fISIOS &1 FHST W T J99 Tsal © 2

What is the impact of advertising on Society ?

16. TG A= & FuTaeiicrar oo ardl ol € 7

How is the effectiveness of creative advertising measured ?

17. dRge IS0 A T | i A @ g 2

What is the primary challenge in creating global advertising campingns ?

18. fdsh! TAR 3R fAeU= U T & R b4 & ?
How are sales promotions and advertising complement to each other ?
g d- 3
Assignment—3
Yles—q
Section—D

19. 3enfie fagmom, Swiear fasmoe & foa geR i 8 2

How is Industrial advertising different from Consumer advertising ?

20. fITO QoI g ¥ Ugel foh fawgell W faaR fosam S =nfey 2

What factors should be considered before selecting an advertising agency ?

21, oo Aregdl & =1 GoRI $1 Weiy § qwsey |

Explain in brief the various types of advertisement media.

22. TS i I, ol Taeiq goic @ od g9 oxar g 2

How does the product’s life cycle influence the sales promotion budget ?



W $ri- 4
Assignment—4
Yre—
Section—E

23. fasmo ® 9aTcd ordiel ST AR Bl ¥ JIfdd axll © 7

How does emotional appeal in advertising affect consumer behavior ?
24, STl M ADICT JIN, TR UMl § o IREH avd @ 2

How do social media marketing efforts contribute to promotional strategies ?

e——— ~

1. ¥ dEq o & w) 4 fagar ISaRyRaer i 31 Ruwx 2026 9@ d9fe@
YT Ds A OH PR | GAA B wW—swfafaa g1 Ay @R @ g1 forar
TRIT, Biciddl A1 Y&aa &1 fewdr fausrn sgfaa | &1 9diT 9 =1 S |

2. 8 ¥ o @ ?q I Wfia grasl &1 WY SuAT R wad 2

3. WATd Tl 99 wHad-fader 2026 BT AGifas U 99 BT WHU @A &rf
Sad—fgaR 2026 ST &) BT

4. W o & RI$HT 94 BE gRT f6U U =@ e owd, fava &1 s aen
dEd A HifASdr Bi AR FA—T SR $HH AT @ WR 3Aferbad 60 gferera
(18 3w ) fear wrdw, fawg—axg @1 ar=n & fay feread 20 yfiaer (6 3i®) de
oA, difas—aia yslRia g W Af¥read 20 ufaea (6 &id) 9T 8 Gad 2 |

\ 39 YR Yol 100 gfasrd (30 3i®) &1 faure Bm| /
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t[\vrfa; - 30 ~g-AdH Scdivrfd: 12
e ghereff gde gvs & <IN &1 eur 9 Ued} YTl bl s BN |
qemedt 3 e
NEIRECARR

Gus 3. AfT TYITRIT U (1 ¥ 8) Gl 08 YA =, Tl U If1ard | Ufey uw 0.5 3
IR g AT 1.2 ¥e8 AT U dT |

Yus g 3 TYITINIG T (9 W 14) Hf 06 U © [T I Blg 04 UH 8 BN | U U
01 3% HT BN | IR I AT 75 IT T U |

A B2

GUs F AGITRIT U (15 H 18) FHol 04 U & FOTFH H DIs 03 UeH B PN | Ui U 02
Jih BT BT | IR g WA 150 IT Th U] |

I3 w3

WGus § 31 4T IR U (19 ¥ 22) Bl 04 U © FTHH A BIS 02 U & B | URT U
04 3id BT BT | TG AT 300 AT &I U |

NEIRECAR R

WGUS § . QY Saig e (23 ¥ 24) FA 02 U 7 TEH I BIg 01 U BA DN | URA UeA
08 3% BT BIIT| SR DI I AT 600.750 AT 4.5 U |




T w1

Assignment—I1

Yrig—3

Section—A

1.

foTur IO SUMTedT @aER ¥ TERTS 9§ SS1 BNl &, F®if

J PG IS B DT T PR 2 |

9 I8 fquurel Bl ISl Bl JAaIDHAS Bl FHI IR I AR UM T 4
TET Bl B |

q T8 Gadl AU BT gIfad BT B |

T TP IO | Bl aW Tel 3 |

Marketing strategy is strongly linked with consumer behavior because :

a  Consumers decide product price.
b It helps marketers understand needs and design strategies accordingly.
c It only affects advertising.

d It has no relation with segmentation.

