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A B, 1

(Assignment—1)

Yug 3
(Section—A)

1.

fafre radiie @edi & U oxd & U driifad @ T8 ol iR R &
BT oid 2 |
Plans and action implemented to achieve specific business goals are called .............. )

SMART @& &7 I0f %Y & 8 ?
What does SMART goals stand for ?

The five force concept was developed by ........... .

HISAS JeAlh H VRIO &1 1 90 ®U & ?
What does VRIO stands for in organizational appraisal ?

U BIURS UM T8l HRA1 Aecaqol glg AT Fegad & [ ol aerar Rerfd &l 9=
G 1 ol ol 7, 3 RO HEl ST 2 |

A corporate strategy where company decides to maintain its current status without
significant growth or contraction is called .............. strategy.

IS e, faear @ik AMGUe O |6 & iR $HARI & AIde, Heqd B AR FaER
H B WD DI YAIfdd R &, S ®el I 2 |

The shared value, believes and norms that influence the way employee think, feel and
behave within the organization is called ............. :

U |G & $AI DI gordl SEN H 3 IS YA BRI el WIS B bl F e
@1 fafey, S U geRE H GuR @ & fow @ Sl g, HEAN ¢ |

A method of comparing the practices of one organization to those of other best performing
organization in the industry often to improve performance is called ................

T ARG OHIG O 90 9o § WM d9M1 W &4 digd Hdl % oTal gt
ITIT® &, S UM HET ST B |

A business strategy that focuses on creating new market space where competition is
irrelevant, is called .............. strategy.

RERSIC
(Section—B)

9.

gforgelf oI 9 31T T 9Es 8 ?

What do you mean by competitive advantage ?



10.

1.

12.

13.

14.

QAR b BT TR HIFT |

Define environmental scanning.

ARG AR AR & GG HRb T & 7

What are the key factors of socio-cultural environment ?
Vel ol UM B FHgy |

Explain retrenchment strategy.

HIGATAS URATT & 7°S Bfd &l ARAT DI |

Explain 7°S framework of organizational change.

WD e H ATERIAS BT BT GRATNT BITTY |
Define behavioural implementation in organizational context.

T T, 2
(Assignment—2)

Yvs g
(Section—C)

15.

16.

17.

18.

YTl S & SATaee 07 ol |

Write the essential qualities of effective leadership.

WHIfd® 3T W T Ffer e foRav |

Write a short note on Strategic Intent.

BCG MY Afedd W Faf HIfvr |

Discuss BCG growth matrix.

e H XUHIe BRI & Uihal & IRAT BIFY |

Explain the process of strategic implementation in an organization ?

g F. 3

(Assignment—3)

Yus.§
(Section—D)

19.

20.

21.

ARG N & I3y, fIvd, YoR iR Hed & Iy |

State the objectives, features, types and importance of business policy.

ey W & 3R 3R 918l IRl & o1 3R W BIfTT |

Differentiate between the internal and external environment of an organization.

e} @ U 9o ArScl &l ARAT PITVY 3R sV o 59T ST fhdl ST & iR

yfaeet digar @1 faveivor e & for &a fbar o ot 2|

Explain Porter’s five force model and how it can be used to analyze competitive intensity

within an industry.



22, & JNRTT Foll R 8 IR I VS MR Tl 4 a4 i © ?

What is blue ocean strategy and how does it differ from red ocean strategy ?

TAT B, 4
(Assignment—4)
YUs.g
(Section—E)
23. XU TR0 B Yfehar b1 AT HITY | RUIfad Yeed § PERT 3R CPM @1 e
W YHIeT Sifery |

Explain the process of strategic control. Highlight the role of PERT and CPM in strategic
management ?

24, IR Bl AT BT -
(&) GE T Ao @ e
(@ & Ao
(@) W SEYNRMd uiferd e
Explain the following :
(@ GE nine cell planning grid
(b) Hofer’s matrix
(c) Shell Directional Policy Matrix

(et N

1. ¥ d@d a &l R 4 fa@er ISaRygRaer e 15 o@ad 2026 a6 Gdfea
YT Dw A oMl PR | A SR W—ewfafEd g9 afdy| gER @ gRI fan
TR, Biciardl a1 Y&ae &1 e s sgfaa | &1 93T 991 SR |

2. B ¥ & dwa ?q o Haffa gwasl &1 ff SuAT HR wad 2

3. 9gATd UET 99 JaE—fEaR 2025 B AGifae 9 9T BT wWeHU WA wrd
Jes—fadaR 2025 ST B @IT

4 WA B b YeATHT A B §RI fHU Y eqd<l ¢d @, fawa &7 sarean qon
@ ¥ Hiferedr 1 AR T91R—T SR 399 AegIT W@ WX IfSrddd 60 gfaera
(18 3w ) fear S, fAwa—avg & @ & fag aftrean 20 gfaem (6 sid) T
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A . 1

(Assignment—1)

YUs .

(Section—A)

1.

UF SeM! @I AFRIGAT IR JAER Bl ATBR o dTell [Aevamsl & gREIv &
FEl AT B |
Defining characteristics that shape the mindset and behaviour of an entrepreneur is called

2. a‘s’Wﬂiwﬁ’cﬁdwia%cquu BT HHEM, ARG 3R Gl oM axd 8, S
............. EB- w ﬁ a_]:n_ Gﬂ?ﬂ- é_l
Organisation that provide resources, mentorship and facilities to the early stage business is
known as ..................
3. SWOT ﬁ_gaw EFI_ T_i_ W ..................... %l
SWOT analysis stands for ................
4, wﬁwﬁwﬁ%mﬁﬁﬁwﬁwwﬁ@wwl
List two social factors influencing entrepreneurial development.
5. Udh QARG axad o t6 2 afdd a-drg & W@ 8l &, 99 HET ST
gl
A business structure where single individual owns the business is called ............... :
6. fafmior Semi & fory o Sefial @ fFaer A @r € 2
For manufacturing enterprises what is the investment limit of micro entrepreneurs ?
7. U3 Talgd AUCRR YTTell Wil J&d aar Uiha 31 yefid ik w@enferd aedl &, 56 7
........... W \_)ﬂFﬂ- %l
An integrative software system that manages and automates core business process is called
8 Waﬁﬁq@mmwﬁﬁa%wwl
Name two eminent women entrepreneurs of India.
Yus. g
(Section—B)

SR wefE @ TR AR

Define imitative entrepreneurs.

10. PSS BT I AYBT T AR § ?

What do you mean by crowd funding ?



1.

12.

13.

14.

SeAar ¥ fdgR-A2 & 7T A5 § ?

What is the significance of brainstorming in entrepreneurship ?
7. 1. 3. &GS &I SRV §argq |

State in methodology behind MBO.

