
                                                                                           L- 411 

                                                

(Assignment Work)

MBA THIRD SEMESTER 

Business policy and strategic management  

 Paper-FIRST       

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v- vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          

mŸkj 'kCn lhek 1-2 'kCn ;k ,d okD;A

[k.M c -vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 

01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 

vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n -v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 

iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ - nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  

08 vad dk gksxkA mŸkj dh 'kCn lhek 600-750 ;k 4-5 istA 

 



                                       l=h; dk;Z- 1 

(Assignment—1) 

 

[k.M-v  

(Section—A) 

1- fof’k”V O;kolkf;d y{;ksa dks izkIr djus ds fy, dk;kZfUor dh xbZ ;kstukvksa vkSj dk;Zokgh dks 
---------------

 

dgk trkk gSA 

Plans and action implemented to achieve specific business goals are called .............. . 

2- SMART y{; dk iw.kZ :i D;k gS \ 

What does SMART goals stand for ? 

3- ik¡p cyksa dh vo/kkj.kk 
------------------

 }kjk fodflr dh xbZ FkhA 

The five force concept was developed by ........... . 

4- laxBukRed ewY;kadu esa VRIO dk D;k iw.kZ :i gS \ 

What does VRIO stands for in organizational appraisal ?  

5- ,d dkWiksZjsV j.kuhfr tgk¡ dEiuh egRoiw.kZ o`f) ;k ladqpu ds fcuk viuh orZeku fLFkfr dks cuk, 

j[kus dk fu.kZ; ysrh gS] mls 
----------------

 j.kuhfr dgk tkrk gSA 

A corporate strategy where company decides to maintain its current status without 

significant growth or contraction is called .............. strategy.  

6- lk>k ewY;] fo’okl vkSj ekun.M tks laxBu ds Hkhrj deZpkjh ds lkspus] eglwl djus vkSj O;ogkj 

djus ds rjhds dks izHkkfor djrs gSa] mUgsa 
------------------

 dgk tkrk gSA 

The shared value, believes and norms that influence the way employee think, feel and 

behave within the organization is called ............. . 

7- ,d laxBu ds dk;ks± dh rqyuk m|ksx esa vU; loZJs”B izn’kZu djus okys laxBu ds dk;ks± ls djus 

dh fof/k] tks izk;% izn’kZu esa lq/kkj ykus ds fy, dh tkrh gS] 
-------------------

 dgykrh gSA 

A method of comparing the practices of one organization to those of other best performing 

organization in the industry often to improve performance is called ................ .       

8- ,d O;kolkf;d j.kuhfr tks u, cktkj esa LFkku cukus ij /;ku dsafnzr djrh gS tgk¡ izfrLi/kkZ 

vizklafxd gS] mls 
-----------------

 j.kuhfr dgk tkrk gSA 

A business strategy that focuses on creating new market space where competition is 

irrelevant, is called .............. strategy.  

[k.M-c 

(Section—B) 

9- izfrLi/khZ ykHk ls vki D;k le>rs gSa \ 

What do you mean by competitive advantage ? 

 



10- i;kZoj.kh; LdSfuax dks ifjHkkf”kr dhft,A 

Define environmental scanning.  

11- lkekftd-lkaLÑfrd okrkoj.k ds izeq[k dkjd D;k gSa \ 

What are the key factors of socio-cultural environment ? 

12- N¡Vuh dh j.kuhfr dks le>kb,A 

Explain retrenchment strategy.   

13- laxBukRed ifjorZu ds 7’S <k¡ps dh O;k[;k dhft,A  

Explain 7‟S framework of organizational change.  

14- laxBukRed lUnHkZ esa O;ogkjkRed dk;kZUo;u dks ifjHkkf”kr dhft,A 

Define behavioural implementation in organizational context.  

                                       l=h; dk;Z- 2 

(Assignment—2) 

 [k.M-l 

(Section—C) 

15- izHkkoh usr`Ro ds vko’;d xq.k fyf[k,A 

Write the essential qualities of effective leadership.     

16- j.kuhfrd bjkns ij ,d laf{kIr uksV fyf[k,A 

Write a short note on Strategic Intent.  

17- BCG xzksFk eSfVªDl ij ppkZ dhft,A 

Discuss BCG growth matrix.  

18- laxBu esa j.kuhfrd dk;kZUo;u dh izfØ;k dh O;k[;k dhft,A 

Explain the process of strategic implementation in an organization ?   

                                       l=h; dk;Z- 3 

(Assignment—3) 

 [k.M-n 

(Section—D) 

19- O;kolkf;d uhfr ds mís’;] fo’ks”krk,¡] izdkj vkSj egRo dks crkb,A 

State the objectives, features, types and importance of business policy.  

20- fdlh laxBu ds vkarfjd vkSj cká okrkoj.k ds chp varj Li”V dhft,A 

Differentiate between the internal and external environment of an organization.  

21- iksVZj ds ik¡p cy ekWMy dh O;k[;k dhft, vkSj crkb, fd bldk mi;ksx fdlh m|ksx ds Hkhrj 

izfrLi/khZ rhozrk dk fo’ys”k.k djus ds fy, dSls fd;k tk ldrk gSA 

Explain Porter‟s  five force model and how it can be used to analyze competitive intensity 

within an industry. 



 

22- Cyw vksf’k;u LVªSVsth D;k gS vkSj ;g jsM vksf’k;u LVªSVsth ls dSls fHké gS \ 

What is blue ocean strategy and how does it differ from red ocean strategy ? 

                                     

                                       l=h; dk;Z- 4 

(Assignment—4) 

 [k.M-b 

(Section—E) 

23- j.kuhfrd fu;a=.k dh izfØ;k dh O;k[;k dhft,A j.kuhfrd izca/ku esa PERT vkSj CPM dh Hkwfedk 

ij izdk’k Mkfy,A 

Explain the process of strategic control. Highlight the role of PERT and CPM in strategic  

management ?  