WG H ITHIATT FagR URAR AR WERIT 4 TR0z A T Bl 8 | 9 /3

In India, consumer behavior is strongly shaped by family and culture. True/False

AT & SAaRIHAT YGTIHH B STQR........ ATTLIHA G JATE] HG SAIRIDA @ |

According to Maslow’s hierarchy............. needs are the most basic human needs.

SUHIG aER H W F1 Y e B PRY FAER W el oRadd 9 R
N /3l

Learning in consumer behavior refers to a Permanent change in behavior due to experience.
True/False

IR & ARG W IR B g, v 1 R dI GHIdd SR I Ul a......
.. 8T ST 2 |

The process of influencing consumer attitudes, beliefs or behavior through communication
is known as.............

ST FdeR b Aisel QYD &I $y ol o vfosgarll ik T8se § 9gradr o 2 |
T / 3T

Models of consumer behavior help marketers predict and understand purchasing decisions.
True/False




A fepdl Brol ®1 fquur oIl 3R 9ok YRRl IR IuHIaisl dl wicifsha e
aRerd i B 2 |

........... is a systematic evaluation of how consumers respond to a company marketing
strategies and market offerings.

8. SUMITl MU UfHAT WIS & QR 918 FAI 8l oIl @ | T / 3

The consumer decision process ends immediately after the purchase. True/False
Yre—4
Section—B

9. SUMIG FAER P! LRV DI YRUTRT HIT |

Define the concept of consumer behavior.

10. SYHITT REHIT BT RATYT BHITTY |

Define consumer attitude.

11, ARGIIS qedl | MY R T € ?

What do you understand by cultural values ?

12. SYHIIAT Gdg8N Eﬁ HTGM Gl % ?
What are models of consumer behavior ?
13. |EB 3R SU—HEENT & dF SR T3 |

Differentiate between culture and sub-culture.

14, @R & YR BT TRYTT BT |
Define Diffusion of Innovation.
A HRI—2
Assignment—2
Yus—d
Section—C

15. IRA § YA Tora—faior w e 9Ifedr g9ae! & Y91d W a9t I |

Discuss the impact of social media influencers on consumer decision-making in India.

16. UG TR BT GfhaT BT 9 BIRT |

Describe the process of consumer perception.



17.

18.

STHITRI B T &= # AR o e W 9t B |
Discuss the role of communication in influencing consumers.

ST FagR 3ifSe & Tt Bl FHSSU |

Explain the significance of a Consumer Behavior Audit.
BERICIUER!

Assignment—3

Ylg—q
Section—D
19. SUMIG S H AT R FHAA & 7 qASY b I T AAW b R
S B Higsgart a1 § $H AGg BT B |
What do you understand by consumer research ? Discuss how consumer research helps in
predicting future market trends.
20. SUHIFT JATTH BT IRITNT BIFTT 3R SUFTT FdeR H 59 987 &I ARAT DIV |
Define consumer learning and explain its significance in consumer behavior.
21. \THINIG aF STMITT TR BT DY JHIFAT HRaT e—aadR | qui I |
Describe in detail how social class influences consumer behavior.
22. UG v gk & faf=T @R @1 ISTERY Afed ARy |
Explain the stages in the consumer decision process with examples.
W Hri—4
Assignment—4
Ylg—g
Section—E
23. TN AAER H IO oM & oK IR 78w R fRaR & = i |
Discuss in detail the types and importance of market segmentation in consumer behavior.
24, RO & faf=T Rrgrat ofR SuMiedr @aeR § SHa FTART W 74l Iy |

Discuss various theories of motivation and their application in consumer behavior.

e——— ~

1.