IR R H 3 & IR ¥ qarsy |

Explain ease of doing business.

MSME & W@ &1 &7 ¢ ?

What are the key functions of MSME ?

T T, 2
(Assignment—2)

ICESKS]
(Section—C)

15.

16.

17.

18.

Ahe WA & 07 Iy |

State the qualities of successful entrepreneurs.
e I T B AUEE 7T E 2

State the criteria for choosing an ideal location.

PESTLE faveivor &7 quiq STy |
Describe PESTLE analysis.

IR H UIRARSG awrg 1R fewef forfay |

Write a note on Family Business in India.

W B, 3
(Assignment—3)

YUs .
(Section—D)

19.

20.

YRA | S & 9™ & folg SIDCO 1 SIDBI &1 Yf#dhT 4a1sy |

State the role of SIDCO and SIDBI for development of entrepreneurship in India.

RAIY AfgeT Saffal & FHH 3T dTell FAIfaal TR Yebrel SiielY | AR Afgell Il &l
AT G D ORI Uged R A1 Jhrer Sifery |

Highlight the challenges faced by Indian women entrepreneurs. Also highlight the
government initiatives to empower Indian women entrepreneurs.




21. Sofar @ fafi= Rigral & fawR ¥ WHemRy |

Explain in detail various theories of entrepreneurship.

22. Sefierar @ faerg @l yvifad &ed Tl O~ &Re @7 § ? STl & fdan @
YT R dTel TS GRS 98U |

What are various factors influencing entrepreneurial growth ? State social factors
influencing entrepreneurial development.

TH B 4

(Assignment—4)
YUg.g
(Section—E)

23. o oREerT RUld @ o gcal |fed foxga W Bt dIR SIfag |

Prepare a detailed pro forma including all the components of a Detailed Project Report
(DPR).

24, AT I FRHA B AR, Fecd, Se¥d U4 Y@ Id 9aisy | EDP &l GHA <
@ o BRINTe # IR Al IRl R YT Sifer |

State the need, significance, purpose and key elements of Entrepreneurship Development
Programme (EDP). Highlight various institutions operating in Chhattisgarh to support EDP.

— ~

1. ¥ dE e & 'R 9 faaay IcxyRaer faaie 15 wmad 2026 @ Gt
AT DYw W O PR | A Hd W—swlfaRgd BT AR | gER B gRI fern
T, GBIl AT Y¥aa &1 faear fRasrn srgfad ame &1 9gieT q9=1 S |

2. B 9919 IR d@A ¥q I Hafia qwaal &1 H SUHT IR dHd B |

3. GAd Ude 99 qaE-—fRwsR 2025 I AGifae 9E 99 &1 W@ed 9 s
Jars—fawiar 2025 ST &1 BT

4. ¥ o @ HI$T d B §RI fHY T gy v @, fawa @ s qonn
dE | Hifdsdr &1 SR IR SR> 399 IEIAE dEd R 3Ifradd 60 giiera
(18 3i® ) feam <mdw, fawa—avg o =ren & fau sifereaw 20 yfae™ (6 sid) aem
o, difae—dia yslRia g9 R sferead 20 gfaera (6 3id) rd & Idd o |

K 39 UHR o 100 IFIed (30 3i®) &1 fadror =m|
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A B, 1

(Assignment—1)

YUs .3

(Section—A)

I /¥ ddlgy -
State True/False :

1.

TITdl HIURT TR URSHT 8, TRRURGT & ABRI BT &M BRal & | I§ SIadbiierd TS
ST & -9 IR AABID BAg | W IS E |

Effective corporate governance is transparent, protects the right of shareholders. It is
concerned in the long-term earning potential as well as actual short-term earnings.

gRT &1 fehar ST Fehal 2 |

Governance is highly recommended for a highly organized groups and therefore cannot be
undertaken by small organization.

SEIferd el & forg fofl Fraw @1 fvaaeadr iR yfasT ar @ ToR H Agayul
gl

For long-term success the credibility and reputation of a business is crucial in the public eye.
dIey Uh. SR $I GRS Al dI DlUNS fddd & Y@ IRgPR & ®Y § A )
TS STl T R |

Peter F. Drucker is highlighted as considering business leaders as the principal architects of
corporate conscience.

ARG HeH H il Bre Al AD] Bl AR o= AR GAIY 3G & fofy 3aeIS ¢ |

Ethical codes in a business context are essential for implementing and maintaining moral
standards.

IR &I Y ATl [Ivafdene dig &9 & Jeqgd § U favrveidr & fov uRig o |

Nalanda ancient University in India was renowned for its specialization in the study of
Buddhism.

RA I J0TTel! Sfdare W SR ol 2|

The Indian value system emphasizes individualism.
UeeH, IRRURDI AR 3 RauR®! @ f2al & WRId a1 PURe WA B TG
PIHH B |

To align the interests of management, shareholders and other stakeholders is primary focus
of Corporate Governance.




HUS.q
(Section—DB)
9. IS Afcrhd I 3T FIT 9 & ?

What do you mean by Business Ethics ?

10. 3EdIe IR STAMTIaT B IRIRT ST |

Define Egoism and Utilitarianism.

11. AR Afdsar Td AT edl | oY 1 Wi € ?

What do you mean by Human ethics and Human values ?

12. FHITERIG TGS T 8 ?

What is Contemporary Organization ?

13. BIUNE T BT IRITRT BT |

Define Corporate Government.

14, ‘Tyara fashar o &1 @ e g ?
What does the term ‘caveat venditor’ mean ?
W . 2
(Assignment—2)
e
(Section—C)
15, TABTCI HIRIRIA H AR AIBTAR & He & auie Hifoty |

Describe the significance of Indian Ethos in the contemporary workplace.

16. 9% &R RIQIY Y (reife A1) o @R Sifg |
Explain the Eight-fold Path (Ashtangika Marg) as taught by Buddha.

17. QATRUIY ReRAT I 91l o H 3MMiAd SuSRUN &1 IAebT Bl 9uF BT |

Describe the role of economic instruments in promoting environmental sustainability.

18, “Afe R & Rigld &1 90 BT 3R T Sarever o |
Describe the principle of “ethical displacement” and give an example.

REIRE IR

(Assignment—3)

YUs.q

(Section—D)

19. IR 3R Afddar & 49 Tfd deld W U Fiera fewoll foff |
Write a brief note on the delicate balance between market and ethics.

20. URERG(IG & H GRS A6 Bl e YHR o BIell & ?

How does transcultural competence benefit multinational organization ?