24- fuEufyf[kr dh O;k[;k dhft, % 

¼v½ GE ukbu lsy Iykfuax fxzM 

¼c½ gksQj eSfVªDl 

¼l½ lsy MkbjsD’kuy ikWfylh eSfVªDl 

Explain the following : 

(a) GE nine cell planning grid 

(b) Hofer‟s matrix 

(c) Shell Directional Policy Matrix 
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                   L- 412 

(Assignment Work)

MBA THIRD SEMESTER 

 ENTREPRENEURSHIP  DEVELOPMENT 

                                                                                         Paper-SECOND    

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v- vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          

mŸkj 'kCn lhek 1-2 'kCn ;k ,d okD;A

[k.M c -vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 

01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 

vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n -v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 

iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ - nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  

08 vad dk gksxkA mŸkj dh 'kCn lhek 600-750 ;k 4-5 istA 



 l=h; dk;Z- 1 

(Assignment—1) 

  [k.M-v  

(Section—A) 

1- ,d m|eh dh ekufldrk vkSj O;ogkj dks vkdkj nsus okyh fo’ks”krkvksa dks ifjHkkf”kr djuk 
---------------------

 

dgk tkrk gSA 

Defining characteristics that shape the mindset and behaviour of an entrepreneur is called 

............... . 

2- og laxBu tks izkjafHkd pj.k ds O;olk; dks lalk/ku] ekxZn’kZu vkSj lqfo/kk,¡ iznku djrs gSa] mUgsa 
--------

-------------
 ds :i eas tkuk tkrk gSA 

Organisation that provide resources, mentorship and facilities to the early stage business is 

known as .................. . 

3- SWOT fo’ys”k.k dk iw.kZ :i 
---------------------

 gSA 

SWOT analysis stands for ................ . 

4- m|e’khyrk fodkl dks izHkkfor djus okys nks lkekftd dkjdksa ds uke crkb,A 

List two social factors influencing entrepreneurial development.  

5- ,d O;kolkf;d lajpuk ftlesa ,d gh O;fDr O;olk; dk Lokeh gksrk gS] ml 
---------------------

 dgk tkrk 

gSA 

A business structure where single individual owns the business is called ............... . 

6- fofuekZ.k m|eksa ds fy, lw{e m|fe;ksa dh fuos’k lhek D;k gS \ 

For manufacturing enterprises what is the investment limit of micro entrepreneurs ? 

7- ,d ,dhÑr lkW¶Vos;j iz.kkyh tks eq[; O;olk; izfØ;k dks izcaf/kr vkSj Lopkfyr djrh gS] mls 
----------

-----------
 dgk tkrk gSA 

An integrative software system that manages and automates core business process is called 

............. . 

8- Hkkjr dh nks iz[;kr efgyk m|fe;ksa ds uke crkb,A 

Name two eminent women entrepreneurs of India. 

 

[k.M-c 

(Section—B) 

9- vuqdj.kh; m|fe;ksa dks ifjHkkf”kr dhft,A 

Define imitative entrepreneurs. 

10- ØkmM QafMax ls vkidk D;k vk’k; gS \ 

What do you mean by crowd funding ? 



11- m|ferk esa fopkj-eaFku dk D;k egRo gS \ 

What is the significance of brainstorming in entrepreneurship ? 

12- ,e- ch- vks- ds ihNs dh dk;Ziz.kkyh crkb,A 

State in methodology behind MBO. 

13- O;kikj djus esa vklkuh ds ckjs esa crkb,A 

Explain ease of doing business. 

14- MSME ds izeq[k dk;Z D;k gSa \ 

What are the key functions of MSME ? 

                                       l=h; dk;Z- 2 

(Assignment—2) 

 [k.M-l 

(Section—C) 

15- lQy m|fe;ksa ds xq.k crkb,A 

State the qualities of successful entrepreneurs. 

16- vkn’kZ LFkku pquus ds ekinaM D;k gSa \ 

State the criteria for choosing an ideal location. 

17- PESTLE fo’ys”k.k dk o.kZu dhft,A 

Describe PESTLE analysis. 

18- Hkkjr esa ikfjokfjd O;olk; ij fVIi.kh fyf[k,A 

Write a note on Family Business in India. 

                                        

 

 

                                       l=h; dk;Z- 3 

(Assignment—3) 

 [k.M-n 

(Section—D) 

19- Hkkjr esa m|ferk ds fodkl ds fy, SIDCO rFkk SIDBI dh Hkwfedk crkb,A 

State the role of SIDCO and SIDBI for development of entrepreneurship in India.  

20- Hkkjrh; efgyk m|fe;ksa ds lkeus vkus okyh pqukSfr;ksa ij izdk’k Mkfy,A Hkkjrh; efgyk m|fe;ksa dks 

l’kDr cukus dh ljdkjh igy ij Hkh izdk’k Mkfy,A 

Highlight the challenges faced by Indian women entrepreneurs. Also highlight the 

government initiatives to empower Indian women entrepreneurs. 

 



21- m|ferk ds fofHkUu fl)kUrksa dks foLrkj ls le>kb,A 

Explain in detail various theories of entrepreneurship. 

22- m|e’khyrk ds fodkl dks izHkkfor djus okys fofHkUu dkjd D;k gSa \ m|e’khyrk ds fodkl dks 

izHkkfor djus okys lkekftd dkjd crkb,A 

What are various factors influencing entrepreneurial growth ? State social factors 

influencing entrepreneurial development. 

                                       l=h; dk;Z- 4 

(Assignment—4) 

 [k.M-b 

(Section—E) 

23- foLr`r ifj;kstuk fjiksVZ ds lHkh ?kVdksa lfgr foLr`r izks QkWekZ rS;kj dhft,A 

Prepare a detailed pro forma including all the components of a Detailed Project Report 

(DPR). 

24- m|ferk fodkl dk;ZØe dh vko’;drk] egRo] mís’; ,oa izeq[k rRo crkb,A EDP dks leFkZu nsus 

ds fy, NŸkhlx<+ esa dk;Zjr fofHkUu laLFkkuksa ij izdk’k Mkfy,A 

State the need, significance, purpose and key elements of Entrepreneurship Development 

Programme (EDP). Highlight various institutions operating in Chhattisgarh to support EDP. 