WA dEd d $ B8R ¥ fauey ScaRyRAaer fAie 31 Ry 2026 a@& Hefra
YT Ds A OH PR | GAA B wW—swfafaa g1 Ay @R @ g1 forar
TRIT, Biciddl A1 Y&aa &1 fewdr fausrn sgfaa | &1 9diT 9 =1 S |

B A ol dwd 3g o9 Wafia gwadl &1 Hf STahT &R wad B |

AT AT A wad-REaR 2026 BT Qgifdd 9 UF BT WHU GAAT B
Sad—fadax 2026 ST & XBIT

¥ o & ST 4 B gRT f6U U e e owd, fava & s aen
d@ § HAfredr S AR FIRT AR | 399 ALTAT @ WR Afdad 60 gfaera
(18 3w ) fear wrdw, fawg—axg @1 = & fay feread 20 yfaer (6 3i®) d=
oA, wifas—ara ysflRia g1 o 3fread 20 gfaea (6 &i®) yTa 8 §&d 2 |
39 YBR Jo 100 Ufaerd (30 3f®) &1 fadrer=1 B /
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quris : 30 <AqH Sciivri®: 12
qie:. udaefl yde gvs & del &l A 4 UgdH YTl Bl g BN |
qierell &g e
A BRI.1

Gus 3. AfT TYSTRIT U (1 ¥ 8) Gl 08 YA ©, T U If1ard | Ufey uw 0.5 3
IR Teg HHT 1.2 ?eq AT U dT |

Gus g I TYITINIG T (9 W 14) ol 06 U © [T I Blg 04 UH 8 BN | U U
01 3% & BT | IR TG AT 75 IT IR U |

I3 wrf.2

GUs F AGITRIT U (15 | 18) FHol 04 U & FTFH H DIs 03 UeH B BN | Ui U 02
3fd BT BNIT| SR e AT 150 AT TH U |

I3 w3

Gus § 3 ATH IR U (19 ¥ 22) ol 04 YA © FOTIH F Bl 02 U & BN | Uly weA
04 3id BT BT | T AT 300 AT &I U |

NEIRECAR R

Gus § . Y I U (23 9 24) H{T 02 U & OTAH A PIS 01 U & B | U UA
08 3 BT BT | TR P e AT 600.750 IT 4.5 UST |




A B 1

Assignment—I1

Yug—
Section—A

1.

forfy e & WIR T iR wEfad A SIRE g @ elide........ HEATT © |

Evaluating the current and potential human resource pool within an organisation is called
aS......... .

@i a0 SR B fAFe.......d 97§ |

Job description and job specification are the parts of.......... .

HY B BRI Bl ThoIT AR YA BT AU B HFCUS Pl.......HeT oI 2 |

Criteria for measuring the success and performance of job task is called................ .

BARs & 0l %Y &I g ?
What is the full form of BARs ?

Tt BT U AHRIHD UfehaT AT WAl & Sdfh Tg9 Bl Tb THRIHD UfshdT T oIrT 2 |
SEVAIGK

Recruitment is considered as a positive process whereas selection is considered as a negative
process. True/False

............. AETHR H faf et 7 faevear v et s of IR M Ue SFiGaR @
WETHR T B oI T <1er 37wl 2 |

In.......... interview collective team of experts each speciliasing in different domains coming
together to interview a candidate.

UG § I A Dl IR HRAT AT YT AT ) 2 | I / 3

Learning does not involve refining of adopting current knowledge. = True/False

TP GHR B YR THH HHART Bl a9 # i {6 {491 3o ug W Ugr= febam S
gl Eil

A kind of promotion when employee is elevated to higher position without a corresponding
increase in salary is called as........... promotion.