21, BIUNS YA &1 & AR Ig 9l & foy ol #eeayol & ?
What is corporate governance and why is it important for businesses ?
22, IR ARG GBI R IR & Y9d B IR BIFTT |
Explain the impact of corruption on international business practices.
T B, 4
(Assignment—4)

YUg. g
(Section—E)

23, PAIR & TAER & RAgid @1 JAERUT 3R dRdIeRT & fofU §Ha! Ul &1 vl
HINTY |

Describe the concept of Schumpeter’s Theory of Innovation and its relevance to
globalization ?

24, WAH FQUd B YHdT IRA™ HHRT H HIURS T B YN B H YHIdd Sl @
?

How does the role of independent directors impact corporate governance practices in Indian

companies ?

(e e - N

1. ¥ dEd o @ B 4 foger ScRyRAer RA1d 15 S9ad 2026 d& defe@
I Dw d O PN | G B wW—swfalad s Aty | gER @ g1 forEr
TRIT, Bl AT Y¥ae &1 fowdr g sgfad |es &1 9AieT 9= S |

2. 8 99 @ dwq ?q I "afifa gwasl &1 ff SuAiT s wad 2

3. GFd Uder 99 gaE-fREsR 2025 B AGide 9T UF BT @WeU 99 ard
JaATs—fawax 2025 ST B BT

4. 9 o @ Yed@idd 4 B gRI Sy MY JeR U@ odwd, fawa @) aaren qon
d@q ¥ Hifaredr @ AR 9R—T SR 399 AegIT W@ WX IAfSrddd 60 gfawia
(18 3w ) fear <mdw, favg—axg @ ar=n & fay afreaw 20 gfaert (6 3i®) de

\ goTai®, difas—dia yafRfa 819 w sifredaw 20 yfaera (6 @) ya & 9ad ‘5“|/

39 YHR Hol 100 Yfaerd (30 3i®) &I fadre =m|
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Paper-FOURTH

quTi® : 30 ~aasivia: 12

die: WNiaeffuads wves & Adeal a9 ugHUTI dlgdadn |
ENEIRIEG(EENE

LEIREGE R

QGug 33T TRIT U (1 ¥ 8) et 08 Uz, FAHIURAAIAR] [MfTIe 0.5 JHITR LA
1.2 1&g T U 1 |

QU § JANTAYITRIT U (9 A 14) Bl 06 T STHHADIS 04 UTTEABY [UFTIET 01
BB [STR IEAHAT 75 AT ATRITUS |

LEIREGIE )

GUE H AYIIRIT U (15 H 18) Bl 04 UTofSTAHADIS 03 TTISADY (YU 02
JHBIBIT [STR TEAT 150 AT b U |

AT BT .3

WU T 3G UUSTRT U (19 H 22) Tl 04 T OTHHADIS 02 UTTEADY [UFTIeT 04
JIHPHIBNT | U 300 IT SIUT |

AT BT 4
Ues, TSR UeT (23 ¥ 24) Tl 02 YA STRIHADIS 01 UTTEADN [FfaUeT 08
JHBIBIT [STR DI ISHHT 600.750 IT 4.5 UT |

AT B, 1
SECTION-A



Yus A
(Section—A)

SEPAIRNICAICEEI I
Identify right/wrong :

1. fasTua @7 St favy wU @ Sydeat B Idre wied & o IRT A 2|

Advertising is exclusively about persuading consumers to purchase products.

2. fasmoe ST gt oiR AFSUEl @I AMER <7 & ARI-1 S Hiafdfd ff o 9@ 2 |

Advertising can shape as well as reflect societal values and norms.

3. fA9TU QoiRfAl dael Tacad Usdal B W § T b ARIFl B o SR IO
@ |

Advertising agencies solely handle creative aspects, not the planning and strategy of
campaigns.

4. g WS RIS AIFfEH & w3 fed axe & ford uga o Ry M W
fomR e |

Effective media planning considers both reach and frequency to maximize campaign impact.

5. ISITOR goic SET 1 AP & UeR & MR W Heayyl &Y 9§ = T8 e 2|

Advertising budgeting does not vary significantly by industry or campaign type.

6. dRa® <l & ford i Aot & fafdw afefos wrfiadel w fagr Fe wivd |

Campaign planning for global audiences involves considering diverse cultural preferences.

7. 3 Hadq ® sraR ScUuTe @Y AT Bl 9 B foR) srcudiford Uiedres InfieT B 2 |

Sales promotion often involves short-term incentives to boost product demand.

8. OIS U 7T &F & 3R fague wHifdal § s9a1 a1s A el 2|

Public relations is a separate domain and does not contribute to advertising strategies.

Yvs g
(Section—B)

9. fa=TA I uRMIT HIfTT |

Define Advertising.

10. fagmo Toiki @7 B ?

What is Advertising Agency ?
11, WA T & 39 o e §

What do you understand by media planning ?



12, SY9IGT ISR F AT T AMUT 2 ?

What do you mean by consumer behaviour ?

13. fOSTOe 9oic @ 8 °
What is advertising budgeting ?
14, TS0 SR U & 419 9 R T & ?

What is the main distinction between advertising and public relations ?

T B, 2
(Assignment—2)
Yug g
(Section—C)
15, fagm= & I w8 ?

What are the objectives of advertising ?

16. fagmu fourr & faf= orf @ € 2

What are the various functions of advertising department ?

17. fO5mU 99ic & foR¥ U WM dTel TRON &7 Werg § quie BIfoiy |

Briefly describe the steps to follow for advertising budget.

18. fag! Hael1 # @l e forfag |

Write the legal issues in sales promotion.

W . 3
(Assignment—3)
Yus.q
(Section—D)
19. fagm= & fafr=1 yaR faRay |

Write different kinds of advertising.

20. AN R fISMUS & Y¥Td BT Ui BIforT |

Describe the impact of advertising on society.

21. IRTHA fa=is R Ua e foRau |

Write a note on transit advertising.

22, f9o] Gadq & foR ST {6y W arel fAff=T SUBRu & IRAT BIfTU |

Explain various tools used for sales promotion.




TE B 4

(Assignment—4)
YUg g
(Section—E)

23. fosmme @ for fafd= woR @ Aifsw &1 € ? faff= difsar o1 o= o~xa 999 IR &=
aTel fafeT BReT B 9 AR PV |

What are the different types of media for advertising ? Also explain the various factors to
consider while selecting advertising media.

24. T3 FaET R 2 IR IT T AEAY & 7 39D G A fra |

What is sales promotion and why is it important ? Also write its limitations.