 

 

 

 

 

 

 

 

 

                                                                                                                          

 

 

 

 

 

 

 
 

 

 

 

 



                                                                                                                                    L- 413 

(Assignment Work)

MBA THIRD SEMESTER 

Business Ethics  and corporate Governace  

Paper- THIRD 

 

ijh{kkFkhZgsrqfunsZ’k % 

[k.M v-vfry?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'ugS] lHkh iz'u vfuok;ZAizfriz'u 0-5 vadmŸkj 

'kCnlhek 1-2 'kCn ;k ,d okD;A

[k.M c -vfry?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u g  Sftlesa l dksbZ 04 iz'ugydjsaAizfriz'u 01 

vad dk gksxkAmŸkj 'kCnlhek 75 ;k vk/kkistA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u g SftlesalsdksbZ 03 iz'ugydjsaAizfriz'u 02 

vaddkgksxkAmŸkj 'kCnlhek 150 ;k ,d istA 

[k.M n -v)Z nh?kZmRrjh; iz'u ¼19 ls 22½ dqy 04 iz'ugSftlesalsdksbZ 02 iz'ugydjsaAizfriz'u 04 

vaddkgksxkA 'kCnlhek 300 ;k nksistA 

[k.MbZ- nh?kZmRrjh; iz'u ¼23 ls 24½ dqy 02 iz'ugSftlesalsdksbZ 01 iz'ugydjsaAizfriz'u  08 

vaddkgksxkAmŸkj dh 'kCnlhek 600-750 ;k 4-5 ist 

 

 

 

 

 



                                       l=h; dk;Z- 1 

(Assignment—1) 

 [k.M-v  

(Section—A) 

lR;@vlR; crkb, % 

State True/False : 

1- izHkkoh dkWiksZjsV iz’kklu ikjn’khZ gS] ‘ks;j/kkjdksa ds vf/kdkjksa dh j{kk djrk gSA ;g nh?kZdkfyd dekbZ 

{kerk ds lkFk-lkFk okLrfod vYidkfyd dekbZ ls Hkh tqM+k gSA 

Effective corporate governance is transparent,  protects the right of shareholders. It is 

concerned in the long-term earning potential as well as actual short-term earnings.     

2- mPp laxfBr lewgksa ds fy, ‘kklu dh vR;f/kd vuq’kalk dh tkrh gS vkSj blfy, bls NksVs laxBu 

}kjk ugha fd;k tk ldrk gSA 

Governance is highly recommended for a highly organized groups and therefore cannot be 

undertaken by small organization.  

3- nh?kZdkfyd lQyrk ds fy, fdlh O;olk; dh fo’oluh;rk vkSj izfr”Bk yksxksa dh ut+j esa egRoiw.kZ 

gSA 

For long-term success the credibility and reputation of a business is crucial in the public eye. 

4- ihVj ,Q- Mªdj dks O;kikfjd usrkvksa dks dkWiksZjsV foosd ds izeq[k okLrqdkj ds :i esa ekuus ij 

izdk’k Mkyk x;k gSA 

Peter F. Drucker is highlighted as considering business leaders as the principal architects of 

corporate conscience.  

5- O;kolkf;d lanHkZ esa uSfrd dksM uSfrd ekudksa dks ykxw djus vkSj cuk, j[kus ds fy, vko’;d gSaA 

Ethical codes in a business context are essential for implementing and maintaining moral 

standards.   

6- Hkkjr dk izkphu ukyUnk fo’ofo|ky; ckS) /keZ ds v/;;u esa viuh fo’ks”kKrk ds fy, izfl) FkkA 

Nalanda ancient University in India was renowned for its specialization in the study of 

Buddhism.  

7- Hkkjrh; ewY; iz.kkyh O;fDrokn ij tksj nsrh gSA 

The Indian value system emphasizes individualism.  

8- izca/ku] ‘ks;j/kkjdksa vkSj vU; fgr/kkjdksa ds fgrksa dks lajsf[kr djuk dkWiksZjsV iz’kklu dk izkFkfed 

Qksdl gSA 

To align the interests of management, shareholders and other stakeholders is primary focus 

of Corporate Governance.  

 

 



[k.M-c 

(Section—B) 

9- O;kolkf;d uSfrdrk ls vki D;k le>rs gSa \  

What do you mean by Business Ethics ? 

10- vgaokn vkSj mi;ksfxrkokn dks ifjHkkf”kr dhft,A 

Define Egoism and Utilitarianism. 

11- ekuoh; uSfrdrk ,oa ekuoh; ewY;ksa ls vki D;k le>rs gSa \ 

What do you mean by Human ethics and Human values ? 

12- lelkef;d laxBu D;k gS \ 

What is Contemporary Organization ? 

13- dkWiksZjsV iz’kklu dks ifjHkkf”kr dhft,A 

Define Corporate Government. 

14- ^psrkouh foØsrk* ‘kCn dk D;k vFkZ gS \ 

What does the term „caveat venditor‟ mean ? 

                                       l=h; dk;Z- 2 

(Assignment—2) 

 [k.M-l 

(Section—C) 

15- ledkyhu dk;ZLFky esa Hkkjrh; yksdkpkj ds egRo dk o.kZu dhft,A 

Describe the significance of Indian Ethos in the contemporary workplace. 

16- cq) }kjk fl[kk, x, ¼v”Vkafxd ekxZ½ dh O;k[;k dhft,A 

Explain the Eight-fold Path (Ashtangika Marg) as taught by Buddha. 

17- i;kZoj.kh; fLFkjrk dks c<+kok nsus esa vkfFkZd midj.kksa dh Hkwfedk dk o.kZu dhft,A 

Describe the role of economic instruments in promoting environmental sustainability.  

18- ßuSfrd foLFkkuÞ ds fl)kar dk o.kZu dhft, vkSj ,d mnkgj.k nhft,A 

Describe the principle of “ethical displacement” and give an example. 

                                       l=h; dk;Z- 3 

(Assignment—3) 

 [k.M-n 

(Section—D) 

19- cktkj vkSj uSfrdrk ds chp uktqd larqyu ij ,d laf{kIr fVIi.kh fyf[k,A 

Write a brief note on the delicate balance between market and ethics. 

20- ikjlkaLÑfrd {kerk ls cgqjk”Vªh; laxBu dks fdl izdkj ykHk gksrk gS \ 

How does transcultural competence benefit multinational organization ?  



21- dkWiksZjsV iz’kklu D;k gS vkSj ;g O;olk;ksa ds fy, D;ksa egRoiw.kZ gS \ 

What is corporate governance and why is it important for businesses ? 