YUs—4

Section—B

9.

10.

1.

12.

13.

14.

Ta. AR, 0. B I Aewayyt faRwdy aargy |

State two important characteristics of HRP ?

AifiTel U dEIG W MY FT A 7

What do you understand by Nominal Group Technique NGT ?
g J—feamed @ @ ?

What is job Redesign ?

YR i Bl T 3R Hg<d darsy |

State the role and significance of performance appraisal.
SATTHA UfshaT & oROT R/ 7

What are the stages of induction process ?

aReger afderT & uRaifia B |

Define vestibule training.

A HRI—2

Assignment—2

Yles—¥

Section—C

15.

16.

17.

18.

e & IR IR & ar iR gRifoal &1 avie Sifo |

State the advantages and challenges of transfer within an organization.

TF. AR, A, U, W G fewdf fofau |

Write a short note on H.R.L.S.

Ad GO o@ih & Se%d W Ial HIfo |

Discuss the purpose of Human Resource Accounting.

TF. AR, W1 @) ufhar W g iy |

Discuss the process of HRP.




AR i3

Assignment—3

Yug—q
Section—D

19. |G WA Y[ & YA & forg = a1 gonferal oik /g S e o Sa

Ag<d &) wIRE dIR BIFY |

Outline various methoddogies for forecasting Human Resource supply and their significance
in HRP.

20. BN fwelyor SR Fe) faavor W R | =@l $ifo |
Discuss is detail job analysis and job description.
21, UG UG SR UG JAIGT & d1d AR W DI | YSA oAb Ulshar & W
RO R E ?
Differentiate between performance management and performance appraisal. What are the
key steps in performance appraisal process ?
22, HNIR RIS @1 faevarsil, Segd, I, oMl 3R =)ol &l aarsy |
State the characteristics, purpose, elements, benefits and steps in career planning.
TG Bi—4
Assignment—4
Yug—g
Section—E
23. IFF UlhAT H A1 RO A & ? WIST H IRV AR G ol qHep1 W =l B |
What are the steps involved in selection process ? Discuss the role of induction and
placement in organization.
24, U Y] RIMRRYT YUITell & Se¥d SR Gl & qa1gd | |6 H g AT D qHa!

W Tdl BT |

State the purpose and components of an effective transfer system. Discuss the role of job
rotation in an organization.

CETe h

1.

T dEd e @l B 9 fawer ScavgRaer RT1e 31 Ruwr 206 d@ Wl
JFYT ds A Wl B | A B W—gwfafad B9 Afey| gER @ g1 forar
T, BiCiedl A1 Y& &1 fewar fRusEr sgfaa |eq &1 AT 9 = SR |

B WA S d@d 8g 3 Waiid qEdl &1 H STIT &R 9ad @ |

AT AT 99 oHad-fREex 2026 BT AGifdd 99 99 ST @HY GHI B
Sad—faar 2026 ST &) BT

¥ o @ e § B §NI f6U U =994 @ dEH, fawa ) @ qen
@ # Hifdedr B MR 99T SR—T] 39H AEgIT W R Afrean 60 yfoea
(18 3i®w ) fear A, fava—axg @ ar=n & fay sfrean 20 gfaers (6 i) T
o ca®, difas—dia yafRia g9 R 3ifireday 20 giera (6 3i®) 9t & 9&d 2 |
39 UBR o 100 Ufaerd (30 3i®) &1 fIqTe @ | /
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qurie - 30 FAdH Ichonidb: 12
dic:. gderefl e wve o AdI @I A 4 ugHR YTl Dl v DY |
el ¥ f
A BRI.1

YUg 3. 3T AYSTRI U (1 H 8) A 08 U 2, Tl U AMER | Ui Ue 0.5 3D
IR Teg HHT 1.2 ?eq AT U dT |