(e e - N

1. ¥ d@T o Bl o)X 4 fager SayRaer fA1d 15 w=ad 2026 d@ Wefda
I s H O PR | A PR W—swlaRga g1 ARy | gER @ g1 foren
1, BicidIdl a1 YEae &l fewr fausrn sgfaa amea &1 g3 9 = SR |

2. B ¥4 o d@q ¥q oy "afia gl &1 A SuAT IR 9Hd 2 |

3. OAld Ul 9F GaE-fiEesx 2025 B AGHae UE 99 &1 WHU A B
Jes—fadar 2025 ST 1 I@IT

4. W o & RI$HT 9 B gRIT 6T U A1 e o, fawa &1 «ar=m aon
dEd H Hifaedr &1 SMEaR 99T SR | $9H eI |dEH WR IAf$ad 60 gfued
(18 3w ) fear A, fawg—avg @1 = @ fay afread 20 yfaert (6 aie) den
o, difas—dia yalRia 819 w 3ifread 20 gfaea (6 &i®) yra & 9ad 2 |

\ 39 YBR o 100 Ufaerd (30 3i®) &1 fadre =m| /
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Paper- FIFTH
quTie : 30 B SOMESIIMIEE
12
dic. wiarefl ye gve @ fAde @i 2 9 UeHR Ul bl g B |
qierell &g e :
A P11

YUS 3. 3T AYSTRIY e (1 H 8) Pl 08 U B, T U AR | URT U™ 05 3
IR e AT 1.2 e IT U T |

Gus g Iffd TYITRIY G (9 I 14) Pl 06 YT © TAH & BIg 04 UL & BN | Ul U
01 3 BT BRIT| IR W HMT 75 IT AT U |

LEIREGIE )

TUE | TYSIRIA U (15 ¥ 18) el 04 U © fOTHH | Plg 03 UL BT ¥ | Ul e 02
P BT BN | IR e AT 150 IT Udh U |

AT w1 .3

GUg T 3fg 4rd I UH (19 | 22) HeT 04 UH © FOrAH A DI 02 U B ¥ | U
US04 3 BT BIIT| Teq AT 300 AT &I U |

AT B 4

GUS T . QY S U (23 W 24) A 02 U 7 OTHH H DS 01 U FA B | URT U
08 3 BT BNIT| SR &I g ATHT 600.750 AT 4.5 U |

TH B, 1

(Assignment—1)



TGS 3]

(Section—A)

1. SUHIE B 3O TS, ARIDT AR MRed w4 Od & ATAR Il AR
Q3T BT WIS DI 3961 & A AR KT Tal 3 |
(31) UM AaER

................ is nothing but willingness of consumers to purchase products and services as per
their taste, need and of course pocket.

(@ Consumer behaviour
(b) Consumer interest
(c) Consumer attitude
(d) Consumer perception

A— afie ok TRAR § O AT ST B R W ok S0 wded &)
(31) &g IR
(@) 9oIR Ge
() STHIdT IR
ISENEEIRKCITIN

.................. is individuals and households who buy goods and services for personal
consumption.

(@) Target market

(b) Market segment

(c) Consumer market
(d) Ethnographic market

(8) oMYl 3R AAT I fawrwaman

Consumer purchases are influenced strongly by cultural, social personal and ................. .
(@) psychographic characteristics

(b) psychological characteristic

(c) psychometric characteristics

(d) supply and demand characteristics



--------------------- IE ATARD IRV & AN SYHITRN B STd] AaTIehdl AR 36T Bl [/ I & oIy
At T8 & R B B T AR a2

SSIEEK]]
RO
Ffdd

)

.................. is the internal drive that compels the consumers to act in a specific way to fulfil
their need and desire.

(@) Learning

(b) Motivation

(c) Personality

(d) Perception

IR # fvg-avq @ W whte & gRafia & a1 ufskar & $ar o ©
(@) faam

(@) TARIRET

(@) feaife

() wffehar

The process of converting subject-matter into such symbol in communication is known as

(b) Encoding

(c) Decoding

(d) Feedback

o1 A=A wd Afa-Rard g

() B A B ITIN & oy feen-Fee ya &R
@) B I3 & SYIRT Bl FAlHAIRd BT

(\) < (@) 3R ()

(3) SUYF # | BIS T

Religious beliefs and rituals are :

(a) provide direction for the use of certain items.
(b) discourage for the use of certain items.

(c) Both (a) and (b)

(d) None of the above




7. UG FGER G I FEcqyUl Bl Bl aRerd qHiel ¢ :
(31) SUMIT TTER WewT
(@) SUMITT TGRR TG
(W) SwIer Hgfte
(8) Suiddr @deR A
The systematic review of all important aspects of consumer behaviour is :
(@ consumer behaviour testing
(b) consumer behaviour audit
(c) consumer satisfaction
(d) consumer behaviour policy

8. dg Wlsha forge gRT WM el & Ha®l & did THI-G7d TR BB dell & Aead 4
TR BT GaR fobar o ©
(31) e o (3r9ET)
(@) fasmoE
(|) TER BT 99R
(8) ueEfa

The process by which innovation is communicated through certain channels over times
among the members of social groups :

(@) Adoption
(b) Advertisement
(c) Diffusion of innovation
(d) Promotion
Yug.g
(Section—B)
9. dNIR favToM 7T 8 ?

What is Market Segmentation ?

10. ETROT 4T & °
What is Perception ?

11, P ok T g ?
What is Cross Culture ?

12, 3T VRGN AT & ?
What is Impulse Buying ?

13, YR I’ W& Bl TRAT DI |

Define the term ‘Super Ego’.




14, Sy fofg o= @1 ufthar qar € ?
What is consumer decision-making process ?
T B, 2
(Assignment 2)
Yrs H
(Section—C)
15. gaTey f& <Arere AT ot YHR AR ITHIami & JIfid & &1 & |
Explain how social media uses impacting Indian consumers.
16. UM 98 Al Rigal &1 AR STy |
Explain big five personality theories.
17. =% diad Aied B AR B |
Explain black box model.
18. ITEH GER) T&er (. IR, TH.) Gl g ?
1 IR, TH. & Tl D RG] BT |
What is Customer Relationship Management (CRM) ? Explain the elements of CRM.
W . 3
(Assignment—3)
gue g
(Section—D)
19. SUHIGAT SFTHYM &I & ? AR YBR & SUHIFT THu Sl AT BT |
What is Consumer Research ? Explain various types of consumer researches.
20. WXl @ IRV @ 3MALAD EHBER! RIGT (Maslow’s need hierarchy theory of motivation)
IR g IYIIRIT FIER DI b YA HRal &, SHD! AT DIV |
Explain Maslow need hierarchy theory of motivation and how it influences consumer
behaviour.
21. a3V fh SRA AYIH Taeip . IR, TH. (CRM) VT BT S 1T Bl 2 |
Explain how emerging modern technology influences CRM strategy.
22, HIR R 8 ? FIR YA DI FHSLY | AR BT JATAT b3 GG 2

What is Communication ? Explain communication process. How to make communication
effective ?