22- varjkZ”Vªh; O;kikfjd izFkkvksa ij Hkz”Vkpkj ds izHkko dh O;k[;k dhft,A 

Explain the impact of corruption on international business practices. 

                                       l=h; dk;Z- 4 

(Assignment—4) 

 [k.M-b 

(Section—E) 

23- ’kqEihVj ds uokpkj ds fl)kar dh vo/kkj.kk vkSj oS’ohdj.k ds fy, bldh izklafxdrk dk o.kZu 

dhft,A 

Describe the concept of Schumpeter‟s Theory of Innovation and its relevance to 

globalization ? 

24- Lora= funs’kdksa dh Hkwfedk Hkkjrh; dEifu;ksa esa dkWiksZjsV iz’kklu dh izFkkvksa dks dSls izHkkfor djrh gS 

\ 

How does the role of independent directors impact corporate governance practices in Indian  

companies ?  

 

 

 

 

 

 

 

 

 

 

                                                                                                                                

 

 

 

 

 

 
 

 

 

 

 



                                                                                                 L- 414 

(Assignment Work)

MBA THIRD SEMESTER 

ADVERTISEMENT AND SALES PROMOTION    

                                                                                           Paper-FOURTH

 

ijh{kkFkhZgsrqfunsZ’k % 

[k.M v-vfry?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'ugS] lHkhiz'uvfuok;ZAizfriz'u 0-5 vadmŸkj 'kCnlhek 

1-2 'kCn ;k ,d okD;A

[k.M c -vfry?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'ugSftlesalsdksbZ 04 iz'ugydjsaAizfriz'u 01 

vaddkgksxkAmŸkj 'kCnlhek 75 ;k vk/kkistA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'ugSftlesalsdksbZ 03 iz'ugydjsaAizfriz'u 02 

vaddkgksxkAmŸkj 'kCnlhek 150 ;k ,d istA 

[k.M n -v)Z nh?kZmRrjh; iz'u ¼19 ls 22½ dqy 04 iz'ugSftlesalsdksbZ 02 iz'ugydjsaAizfriz'u 04 

vaddkgksxkA 'kCnlhek 300 ;k nksistA 

[k.MbZ- nh?kZmRrjh; iz'u ¼23 ls 24½ dqy 02 iz'ugSftlesalsdksbZ 01 iz'ugydjsaAizfriz'u  08 

vaddkgksxkAmŸkj dh 'kCnlhek 600-750 ;k 4-5 istA 

l=h; dk;Z- 1 

SECTION-A 



 [k.M-v  

(Section—A) 

lgh@xyr dks igpkfu, % 

Identify right/wrong : 

1- foKkiu dk mís’; fo’ks”k :i ls miHkksDrkvksa dks mRikn [kjhnus ds fy;s izsfjr djuk gSA 

Advertising is exclusively about persuading consumers to purchase products. 

2- foKkiu lkekftd ewY;ksa vkSj ekun.Mksa dks vkdkj nsus ds lkFk-lkFk mUgsa izfrfcafcr Hkh dj ldrs gSaA 

Advertising can shape as well as reflect societal values and norms. 

3- foKkiu ,tsafl;ksa dsoy jpukRed igyqvksa dks l¡Hkkyrh gSa u fd vfHk;kuksa dh ;kstuk vkSj j.kuhfr 

dksA 

Advertising agencies solely handle creative aspects, not the planning and strategy of 

campaigns. 

4- izHkkoh ehfM;k fu;kstu vfHk;ku ds izHkko dks vf/kdre djus ds fy;s igq¡p vkSj vko`fŸk nksuksa ij 

fopkj djrk gSA 

Effective media planning considers both reach and frequency to maximize campaign impact. 

5- foKkiu ctV m|ksx ;k vfHk;ku ds izdkj ds vk/kkj ij egRoiw.kZ :i ls fHkUu ugha gksrk gSA 

Advertising budgeting does not vary significantly by industry or campaign type. 

6- oSf’od n’kZdksa ds fy;s vfHk;ku ;kstuk ds fofo/k lkaLÑfrd izkFkfedrkvksa ij fopkj djuk ‘kkfey gSA 

Campaign planning for global audiences involves considering diverse cultural preferences. 

7- fcØh lao/kZu esa vDlj mRikn dh ek¡x dks c<+kus ds fy;s vYidkfyd izksRlkgu ‘kkfey gksrs gSaA 

Sales promotion often involves short-term incentives to boost product demand. 

8- tulaidZ ,d vyx {ks= gS vkSj foKkiu j.kuhfr;ksa esa bldk dksbZ ;ksxnku ugha gSA 

Public relations is a separate domain and does not contribute to advertising strategies. 

 

 

[k.M-c 

(Section—B) 

9- foKkiu dks ifjHkkf”kr dhft,A 

Define Advertising. 

10- foKkiu ,tsalh D;k gS \ 

What is Advertising Agency ? 

11- ehfM;k Iykfuax ls vki D;k le>rs gSa \ 

What do you understand by media planning ? 



12- miHkksDrk O;ogkj ls vkidk D;k vfHkizk; gS \ 

What do you mean by consumer behaviour ? 

13- foKkiu ctV D;k gS \ 

What is advertising budgeting ? 

14- foKkiu vkSj tulaidZ ds chp eq[; varj D;k gS \ 

What is the main distinction between advertising and public relations ? 

                                      

                                      l=h; dk;Z- 2 

(Assignment—2) 

 [k.M-l 

(Section—C) 

15- foKkiu ds mís’; D;k gSa \ 

What are the objectives of advertising ? 

16- foKkiu foHkkx ds fofHkUu dk;Z D;k gSa \ 

What are the various functions of advertising department ? 

17- foKkiu ctV ds fy;s viuk;s tkus okys pj.kksa dk la{ksi esa o.kZu dhft,A 

Briefly describe the steps to follow for advertising budget. 

18- fcØh lao/kZu esa dkuwuh eqís fyf[k,A 

Write the legal issues in sales promotion. 

                                       

                                       l=h; dk;Z- 3 

(Assignment—3) 

 [k.M-n 

(Section—D) 

19- foKkiu ds fofHkUu izdkj fyf[k,A 

Write different kinds of advertising. 

20- lekt ij foKkiu ds izHkko dk o.kZu dhft,A 

Describe the impact of advertising on society. 