YUs g AT TYITNIT U (9 ¥ 14) BT 06 UH © OTGH A DIy 04 U B BN | URT UA
01 3% BT BRIT| IR R AT 75 TT MM U |

I3 wrf.2

GUS ¥ TSI U (15 | 18) Bl 04 U & foTHH I BIg 03 UL & BY | Ui YT 02
3 BT BT | IR e AT 150 AT T U |

I3 w3

Gus § 3 <TH IR U (19 ¥ 22) ol 04 YA © FOT9H H Bl 02 YA & BN | Uly weA
04 3id BT BT | T AT 300 AT &I U |

NEIRECIR

Gus § . Y I U (23 9 24) {T 02 U & OTAH H PIS 01 U & B | U UA
08 3fh BT BT | SN BT Iec ATAT 600.750 AT 4.5 U |

T w1

Assignment—I1

Yug—I
Section—A



1. SIS URa a8 Ufhar @ e g1 el 98 aRReIftl & ofaR.......... ¥l 8

Organizational change refers to the process by which companies........ to new conditions.

2. 9 URadT Ugel F AT IR fhaT W1l € S S¥.o.. IRade $Ed g |

............. change occurs when transformation is planned in advance.

3. URadT BT fORIg JRR BHIRAT B........ P BRI BT 2 |

The resistance to change is often due to employee ............ .

4. YRF-3MIRA HGAHE IRaTT BT T Jed........ JURAT & |

Performance-driven organizational change focuses on improving......... .

5. TGS IR & J&I THR ARAIHD, HITd MR g & |

The main types of organizational change include structural, strategic, and............. .

Planned change is usually initiated by............ .

7. I TR @ FH GISTHS IRIAT & oI TP ql.. 2

Lack of proper communication is a major......... to organizational change.

8. eq § uRadd oM & foly Twred........... Pl ATIHT Bl © |

Creating change in an organization requires strong........ .
Yre—4
Section—B

9. USHD URTAT BT uRHT ST |

Define organizational change.

10. TIoTTeg IR @1 & ?

What is planned change ?
11. %ol URTAT BRITIT & ol T 3aD & ? ISV |

What is needed for successful change implementation ? Explain.

12. IRTAT & ORI BT T BRI GIRTT |

State one reason for resistance to change.

13. Aoeg IRadH fhaa gRT 3% fdhar o 8 °

Who initiates planned change ?



14, geeiH—amenRa uRad feawt IRT =idr & ?

What drives performance-based change ?
W HRI-2
Assignment—2
Ygre—y
Section—C

15. FGIH® YR Pl TR Bl ISV Aled THE |

Explain the concept of organizational change with an example.

16. ArTT9g 3R 3RISIEG YRET ¥ SR gy |
Differentiate between planned and unplanned change.
17. AT IR & &7 YHR -4 ¢ ?
What are the main types of organizational change ?

18. |hel URTCH HIAFGIT B QI UMl Ia1sy |
State two strategies for successful implementation of change.
g BE-3
Assignment—3
Yls—q
Section—D

19. G URAA H ~Iqed @ AP W =4l BHifog |

Discuss the role of leadership in creating organizational change.

20. FSAIH® URad H T aeeT &7 gui BT |

Describe three barriers to organizational change.

21, o THd IR H HaR fbd YR Ged & ?

How can communication support organizational change ?

22, TRANAD AR FIGIRG FIGAHAD YRAT Bl T DIfr |

Compare structural and behavioral organizational change.



W R4
Assignment—4
Uls—g
Section—E

23, ITSAHS URTIT BT AR IR GG Tgwd BT AR & FHE |

Explain in detail the concept of organizational change and its importance.

24, ISHIEg ASTHD YRE @ SR M dTell FHRASN AR AT BT HeATb DI |

Evaluate the issues and challenges faced during planned organizational change.