A B, 4

(Assignment—4)
Yvs.g
(Section—E)

23, IO NI H ST & WNIGR] FdeR H 9T 98old 37 I8 © °

What are changing trends in buying behaviour of consumers at present days ?

24. SO ORI FT T 8 ? STt AR o @ Ufhar @1 favaR | 9Eeiey |

What is consumer decision-making ? Explain consumer decision-making process in detail.

e——— N

1. ¥ d@T o &1 )X 4 fager ScaRyRaer fA1$ 15 w=ad 2026 d& dafra
YT dve A OHl B | GAG b W—wwfafad B9 Afev| TR @ gr1 ferar
1, BicidIdl a1 YEae &l fewr fausrn sgfaa amee &1 g 9 = SR |

2. B ¥4 o d@d ¥q I Hafia gl &1 Al SUAT IR Aad B |

3. 9ATd 99ET 99 Jars—fadar 2025 B AGIHae 9 U9 &1 @HU 99 dRf gars
—fawiax 2025 ST B XBT|

4 WA o & RAI$HT 9 BF gRT U U ¥4 vd o, fawa &1 «ar=n don
dEd H Hifdedr &1 SR IR SR | 399 I dEd R 3ifiredd 60 gfiaera
(18 3w ) fear Srawm, favg—awg @1 = & fay afreaw 20 gfaers (6 ai®) de
o, difaa—dia yaRia 89 R siferedy 20 gfiiea (6 3i®) Ut & 9ad o |

\ 3 UHR Ho 100 Yfaera (30 3i®) &1 fadTe= @) /
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ufdsd gavelld Al (Ya«) fazafaenaa s<diame, faamayR
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MBA THIRD SEMESTER
fasar . Human Resources Planning

Paper- SIXTH
quTie : 30 B SOMESIIMIEE
12
die:. gdareff gde wve & A & saF | ugH} YTl Bl BA BN |
qierell &g e :
NEIRECIDR!

GUs 3. AT AYSTRIT U (1 8) el 08 U B, T Ued AR | Ul U 0.5 3
IR Teq AT 1.2 T IT T T |

Gus g I TSR T (9 ¥ 14) FHol 06 UL © S99 I Bl 04 U 8 DN | URT U
01 3f% BT BNIT| SR Ieq AT 75 IT 37T US|

LEIREGIE )

GUE | AYITRIT U (15 F 18) HeT 04 U & RTAH A PIS 03 U &1 B | Ul U 02
3feh BT BT | ITR TTeq AT 150 AT U U |

AT BT .3

WU T g I I U (19 W 22) FHf 04 U © FOTH | BIE 02 U A N | U
U9 04 3 BT BRI | ¥eg HMAT 300 AT T U |

AT B 4

WGus § . QA" S U (23 W 24) §A 02 U § OTEH ¥ BIg 01 UL B B | URT U=
08 3idh BT BRIT | IR I g WA 600.750 AT 4.5 U |




A . 1

(Assignment—1)

Yrs A
(Section—A)

1.

g7 febdll 08 BROT & B | SR JFURIT &1, o giRarel <erem aiferd &l &,
............... W %l
Chronic absence from work without valid reason, disrupting operational efficiency is called

&R, DI DI ATRS I AR FeR-rf FH=g W SR & PEA ¢ |

Planning at the organizational level, focusing on specific departments or units within an
organization, emphasizing internal availability of skills and inter-departmental coordination
iscalled .................

g G e @ for e faveyr sawe 2|
(A / 3ricY)

Human resource planning necessitates job analysis.
(True/False)

"""""""""" [l HHar) @l AU TU BRI AR EIRAT & |9y SHa Ye¥E & qaied
i I AT H 2 |

............... refers to the systematic evaluation of an employee’s performance in relation to the
tasks and responsibilities assigned to them.

fosfl e & MR Ay & Tl & ol W SHIGARI &1 UgAM, BN B 3R
I B BT OIS FohaT by el I 2 |

The strategic process of identifying, attracting and selecting suitable candidates for job
positions within an organization is called .............. :

Sifd JCYE TS AMd AR YdUd dhid §, NH HHAIRG] B AoMEg STER W
e & W] fafi= AraRal a1 et & e veriaRa fer S |

GRVENS)
Job rotations is a human resource management technique, where employees are moved
between different jobs are tasks within an organization on a planned basis.  (True/False)
UG Tolhd YOTell & Sl HI-d GO Yee (9. 3R, UA) @l Gol el &
T SIS & qlih BHANI-HaMRId el B T, A iR AUl fhar o 9o |

.................. is an integrated system that combines Human Resource Management (HRM)
with information technology to handle, process and store employee-related data.




g fa<ia e # AT SRl @ o @1 YA, A9 3R RUIfcT @1 Ufhan & |defid
P ¢ |

................ refers to the process of identifying, measuring and reporting the value of human
resources in financial terms.

Yus.g
(Section—B)

9. HMg waEH IS B aRaia ST |

Define human resource planning.

10. BT UG W MY AT TN € 2

What do you understand by job evaluation ?

11, SINRSR S Q 3mueT 1 fRur & 7

What do you mean by succession planning ?

12. A9 AN ARG B SGUROT B Hed H qHesy |
Briefly explain the concept of human resource cost.

13. o fafd /T B ?

What is job specification ?

14, BRI A Far 2 ?

What is career planning ?

W . 2
(Assignment—2)

g g
(Section—C)
15. AT GOEH RN @ Sl B Rl g5 |

Outline the objectives of human resource planning.
16. S fazervor g 2 ? AT W YeE s # 98 @ AR © 2

What is job analysis ? Why is it important in the HR Management process ?
17. TSI 91 § ? eI @ faffi= Rl W gl $ifig |

What is Promotion ? Discuss the various bases of promotion.

18. TG AT oRdIdhT & o 3R W3l TR gl HIfTU |

Discuss the advantages and limitations of Human Resource Accounting.




REIREIRRK

(Assignment—3)

Yus.q
(Section—D)

19.

AG G191 el bl G9Tfad dx drel fRgReT & wRET 9150 |

Outline the determinants that influence HR demand estimation.

20. BRI ARG & RN G [GRIA I | GRS T H 596 quiidd ol 3R s
&1 fadaRor QIR |
Elaborate the scope of job evaluation, detailing its potential advantages and limitations
within the business context.

21, YIETT B GRAING SR | Y FHaIRAl B IH@ B & folg fobel IoMIferal &1 Iudm
o NI
g ?

Define training. What strategies are used for orienting new employees ?