21- ikjxeu foKkiu ij ,d uksV fyf[k,A 

Write a note on transit advertising. 

22- fcØh lao/kZu ds fy;s mi;ksx fd;s tkus okys fofHkUu midj.kksa dh O;k[;k dhft,A 

Explain various tools used for sales promotion. 

                                       

 



 

 

                                       l=h; dk;Z- 4 

(Assignment—4) 

 [k.M-b 

(Section—E) 

23- foKkiu ds fy;s fofHkUu izdkj ds ehfM;k D;k gSa \ fofHkUu ehfM;k dk p;u djrs le; fopkj djus 

okys fofHkUu dkjdksa dh Hkh O;k[;k dhft,A 

What are the different types of media for advertising ? Also explain the various factors to 

consider while selecting advertising media. 

24- fcØh lao/kZu D;k gS vkSj ;g D;ksa egRoiw.kZ gS \ bldh lhek,¡ Hkh fyf[k,A 

What is sales promotion and why is it important ? Also write its limitations. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                                                                             

 

 

 

 

 

 

 

 
 

 

 

 



                                                                                                    L- 415 

(Assignment Work)

MBA THIRD SEMESTER 

 CONSUMER BEHAVIOUR/ उपभोक्ताव्यवहार 

                                                                                             Paper- FIFTH

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v- vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          

mŸkj 'kCn lhek 1-2 'kCn ;k ,d okD;A

[k.M c -vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 

01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 

vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n -v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 

iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ - nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  

08 vad dk gksxkA mŸkj dh 'kCn lhek 600-750 ;k 4-5 istA 

 

l=h; dk;Z- 1 

(Assignment—1) 

 

 



[k.M-v  

(Section—A) 

1- 
--------------------

 miHkksDrkvksa dks viuh ilan] vko’;drk vkSj fuf’pr :i ls tsc ds vuqlkj mRiknksa vkSj 

lsokvksa dks [kjhnus dh bPNk ds vykok vkSj dqN ugha gSA 

¼v½ miHkksDrk O;ogkj 

¼c½ miHkksDrk fgr 

¼l½ miHkksDrk joS;k 

¼n½ miHkksDrk /kkj.kk 

................ is nothing but willingness of consumers to purchase products and services as per 

their taste, need and of course pocket. 

(a) Consumer behaviour 

(b) Consumer interest 

(c) Consumer attitude 

(d) Consumer perception 

2- 
---------------------

 O;fDr vkSj ifjokj gSa tks O;fDrxr miHkksx ds fy, lkeku vkSj lsok,¡ [kjhnrs gSaA 

¼v½ y{; cktkj 

¼c½ cktkj [kaM 

¼l½ miHkksDrk cktkj 

¼n½ u`oa’kfoKku cktkj 

.................. is individuals and households who buy goods and services for personal 

consumption. 

(a) Target market 

(b) Market segment 

(c) Consumer market 

(d) Ethnographic market 

3- miHkksDrk dh [kjhnkjh lkaLÑfrd] lkekftd] O;fDrxr vkSj 
--------------------- 

ls dkQh izHkkfor gksrh gSA 

¼v½ euksxzkfQd fo’ks”krkvksa  

¼c½ euksoSKkfud fo’ks”krkvksa 

¼l½ euksfefrd fo’ks”krkvksa 

¼n½ vkiwfrZ vkSj ek¡x dh fo’ks”krkvksa 

Consumer purchases are influenced strongly by cultural, social personal and ................. . 

(a) psychographic characteristics  

(b) psychological characteristic 

(c) psychometric characteristics 

(d) supply and demand characteristics 



4- 
---------------------

 og vkarfjd izsj.kk gS tks miHkksDrkvksa dks mudh vko’;drk vkSj bPNk dks iwjk djus ds fy, 

fof’k”V rjhds ls dk;Z djus ds fy, etcwj djrh gSA 

¼v½ lh[kuk 

¼c½ izsj.kk 

¼l½ O;fDrRo 

¼n½ /kkj.kk 

.................. is the internal drive that compels the consumers to act in a specific way to fulfil 

their need and desire. 

(a) Learning 

(b) Motivation 

(c) Personality 

(d) Perception 

5- lapkj esa fo”k;-oLrq dks ,sls izrhd eas ifjofrZr djus dh izfØ;k dks dgk tkrk gS % 

¼v½ fopkj 

¼c½ ,udksfMax 

¼l½ fMdksfMax 

¼n½ izfrfØ;k 

The process of converting subject-matter into such symbol in communication is known as 

.............. . 

(a) Idea 

(b) Encoding 

(c) Decoding 

(d) Feedback 

6- /kkfeZd ekU;rk,¡ ,oa jhfr-fjokt gaS % 

¼v½ dqN oLrqvksa ds mi;ksx ds fy, fn’kk-funsZ’k iznku djuk 

¼c½ dqN oLrqvksa ds mi;ksx dks grksRlkfgr djuk 

¼l½ nksuksa ¼v½ vkSj ¼c½ 

¼n½ mi;qZDr esa ls dksbZ ugha 

Religious beliefs and rituals are : 

(a) provide direction for the use of certain items. 

(b) discourage for the use of certain items. 

(c) Both (a) and (b) 

(d) None of the above 

 

 



7- miHkksDrk O;ogkj ds lHkh egRoiw.kZ igyqvksa dh O;ofLFkr leh{kk gS % 

¼v½ miHkksDrk O;ogkj ijh{k.k 

¼c½ miHkksDrk O;ogkj ys[kkijh{kk 

¼l½ miHkksDrk larqf”V 

¼n½ miHkksDrk O;ogkj uhfr 

The systematic review of all important aspects of consumer behaviour is : 

(a) consumer behaviour testing 

(b) consumer behaviour audit 

(c) consumer satisfaction 

(d) consumer behaviour policy 

8- og izfØ;k ftlds }kjk lkekftd lewgksa ds lnL;ksa ds chp le;-le; ij dqN pSuyksa ds ek/;e ls 

uokpkj dk lapkj fd;k tkrk gS % 

¼v½ xksn ysuk ¼viukuk½ 

¼c½ foKkiu 

¼l½ uokpkj dk izlkj 

¼n½ inkséfr 

The process by which innovation is communicated through certain channels over times 

among the members of social groups : 

(a) Adoption 

(b) Advertisement 

(c) Diffusion of innovation 

(d) Promotion 

[k.M-c 

(Section—B) 

9- cktkj foHkktu D;k gS \ 

What is Market Segmentation ? 