— ~

1. ¥ d@d o @ R 9 fauer ScaRyRaar fAie 31 Ruwy 2026 @ d4fe@
YT Ds H OHT P | A d W-s&laRga g1 AR | gER B gRT foren
TRIT, Biciddl A1 Y&aa &1 fewdr fausrn sgfad | &1 9dieT 9 =1 S |

2. B 949 o d@q ¥q I "afia gwsl &1 A SuIh T FR wad 2|

3. WAd UEr 9 wad-fEex 2026 B AGifad U 9F BT WwU @A SRt
Sad—fadax 2026 ST & XBIT

4. W o @ I$T § B gRI f6Y ¢ 994 @ d@e, fawa @) s qon
a9 A Hiferedr S MR 99T SR 399 eI @ R IAfread 60 gfawia
(18 3w ) fear wmaw, fava—avg @ @=n & fay sftreaw 20 gfoert (6 3id) o
oA, difas—aia yaiRiad g9 W 3ifireds 20 gfiae@ (6 3i®) 9t & 9&d = |

\\ 39 UPR o 100 TR (30 3(d) HT Ao BT
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NEIRECARR

GUS I1IAATYSTRIT U (1 I 8) Fel 08 e, FHIUTAATTAR [UfTUeT 05 HITR AGHH
1.2 &g I1 U a1 |

YU § JAMTAGITRIT UL (9 H 14) FHl 06 UGBS 04 JIABADN (AU 01
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I3 wrf.2

GUs F AGITRIT U (15 H 18) FHol 04 UTTOTEHIDIS 03 TTABADBN [FTTUZT 02
JIBHIENTT [STR I 150 AT U U |

I3 w3

Gus § 31 USRI U (19 ¥ 22) Bl 04 TSI STHHADIS 02 UTTEADY [UIUTT 04
JBBIENTT | TGHHT 300 AT QTS |

NEIRECAR R
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AT BRI 1
Assignment—1
Lrg—3

Section—A

The main regulator of the financial system in India is.............

3. Uh.... a8 fori TR § O ST 9 ST WihR Mdl%@'\’ﬂé‘tﬁ%l

A, is a financial institution that accepts deposits and lends money to the public.

4, 98 qOIR T8l Rl Ugell IR SN @1 Sl §, ST B |

The market where new securities are issued for the first time is called.......... .

5. WRd # 4 GeAl B & FAH......... T |

The main regulator of insurance organizations in India is................ .

Derivatives derive their value from an underlying........... .

7. WRG ¥ ey gHior 9% 9y 7 Yoo fev v o |

Regional Rural Banks were established in India in the year................ .

The liberalization of the Indian financial system started in the year........... .
Yre—¢q
Section—B

9. foxfig yomen @ uRumr Sifdr |

Define financial system.

10. HgT 9I9IR & & gchl & TH foIRay |

Name two components of the money market.

1. IRA § WIh Tl Bl [+1mHd $IF 8 ?

Which is the regulatory body for stock exchanges in India ?



12. RBI & & &1 @1 8 ?

What is the main function of the RBI ?

13. DA FIOR AT YioRfol | e 8 ?

Which market deals with existing securities ?

14, SEBI &1 QT H &I § ?

What does SEBI stand for ?
W FR-2
Assignment—2
Yug—d
Section—C

15. YIS IIoIR 3R fgdiad aoiR # 3R qargy |

Differentiate between the primary market and secondary market.
16. fa<iry yorret! # Ao det &l YfHer qargy |

State the role of commercial banks in the financial system.

17. NBFC &1 Y41 R U feweft oy |

Write a note on the role of NBFCs.

18. faqel Uoll &1 8 ? $9d YR qaisy |
What is foreign capital ? Mention its types.
BERICIUER!

Assignment—3

Yus—q
Section—D

19. IRAT faT YoMell @1 IRET R o=l BIfTU |

Discuss the structure of the Indian financial system.