22. JUF NS & HEG AAEE YeUd & WY H, AT G ¥ G FF B 9 @ |
W @ iR dW @ & fou MW dN-A IUEIcEl
g ?

As the HR Manager of your organization, what strategies would you recommend to manage
and reduce HR-related expenses effectively ?
W TR 4
(Assignment—4)

Yvs.g

(Section—E)

23, UGYH HAibA @ faf= el W g9l Y T YA dbid & gel IR fduer &1
el DY |
Discuss various techniques of performance appraisal with pros and cons of each technique.

24, HIFG GG AT YUTCll DI GRATYT BITY | fodl HT6 # AIa HR1eH Gaa1 Yomel!

AHAAYED AT B b RO W YHI Sfery |

Define human resource information system. Elucidate the steps to successfully implement the

human resource information system in an organization.



— N

1. ¥ dE o @l 1R 9 fagar ScaRyfRaer RA1d 15 s@ad 2026 & defe@
YT Dve H OHT PR | G B W—s&fRga BT AR | R @ g1 foran
1, GBIl AT Y&aa &1 faedr fRasrn srgfad ame &1 9gieT 9 =1 S |

2. B 991 IR d@A ¥q I Hafia qwaal &1 d SUIIT IR AHd T |

3. GAld Ude 9F gaE-—fEsr 2025 B Agifaed 9 9 ST WHU WA w
Serg—fawsx 2025 ST B BT

4. A o @ YIHd d B gRI fBU ¢ =94 @ d@H, fawa a1 = qon
dEd d Hifdedr $1 ATER I9-—1 SR | $9E ASAE d@d W ARGad 60 giiaRid
(18 3i® ) faar <A, fawa—azg o = & fau sifereaw 20 yfae™ (6 3id) dem
o, dtfae—dia yaRia g R sferead 20 yfaera (6 3i®) urd 8 Iad o |

\ 39 UHR o 100 UFIed (30 3d) &1 faqror =m| /
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Paper -SEVENTH

quTie : 30 B SOMESIIMIEE
12
die:. gdeareff g @ vs @ [de &1 2aE 9 ugH) YTl I T BN |
qierell 2q e
LEIRECIOR

GUs 3. AT AYSTRIT U (1 8) el 08 U B, T Ued AR | Ul U 0.5 3
IR Teq AT 1.2 T IT T T |

Gus g I TSI T (9 ¥ 14) ol 06 U © S99 I Blg 04 U 8 DN | URT U
01 3f% BT BNIT| SR Ieq AT 75 IT 37T US|

LEIREGIE )

GUE | AYITRIT U (15 H 18) HeT 04 U & RTAH A PIS 03 U &1 B | Ul U 02
3feh BT BT | ITR Teq AT 150 AT U U |

AT BT .3

WU T 3G I INg T (19 W 22) Ff 04 U T O W BIE 02 UH A B | U
U9 04 3 BT BRI | ¥eg AMAT 300 AT T U |

AT B 4

Gus § . Y I U (23 W 24) A 02 U © TEH ¥ BIg 01 ULH A BN | URT U=
08 3 BT BNIT| SR Bl g ATHT 600.750 AT 4.5 U |




A B, 1

(Assignment—1)

Yrs A
(Section—A)

1.

W@Wﬁwmaﬁmﬁﬁﬂﬂwm%quﬁaﬁﬁ ................... -
PEl I 2 |

Changes initiated by an organization in anticipation of future development is
called............. change.

B ofaT & A = dea | , Ir MBS

Kurt Lewin’s three step model comprises of ........... s eerereeens and...........

© gRY AR ATAR® URAY BT TR WET g, ﬁﬂ@(eﬂqw GRI, ddd AR
WWWWWGTWI

.............. is a thorough evaluation of the external and internal surroundings to discover
opportunities, threats, strength and weaknesses.

S OOFJ T o B gHNm W JERd ;R Hl
.................. Wwﬁﬂ?ﬂ%|

Power based on ability to deliver sanction or punishment is called............ power.

fohely TTeT @ Hiar e fu 7v g, e 3R g & vl o o1 wriee eRd €,

The principles, standard and goals shared within an organization that guides decision-
making is called............. :

3 BEY S B FRYTCN 3R USIE B §e & folU Ue WRfed dRIBH foued g
GEVAIRK)!

Team intervention is a structured programme designed to enhance the team functioning and

performance. (True/False)

TG & MR G dITaRYl Sl @A & AedqUl wY | YMIAd Ral &, SH

Pl STl 2 |

The overall atmosphere within the organization which significantly impacts creativity is
called ................ .

---------------- UF TEavId WA 8 S Brune dedl B W G @ foly SWINT fy A arl
A Bl ifdHH HRA @ |

............... is a multidisciplinary strategy that maximizes knowledge use to accomplish
corporate goals.




[CIUSIC)

(Section—DB)

9. ACHIEVE W% Hied I I AR & ?
What is ACHIEVE Performance Model ?

10. RwiforT ¥ My @r Jwsrd € ?

What is meant by Refreezing ?

11. IR Jaw Bl IRITRT BT |

Define Change Management.

12. 3fl. 1. URIR & < 5@ S qarsy |

State two key functions of OD practitioner.

13. TQM 3 T 3 & ?
What is TQM ?

14, AREH BT AT R/ ?
What is Learning Organization ?
T B, 2
(Assignment—2)
Yus . g
(Section—C)
15. Y I8 | 0% Ale oy |

Write a note on Managerial Grid.

16. e # URadT Bl UhAT BT TRUEG TNIb o THNIY |

Explain step-by-step the process of change in an organization.

17. ofad & fafer=T i @7 & ?

What are the various sources of Power ?

18. BHCIS & Ti-Hhaex Ared TR Idl HIVTT |

Discuss Hofstede’s six-factor model.

T @ 3
(Assignment—3)

RCIUSI
(Section—D)
19. TSTTAS IR & fAfi T YRl & @RAT By | §req Ao gRads W off =i

PHITY |

Explain various types of organizational change. Also discuss planned change in an
organization.




20. |IGATHS AP & HEd & - 3D YHRI Dl a3y |
State the importance of organisational culture along with its types.

21, Ahel T $¥ 91 © ? WS 3R <M @ dF 3R 91y |

What makes a successful team ? State the difference between group and team.

22, WG GG & ed H JMBR HTH Sl Ul AR Tl W AR 4 =@l $ifofy |

Discuss in detail the process and techniques of downsizing in context of organizational
restructuring.

Yls.g

W . 4
(Assignment—4)

(Section—E)
23. PDCA T 3R TQM ¥ 39% Wed & faR 3 aviF STy |

Describe in detail PDCA cycle and its significance in TQM.