10- /kkj.kk D;k gS \ 

What is Perception ? 

11- ØkWl dYpj D;k gS \ 

What is Cross Culture ? 

12- vkosx [kjhnkjh D;k gS \ 

What is Impulse Buying ? 

13- ^lqij bZxks* ‘kCn dks ifjHkkf”kr dhft,A 

Define the term „Super Ego‟. 

 



14- miHkksDrk fu.kZ; ysus dh izfØ;k D;k gS \ 

What is consumer decision-making process ? 

 

 

                                       l=h; dk;Z- 2 

(Assignment 2) 

 [k.M-l 

(Section—C) 

15- crkb, fd lks’ky ehfM;k fdl izdkj Hkkjrh; miHkksDrkvksa dks izHkkfor dj jgk gSA 

Explain how social media uses impacting Indian consumers. 

16- ik¡p cM+s O;fDrRo fl)kUrksa dh O;k[;k dhft,A 

Explain big five personality theories. 

17- CySd ckWDl ekWMy dh O;k[;k dhft,A 

Explain black box model. 

18- xzkgd laca/k izca/ku ¼lh- vkj- ,e-½ D;k gS \  

lh- vkj- ,e- ds rRoksa dh O;k[;k dhft,A 

What is Customer Relationship Management (CRM) ? Explain the elements of CRM. 

                                       l=h; dk;Z- 3 

(Assignment—3) 

 [k.M-n 

(Section—D) 

19- miHkksDrk vuqla/kku D;k gS \ fofHkUu izdkj ds miHkksDrk vuqla/kku dh O;k[;k dhft,A 

What is Consumer Research ? Explain various types of consumer researches. 

20- eSLyks ds izsj.kk ds vko’;d inkuqØe fl)kUr (Maslow‟s need hierarchy theory of motivation) 

vkSj ;g miHkksDrk O;ogkj dks dSls izHkkfor djrk gS] bldh O;k[;k dhft,A 

Explain Maslow need hierarchy theory of motivation and how it influences consumer 

behaviour. 

21- crkb, fd mHkjrh vk/kqfud rduhd lh- vkj- ,e- (CRM) j.kuhr dks dSls izHkkfor djrh gSA 

Explain how emerging modern technology influences CRM strategy. 

22- lapkj D;k gS \ lapkj izfØ;k dks le>kb,A lapkj dks izHkkoh dSls cuk,¡xs \ 

What is Communication ? Explain communication process. How to make communication 

effective ? 

 

 

                                       



                                       l=h; dk;Z- 4 

(Assignment—4) 

 [k.M-b 

(Section—E) 

23- orZeku le; esa miHkksDrkvksa ds [kjhnkjh O;ogkj esa D;k cnyko vk jgs gSa \ 

What are changing trends in buying behaviour of consumers at present days ? 

24- miHkksDrk fu.kZ; ysuk D;k gS \ miHkksDrk fu.kZ; ysus dh izfØ;k dks foLrkj ls le>kb,A 

What is consumer decision-making ? Explain consumer decision-making process in detail. 

 

 

 

 

 

 

 

 
 

 

 

 



L-416 

(Assignment Work)

MBA THIRD SEMESTER 

 Human Resources Planning 

                                                                                                  Paper- SIXTH

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v- vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          

mŸkj 'kCn lhek 1-2 'kCn ;k ,d okD;A

[k.M c -vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 

01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 

vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n -v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 

iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ - nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  

08 vad dk gksxkA mŸkj dh 'kCn lhek 600-750 ;k 4-5 istA 



                                        l=h; dk;Z- 1 

(Assignment—1) 

[k.M-v  

(Section—A) 

1- fcuk fdlh oS/k dkj.k ds dke ls yxkrkj vuqifLFkr jguk] ftlls ifjpkyu n{krk ckf/kr gksrh gS] 
----

---------------
 dgykrk gSA 

Chronic absence from work without valid reason, disrupting operational efficiency is called 

............. . 

2- laxBukRed Lrj ij ;kstuk cukuk] fdlh laxBu ds Hkhrj fof’k”V foHkkxksa ;k bdk;ksa ij /;ku dasfnzr 

djuk] dkS’ky dh vkarfjd miyC/krk vkSj varj-foHkkxh; leUo; ij tksj nsuk 
-------------------

 dgykrk gSA 

Planning at the organizational level, focusing on specific departments or units within an 

organization, emphasizing internal availability of skills and inter-departmental coordination 

is called ................. . 

3- ekuo lalk/ku fu;kstu ds fy, dk;Z fo’ys”k.k vko’;d gSA    

 ¼lR;@vlR;½ 

Human resource planning necessitates job analysis.     

 (True/False) 

4- 
-------------------

 fdlh deZpkjh dks lkSais x, dk;ks± vkSj ftEesnkfj;ksa ds laca/k esa mlds izn’kZu ds O;ofLFkr 

ewY;kadu dks lanfHkZr djrk gSA 

............... refers to the systematic evaluation of an employee‟s performance in relation to the 

tasks and responsibilities assigned to them. 

5- fdlh laxBu ds Hkhrj ukSdjh ds inksa ds fy, mi;qDr mEehnokjksa dh igpku] vkdf”kZr djus vkSj 

p;u djus dh j.kuhfrd izfØ;k dks 
-------------------

 dgk tkrk gSA 

The strategic process of identifying, attracting and selecting suitable candidates for job 

positions within an organization is called .............. . 

6- tkWc jksVs’ku ,d ekuo lalk/ku izca/kd rduhd gS] ftlesa deZpkfj;ksa dks ;kstukc) vk/kkj ij 

laxBu ds Hkhrj fofHkUu ukSdfj;ksa ;k dk;ks± ds chp LFkkukarfjr fd;k tkrk gSA 

 ¼lR;@vlR;½ 

Job rotations is a human resource management technique, where employees are moved 

between different jobs are tasks within an organization on a planned basis. (True/False) 

7- 
-------------------

 ,d ,dhÑr iz.kkyh gS tks ekuo lalk/ku izca/ku ¼,p- vkj- ,e-½ dks lwpuk izkS|ksfxdh ds 

lkFk tksM+rh gS rkfd deZpkjh-lacaf/kr MsVk dks l¡Hkkyk] lalkf/kr vkSj laxzghr fd;k tk ldsA 

.................. is an integrated system that combines Human Resource Management (HRM) 

with information technology to handle, process and store employee-related data.  