20. M@ & ®Y H 9RAG RSTd §6 a1 qHHT G903y |

Describe the role of the Reserve Bank of India as a regulator.

21. 1991 & 918 | ARG ORI &5 uRI BT J1d garsy |

Discuss the impact of Indian financial sector reforms since 1991.

22. UM NIRRT FaTer &) AT Hiforg |

Explain international operations in the securities market.




A HRI—4

Assignment—4

Yls—g

Section—E

23, WIdT 9 IAHM dd YR A gomel & fIbr &1 SIS URIeToT HIfofy |

Critically examine the evolution of the Indian financial system from independence till

present.

24, RAIT Sfefegawelr H dal, NBFCs IR 411 wrufrl oi faciia weaeell &l e fawedr 4
ST |

Explain in detail the role of financial intermediaries such as banks, NBFCs, and insurance

companies in the Indian economy.

(v e - R

1.

T dEd d @ R 9 faaer ScayRaer faaie 31 Ruwex 2026 9@ d9f@
YT ds A Wl IR | AW B W—gwfdfEd g9 afdy| guR & gRi fern
T, BiCiddl A1 Y& &1 fewdr fRusEr gfaa |eq &1 AT 9 =1 SR |

B A & d@d g I Wahfa gwaal &1 i ST o 9ad 2|

AT ONAT FF oad-—fg@y 2026 BT Agifdd 93 99 &1 WHU 93 Hrd
S fadar 2026 ST &1 BT

¥ o @ e d B gRI f6Y U e vd dwe, fawg @) = aen
dE A HAifdedl S AMIR 91T AR—TT| $HH A @ W) Sferead 60 gfera
(18 3i® ) fear S, fAwa—avg @ @@= @ fav afreaa 20 gfaes (6 @) qon
ora®, difas—dia yafiRia g9 w fread 20 gfaea (6 &id) yTa 8 @ad @ |
39 PR oI 100 IfIera (30 3id) &1 fauqreT B9 | /
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NEIRECIR R

Gus A ATAGSTRIT U= (1 I 8) F{eT 08 U, FHIUTAAMAR (MU 0.5 HHSTR AT
12 W& I TP a1 |

QU 4 JATAYSTRIT U (9 H 14) B 06 TTTOTAHADIG 04 ULTTSADN (AT 01
S BTBINTT [STR AT 75 AT SIS |

A B2

GUS § AYSRIT U (15 9 18) del 04 YITR(STAHADIS 03 UTTETd [UfUST 02
HBTBIT [STIR T HMT 150 AT UHh U |

NEIRECIR K

Gus § 31 USRI U (19 ¥ 22) Bl 04 UTTSISTHHADIS 02 YTEAD [UfTUTT 04
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NEIRECIR

YUSs. STHISTRIT Ued (23 ¥ 24) FHol 02 UL STRIHADIS 01 UTEADN [FfAUed 08
JFBPBIEIT [STR B ISUAT 600.750 AT 4.5 U |




T3 . 1

Assignment—I1

Yug—
Section—A

1.

TRATSHT Yae T |aq Uisha g, foraT &g (REd ofd 781 g1 91 /39

Project Management is a continuous process without any defined end. True/False

FAEIar g 99 ¥ ugal fod) aRaeT ) Fagriar FgiRd e # deg dear 2|
RRIPACKR

A feasibility study helps determine the viability of a project before investment.
True/False

qforferes SHREw Hera: Suia A iR aforgat # oRads @ 6 81 @ /s

Commercial risks are mainly related to changes in consumer demand and competition.
True/False

S Ao & ARH W W ORI SIRgEl B G TR W GHIG [T o Al g |
A/ JA

All project risks can be completely eliminated through proper planning. True/False

et fauyer i@ & HAGR BIM @ BRUT AoeT Aol & R 3 9 @) <l &
T /I

Equity financing reduces the control of existing owners due to dilution of ownership.
True/False

Hree Yol 9 areed el awfial § Mo ddarfos Rt 9 9 /9md

Working capital refers to long-term funds invested in fixed assets. True/False

SHER| BT AT H UB B JXT PR W RIS IR B [oq UNFATE affayfed wraemEi a1
SUINT foham Smem & | T / 3T

Liquidated damages clauses are used to reward contractors for early completion.