24, IR Bl AT BT -
(@) < fder diea
(@) S e Yomell Sitad b (KMSLC)
Explain the following :
(@ Johari Window Model
(b) Knowledge Management System Life Cycle (KMSLC)

— N

1.

A dEd o Bl BR 4 fomey SaRyRAer e 15 omad 2026 9@ AR
YT Dvs H OHT P | GAI drd W—s&faRga BT AR | gER D g1 foran
1, BicieIdl A1 Y&ae &l fewr s sgfaa aea &1 gaiT 9 =1 SR |

B A o dwd 3g o Wafia gwaal &1 Hf ST &R wad 2|

A 9NET 9 Jas-fRaR 2025 BT AGie Y U3 &1 WeY 93 st
TSR 2025 ST & T

i o @ Joied d B g1 fHU MU ewaE ud dEq, fawy @ aaren qen
@ ¥ Hiferedr @ IR I9R—T SIRT| 399 JeFIT A" UR IAfrhad 60 gfagra
(18 3i® ) fear wrdwm, favg—axg @ ar=n & fay sferead 20 yfiem™ (6 3i®) dr
o, difae—dia yaRia g9 R siferead 20 yfaera (6 3i®) 9rd 8 9dd o |
3H UBR o 100 Ufaera (30 3i®) &1 fA9Te @ |
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Paper-8

quri® - 30 = AdH
SRUMICHEY.

Jic. mharefflrads "vs & I3l g UgHY YTITdl T B |

EREEIRIEIRERE

LEIREGIER

GUs 31.IATYITRIT e (1 ¥ 8) el 08 Uea, FHURA’AR] [UTTe 0.5 AHITUR LTa AT
12 ¥& I UPh 19 |

YU § ANTTYITRIT U (9 H 14) Bl 06 YT STHHADIS 04 UTTEADY [URTIET 01
JHBIENTT [STR IAGHAT 75 AT JATRITUST |

NEIREa P

TUe | TYSIRIT U (15 I 18) Bl 04 UTAoISTAHADIE 03 UTTSADY [UfTTed 02
SHBIENT [T TaAHT 150 AT T U |

A s.3

YU T 3G USRI U (19 W 22) ol 04 U OTHHADIS 02 UTASADN [UUTT 04
JIHPHIBNT | TEHHT 300 IT EIUST |

AT B 4

Ues, TSR UeT (23 ¥ 24) Tl 02 YA STRIHADIS 01 UTTEADN [FfaUeT 08
JFDHPBTENT [STR B ISHHAT 600.750 AT 4.5 U |

T Y. 1
(Assignment—1)



Yug 3
(Section—A)

/9T ddigU -

State True/False :

1.

R # -4 o Rt daa wue- smnRa Tfafafl # dor § ok 3 Y-
JTNRT T FAEDR WA Y&To el HRall & |

Non-Banking Financial Companies (NBFCs) in India are only involved in fund-based
activities end do not offer any fee-based or advisory services.

TR Retd §6 v aiftifas §6 daa ¥Rd™ 957 IR & gforl |

The Reserve Bank of India and Commercial Banks are the only participants in the Indian
Money Market.

BRI P T IR & WA, AAGH ARGRI & A FOTF AR G D] A 2 |

Companies are allowed to issue debentures with voting rights, similar to equity shares.
FATHIZS SEICIIA ©IRTHE (QIP) H Mol wie & F9M ¥ & oMl & T ufefadl @
foe Ue -39 3y Bl 2 |

In a Qualified Institutions Placement (QIP) there is a lock-in period for the securities issued,
similar a private placement.

Pl TR, TRAT MR 3 IR & A1 AT B 981 BT I T 2 |

The foreign exchange policy of the Reserve Bank of India seeks to control volatility while
expending the FX Market depth, liquity and interaction with other market.

[AhTE bl F1 T I Alhlicld ATaLIDHA Bl IR FRA & oY Febliord faqargor
Y& Rl ¢ |

The main purpose of development banks is to provide short-term financing to meet pressing
requirements.

IR Wi U N99dh gRT U S T fear a1 =y <9d & |

Equity stocks represent a loan given by the investor to a company.

grchiferal a9 ¥ Sffifed weRml 1 Wit 3R 0 afer i g |

Portfolio investment involves having ownership and control of the underlying assets.



RCSIG
(Section—B)

9.

10.

1.

12.

13.

14.

15.

16.

17.

18.

19.

Tel. 31S. 1. &1 e § v BIRTT |
Briefly describe LIC.
focfra weamell & oy T WHE € °?

What do you understand by Financial
Intermedians ?

5 A A 1 e B e e | i e
What do you mean by OTC Market ?

fgcr aoIR 1 e # o B |
Briefly describe Secondary Market.

W, AR, AR, AT 8 ?

What is CRR ?
el i @1 Wl R g
Explain Foreign Capital in brief.
Yrs .
(Section—C)

T AIdhC & SUBREN BT IRATRT HINTT | fBal 3 UGN Bl foadR & FH3Msy |

Define the term money market instruments. Explain in detail any two instruments.

AT TS AR ol T & d /1 R © 7

What is the difference between a public offering and a private placement ?

T FaaR S & SR BT GHSEU |

Explain the functions of Rural Innovation Fund (RIF).
Prae &3 of gfg ¥ faceh e e gurt & yfier @ aoie B |
Describe the role of Foreign Direct Investor (FDI) reforms in the corporate sector’s growth.
Yls.g
(Section—D)
AR S TR 3 T e @) el e B Geuie SR | G 8 & SarieR
& 91 ol 3R facel el & Y9 A Okl aroiR &1 & yiidd fbar 8 ?




20.

21.

22.

23.

24.

Evaluate the emerging role of insurance organization in the Indian Capital Market. How has
the entry of private and foreign players after the liberalization of the insurance sector
affected the financial market.

IR FOIR § FEHRaegoa @ ufhar ik W8ca @7 quie ST | $9- IR 3R a9l
B IAfiTRY TR S Y91 el & ?

Describe the process and importance of dematerialization in the stock market. How has it
impacted trading and investor participation ?

1981 # aTS AR H AT §RT AY ¢ Feeqyol GRacH TR 2= HIfom |

What are the significant changes were brought about by the amendments to the NABARD
Act in 1981 ?

YRT H G 991 @ HEcd IR ANl W =l B |

Discuss the importance and challenges of micro insurance in India.

Yrs.g
(Section—E)

forfrar gorrelt afde A @ o9 Yl e e @ ?

How does the financial system facilitate economic development ?
forfra wearell @1 e SR aMl @ IR H fORaR 9 wHEg |

Explain in detail about the role and benefits of Financial Intermediaries

e— N

1.