 



8- 
-------------------

 foŸkh; lanHkZ esa ekuo lalk/kuksa ds ewY; dh igpku] eki vksj fjiksfV±x dh izfØ;k dks lanfHkZr 

djrk gSA 

................ refers to the process of identifying, measuring and reporting the value of human 

resources in financial terms. 

 

[k.M-c 

(Section—B) 

9- ekuo lalk/ku fu;kstu dks ifjHkkf”kr dhft,A 

Define human resource planning. 

10- dk;Z ewY;kadu ls vki D;k le>rs gSa \ 

What do you understand by job evaluation ? 

11- mŸkjkf/kdkj fu;kstu ls vkidk D;k vfHkizk; gS \ 

What do you mean by succession planning ? 

12- ekuo lalk/ku ykxr dh vo/kkj.kk dks la{ksi esa le>kb,A 

Briefly explain the concept of human resource cost. 

13- dk;Z fofunsZ’k D;k gS \ 

What is job specification ? 

14- dfj;j fu;kstu D;k gS \ 

What is career planning ? 

                                       l=h; dk;Z- 2 

(Assignment—2) 

 [k.M-l 

(Section—C) 

15- ekuo lalk/ku fu;kstu ds mís’;ksa dh :ijs[kk cukb,A 

Outline the objectives of human resource planning. 

16- dk;Z fo’ys”k.k D;k gS \ ekuo lalk/ku izca/ku izfØ;k esa ;g D;ksa egRoiw.kZ gS \ 

What is job analysis ? Why is it important in the HR Management process ? 

17- inksUufr D;k gS \ inksUufr ds fofHkUu vk/kkjksa ij ppkZ dhft,A 

What is Promotion ? Discuss the various bases of promotion. 

18- ekuo lalk/ku ys[kkadu ds ykHk vkSj lhekvksa ij ppkZ dhft,A 

Discuss the advantages and limitations of Human Resource Accounting. 

                                        

 

 



 

                                       l=h; dk;Z- 3 

(Assignment—3) 

 [k.M-n 

(Section—D) 

19- ekuo lalk/ku ek¡x vkdyu dks izHkkfor djus okys fu/kkZjdksa dh :ijs[kk cukb,A 

Outline the determinants that influence HR demand estimation. 

20- dk;Z ewY;kadu ds nk;js dks foLr`r dhft,A O;kolkf;d lanHkZ esa blds laHkkfor ykHkksa vkSj lhekvksa 

dk fooj.k nhft,A 

Elaborate the scope of job evaluation, detailing its potential advantages and limitations 

within the business context. 

21- izf’k{k.k dks ifjHkkf”kr dhft,A u, deZpkfj;ksa dks mUeq[k djus ds fy, fdu j.kuhfr;ksa dk mi;ksx 

fd;k tkrk  

gS \ 

Define training. What strategies are used for orienting new employees ? 

22- vius laxBu ds ekuo lalk/ku izca/kd ds :i esa] ekuo lalk/ku ls lacaf/kr O;; dks izHkkoh <ax ls 

izcaf/kr djus vkSj de djus ds fy, vki dkSu-lh j.kuhfr;k¡  

lq>k,¡xs \ 

As the HR Manager of your organization, what strategies would you recommend to manage 

and reduce HR-related expenses effectively ? 

                                       

                                        l=h; dk;Z- 4 

(Assignment—4) 

 [k.M-b 

(Section—E) 

23- izn’kZu ewY;kadu dh fofHkUu rduhdksa ij ppkZ dhft, rFkk izR;sd rduhd ds i{k vkSj foi{k dk 

mYys[k dhft,A 

Discuss various techniques of performance appraisal with pros and cons of each technique. 

24- ekuo lalk/ku lwpuk iz.kkyh dks ifjHkkf”kr dhft,A fdlh laxBu eas ekuo lalk/ku lwpuk iz.kkyh dks 

lQyrkiwoZd ykxw djus ds pj.kksa ij izdk’k Mkfy,A 

         Define human resource information system. Elucidate the steps to successfully implement the                      

         human resource information system in an organization. 

 

 



 

                            

 

 

 

 

 

 

 

 

 

 

 

 

                                                            

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 



                                                                                                    L- 417 

(Assignment Work)

                                             MBA THIRD SEMESTER 

 Organizational Changes and Development 

                                                                                           Paper -SEVENTH

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v- vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          

mŸkj 'kCn lhek 1-2 'kCn ;k ,d okD;A

[k.M c -vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 

01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l -y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 

vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n -v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 

iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ - nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  

08 vad dk gksxkA mŸkj dh 'kCn lhek 600-750 ;k 4-5 istA 



l=h; dk;Z- 1 

(Assignment—1) 

[k.M-v  

(Section—A) 

1- Hkfo"; ds fy, fodkl dh izR;k'kk esa fdlh laxBu }kjk 'kq: fd, x, ifjorZuksa dks 
-------------------

 ifjorZu 

dgk tkrk gSA 

Changes initiated by an organization in anticipation of future development is 

called.............change. 

2- dVZ ysfou ds rhu pj.k ekWMy esa 
-------------------

 ] 
-------------------

  vkSj 
-------------------

 ‘kkfey gaSA 

Kurt Lewin‟s three step model comprises of ..........., ........... and........... . 

3- 
-------------------

 ckgjh vkSj vkUrfjd ifjos'k dk xgu ijh{k.k gS] ftlls voljksa] [krjksa] rkdr vkSj 

detksfj;ksa dk irk yxk;k tk ldsA 

.............. is a thorough evaluation of the external and internal surroundings to discover 

opportunities, threats, strength and weaknesses. 

4- n.M ;k n.M nsus dh {kerk ij vk/kkfjr 'kfDr dks  
------------------

 ‘kfDr dgk tkrk gSA 

Power based on ability to deliver sanction or punishment is called............power. 