True/False
FO Sl L gRANET yfe il @ oiPeRl ok Sl @f uRtd aRar g
g /3™

Loan documentation defines the rights and obligations of all project participants.

True/False



Yus—q
Section—B

9. fafyma x wiRem wm & ?

What is exchange rate risk ?

10. IRIIST yaere @1 eyl folau |

Write responsibilities of project manager.

11. el faqumer iR foxmar @xig o @7 8 °?

What is lease financing and hire purchase finance ?

12. B ol 31 uR¥IYT BT |

Define working capital.
13. JU—E T & ?
What is sub-contract ?

14, TFCIY 379 o7 GAsd & 7

What do you understand by IFCI ?
W FRI-2
Assignment—2
Yrs—
Section—C

15. IRAMTIRI & U # =1 |id &/ g 7

What are the main sources of financing projects ?

16. B GOl & BRI BT quie BT |

Describe the types of working capital.

17. IRAN Tl R SHa T@ gCHl & AR BT |

Explain project agreements and its key components.
18. §% o W o Wl fewol oy |

Write a short note on Bank Finance.
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Assignment—3

Yug—q
Section—D

19.

20.

21.

22.

IRAISHT fedgRe! & iy g fdar @1 8 ?

What are the main considerations for project stakeholders ?

fpddl BRI & USRI T JAIh B & foly HARHRI §RT DIl fIferdl ITIRT &l el
g ?
What are the methods used by advisors to evaluate a company’s performance ?

e 3G TR BT GRATST foTUIgoT R a1 Yo1a gl @ 2
What effect do microeconomic variables have on project financing ?
rHaIos Um0 & U@ Aid 31§ ?
What are the major sources of long term rupee finance ?

TG Bi—4

Assignment—4

Yug—3g
Section—E

23.

24.

ﬁmﬁ—q’ﬂ —

RIS Y689 Siigd dh & (A= aRON & ARYT DIV AR Fat IV b TId a_oT
fore aRITST & T b § {69 YBR I Il B

Explain the various stages of the project management life cycle and discuss how each stage
contributes to the overall success of a project.

qrdfde fava ofgeRaAT I 3MENfe ARl | SUYd ISRV d A YRIATSHEl
focrareer R @me e, fafvame ok IoFifde SiReH @ Ugfa &R wa @ e
DI |

Explain the nature and impact of macroeconomic, regulatory and political risks on project

financing with suitable examples from real world infrastructure or industrial projects.

1. i dEq o B 'R 9 faeey SaRyRaer fiAid a1 Ruwy 2026 9@ Gdfe@
YT D A T WX | G PR W-sKfdRad BT A1?Y | @R B gRI foran
TR, Bictardl A1 Yae 1 o fRuaEn sgfad Jee &1 9aivT 391 SR |

2. 8 ¥ o @ Bg I Hfia Al &1 WY ST R wad 2 |

3. 9AId 99ET 9F wead-fRuwx 2026 BT AGifae U U3 &1 WHU GG Hrd
S —faraa@r 2026 ST &1 BT

4. o o @ Yoaied A B §RT fHU MY sy wd dwd, fawa @ aaren qer
dET H HifTsdr Bl AMIR -1 SR—TT | S8 Je0IT AW R AfFHad 60 gfaera
(18 3w ) fear AW, fawa—avxg @ aaren o fog afean 20 gfoes (6 3id) de
gorrais, difae—ara yslRia sb w sif¥raad 20 yfoera (6 @) 9r< &1 9&d @ |
39 UBR o 100 URrerd (30 3id) &1 fA9Te @ | /