¥ dEd ol Bl R 8 fouer ScRyRaar fA1d 15 w=ad 2026 9@ A
YT Dvw W GHT PR | A dd W-s&laRgd B9 AR | TR & g1 foren
TRIT, BTl AT Y¥ae &1 o fauen sgfaa | &1 9T 9 =1 S |

B A &R d@d g o Hafiad qwael &1 Hf ST o uad 2|

TAd oer 99 Jas-Ruaer 2025 & Agifde 9 99 &1 @ed 99 et
SelTs—favreaR 2025 SHT & TR

¥ o @ YoIidd A B §RI f6Y MY egaq vd @, fawa & s aen
a9 ¥ Hifredr @ AR 9R—T SR 399 AegIT W@ U IfSrddd 60 gfawra
(18 3w ) feam <mdw, fAvg—axg @ ar=n & fay ferewad 20 gfier (6 3iw) de
o, difae—dia yaRia g9 w® 3ifireay 20 yfiaera (6 @) U & 9ad 2 |
39 UBR o 100 U (30 3i®) &1 fadre @9 | /
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quTie : 30 qAqH
Scdivrie: 12

dic. mhareflrds "vs & I3l g UgdHY YHIHI T B |

BRI IRERE

LEIREGIER

GUs 31.IMATYITRIT e (1 ¥ 8) el 08 U, FHURA’AR] [UTTe 0.5 AHITUR LTa< AT
12 ¥& I UPh 19 |

YU § ANTTYITRIT U (9 H 14) Bl 06 TSI STHHADIS 04 UTTEADY [URTUET 01
JBHIENTT [STR IAGHAT 75 AT JATRITUST |

NEIREa P

GUe | TYSIRIT U (15 I 18) Rl 04 UTAoISTAHADIE 03 UTTSADY [UfTTed 02
SPBIENTT [STR TaAHT 150 AT T U |

A s.3

YU T 3G USRI U (19 W 22) ol 04 U OTHHADIS 02 UTABADBN [UUTT 04
JIHPHIBNT | TEHHT 300 IT EIUST |

NEIRECICE!
QUSY. STERTRIT UeT (23 ¥ 24) B 02 UTASISTAAADIE 01 TeTeADN [Ufdged 08

JHBIBIT [STRX I ISHHT 600.750 IT 4.5 U |




A B, 1

(Assignment—1)

Yueg .3
(Section—A)
1. “ORAST W B GRHINT HIFTT |
Define the term “Project”.
2. “Rurad THeiia” e B URHINT HIfTT |
Define the term “Concession Agreement”.
3. “OIEWIET” W MU FIT W § ?
What do you mean by “Underwriting” ?
4 uRadE s Go0 < oy T e § 7
What do you understand by variable working capital ?
5. “3aER ANTA” Y& $I URHINT BT |
Define the term “Opportunity Cost”.
6. “TRIT” A T T TN € ?
What do you understand by “Hedging” ?
7. “SPV” %I GHISU |
Explain “SPV”.
8 “IPO” R g ?

What is “IPO” ?

Yus q
(Section—B)

9.

10.

1.

12.

13.

“BHeT gre” IR “Ie are” W Wi fewelt forRau |
Write short notes on “Kanban Board” and “Gantt Chart”.
“ORIT FAEPR” BT 1 3R IR0 -7 & ?

What is the meaning and concept of “Financial Advisor” ?

uRITeHT fod & Wi T 8 ?

What are the sources of Project Finance ?

frafa o1 voiRal @1 fier @ g ?

What is the role of export credit agencies ?
gt i gt @& R ®&x g

What are the consequences of inadequate working capital ?



14, IR fa |osid H FEANT BT YIS I 71 & ?

What is the primary purpose of consents in project finance agreements ?

T B, 2
(Assignment—2)

ICESKS)
(Section—C)
15. ORI faR I &R & folg SWOT faRelvol &1 SYIRT I_A & dR H U FT Arad

g °?

What do you think about using SWOT analysis to generate project idea ?

16. 10T TR & SR URIH o 9 s wreifde aiorisas Sikeq @ar & ?

What are the primary commercial risk associated with project finance during the
construction phase ?

17. IABRIT &3 | Ygl BT WATYAT B 961471 <7 & folg WRPR FT foRiTg YedAed Y& dxall
g ?
What financial incentives does the government provide to promote the establishment of
initiatives is underdeveloped areas ?

18, Sfad uRsm Rue @ik T e @ 4ffer & 7o R =i S|

Discuss the role and significance of the due diligence report and term sheet.

T . 3
(Assignment—3)
[CILSRH
(Section—D)
19. URIISHT YU SiiaT deh HISol bl ARAT DI |

Explain the project management life cycle model.

20. URATST T @1 Yaed giRaio foaier & Hefd @ e SiRed W &¥ o) @dl
g ?
How does the management of project finance keep an eye on the macroeconomic risk
related to project financing ?

21, AYRNIT 3H1EAl & foly I I arel AR gicaTesl 1 v Hifom |

Describe the various incentives given to small-scale units.

22. URITHT o I9ehdl & Fed H SRaH 3de o QR Bl 938y |

Explain the concept of risk allocation in the context of project finance agreements.



T B, 4
(Assignment—4)
Yrs.g
(Section—E)

23. JU-34l BT IFD! XUFIGAT & A1 fawdR | 9o BT |

Describe the sub-contracts with its strategies in detail.

24. RA ¥ 9 fa<ig wRemel o uga Hifore o shenfie aRaommel & fou fod Suere
IR
gl

Identify the financial institutions in India which provide finance for the industrial projects.

armerin- R

5. ¥ d@d & Bl B 4 fawer IayRaer feaid 15 wwad 2026 d@ Hefoa
YT Dvs H O R | A R W—ewfafEad g9 aifev| g @ gri1 faar
T, GBIl AT Y¥aad &1 faer fRasrn sgfad ames &1 ugiT 9= S |

6. B g i dwa 2q I Haffa gwasl &1 ff SuAiT R 9ad 2

7. 9FAd WRIEAT 99 JaE-fRaar 2025 @ dgifde 9 99 &1 @eu 9y erd
SelTs—fareaR 2025 SHET &1 BT |

8. A &1 & YoAid H B gRT fHU WY egyq vad d@e, fawa @ s q=n
oa@q # #Hifqedr B MER 94T SR S8 JAETAT a9 IR AfHwad 60 yfrera
(18 3w ) faar wmaw, fRAya—aw @ @ & fag aftreaq 20 gk (6 3f®) den
o, Aifae—dra yslRia s wR afread 20 ufaea (6 @) 9 & 9$d o |

\ 39 UBR o 100 e (30 3®) &1 faqror Bm| /