5- fdlh laxBu ds Hkhrj lk>k fd, x, fl)kUr] ekud vkSj y{; tks fu.kZ; ysus dk ekxZn'kZu djrs gSa] 

mUgsa  
------------------ 

dgk tkrk gSA 

The principles, standard and goals shared within an organization that guides decision-

making is called............. . 

6- Vhe gLr{ksi Vhe dh dk;Ziz.kkyh vkSj izn'kZu dks c<+kus ds fy, ,d lajfpr dk;ZØe fMt+kbu gSA

 ¼lgh@xyr½ 

Team intervention is a structured programme designed to enhance the team functioning and 

performance.  (True/False) 

7- laxBu ds Hkhrj lexz okrkoj.k tks jpukRedrk ds egRoiw.kZ :i ls izHkkfor djrk gS] mls 
------------------ 

dgk tkrk gSA 

The overall atmosphere within the organization which significantly impacts creativity is 

called ................ . 

8- 
------------------

 ,d cgqfo"k;d j.kuhfr gS tks dkWiksZjsV y{;ksa dks iwjk djus ds fy, mi;ksx fd, tkus okys 

Kku dks vf/kdre djrh gSA 

............... is a multidisciplinary strategy that maximizes knowledge use to accomplish 

corporate goals. 

 

 



[k.M-c 

(Section—B) 

9- ACHIEVE ijQkWes±l ekWMy ls D;k vk'k; gS \ 

What is ACHIEVE Performance Model ? 

10- fjÝhÇtx ls vki D;k le>rs gSa \ 

What is meant by Refreezing ? 

11- ifjorZu izcU/ku dks ifjHkkf"kr dhft,A 

Define Change Management. 

12- vks- Mh- izSfDV'kuj ds nks izeq[k dk;Z crkb,A 

State two key functions of  OD practitioner. 

13- TQM ls D;k vk'k; gS \ 

What is TQM ? 

14- lh[kus dk laxBu D;k gS \ 

What is Learning Organization ? 

l=h; dk;Z- 2 

(Assignment—2) 

[k.M-l 

(Section—C) 

15- izcU/kdh; fxzM ij ,d uksV fyf[k,A 

Write a note on Managerial Grid. 

16- laxBu essa ifjorZu dh izfØ;k dks pj.kc) rjhds ls le>kb,A 

Explain step-by-step the process of change in an organization. 

17- 'kfDr ds fofHkUu lzksr D;k gSa \ 

What are the various sources of Power ? 

18- gkWQLVhM ds N%-QSDVj ekWMy ij ppkZ dhft,A 

Discuss Hofstede‟s six-factor model. 

l=h; dk;Z- 3 

(Assignment—3) 

 [k.M-n 

(Section—D) 

19- laxBukRed ifjorZu ds fofHkUu izdkjksa dh O;k[;k dhft,A laxBu essa fu;ksftr ifjorZu ij Hkh ppkZ 

dhft,A 

Explain various types of organizational change. Also discuss planned change in an 

organization. 



20- laxBukRed laLÑfr ds egRo ds lkFk-lkFk blds izdkjksa dks crkb,A 

State the importance of organisational culture along with its types. 

21- lQy Vhe dSls curh gS \ lewg vkSj Vhe ds chp vUrj crkb,A 

What makes a successful team ? State the difference between group and team. 

 

22- laxBukRed iquxZBu ds lUnHkZ esa vkdkj ?kVkus dh izfØ;k vkSj rduhdksa ij foLrkj ls ppkZ dhft,A 

Discuss in detail the process and techniques of downsizing in context of organizational 

restructuring. 

l=h; dk;Z- 4 

(Assignment—4) 

 [k.M-b 

(Section—E) 

23- PDCA pØ vkSj TQM esa blds egRo dk foLrkj ls o.kZu dhft,A 

Describe in detail PDCA cycle and its significance in TQM. 

24- fuEufyf[kr dh O;k[;k dhft, % 

¼v½ tksgjh ÇoMks ekWMy 

¼c½ Kku izcU/ku iz.kkyh thou pØ (KMSLC) 

Explain the following : 

(a) Johari Window Model 

(b) Knowledge Management System Life Cycle (KMSLC) 
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                                        l=h; dk;Z- 1 

(Assignment—1) 

 



[k.M-v  

(Section—A) 

lR;@vlR; crkb, % 

State True/False : 

1- Hkkjr esa xSj-cSaÇdx foÙkh; dEifu;k¡ dsoy Q.M- vk/kkfjr xfrfof/k;ksa esa layXu gSa vkSj dksbZ 'kqYd- 

vk/kkfjr ;k lykgdkj lsok,¡ iznku ugha djrh gSaA 

Non-Banking Financial Companies (NBFCs) in India are only involved in fund-based 

activities end do not offer any fee-based or advisory services. 

2- Hkkjrh; fjtoZ cSad ,oa okf.kfT;d cSad dsoy Hkkjrh; eqæk cktkj ds izfrHkkxh gSA 

The Reserve Bank of India and Commercial Banks are the only participants in the Indian 

Money Market. 

3- dEifu;ksa dks lerk 'ks;jksa ds lkeku] ernku vf/kdkjksa ds lkFk _.ki= tkjh djus dh vuqefr gSA 

Companies are allowed to issue debentures with voting rights, similar to equity shares. 

4- DokfyQkbM baLVhV~;w'ku IyslesaV (QIP) esa futh IyslesaV ds leku ls gh tkjh dh x;h izfrHkwfr;ksa ds 

fy, ,d ykWd-bu vof/k gksrh gSA 

In a Qualified Institutions Placement (QIP) there is a lock-in period for the securities issued, 

similar a private placement. 

5- Hkkjrh; fjtoZ cSad dh fons'kh eqæk uhfr vfLFkjrk dks fu;af=r djus ds lkFk-lkFk fons'kh eqæk cktkj 

dh xgjkbZ] rjyrk vkSj vU; cktkjksa ds lkFk ckrphr dks c<+kus dk iz;kl djrh gSA 

The foreign exchange policy of the Reserve Bank of India seeks to control volatility while 

expending the FX Market depth, liquity and interaction with other market. 

6- fodkl cSadksa dk eq[; mís'; rkRdkfyd vko';drkvksa dks iwjk djus ds fy, vYidkfyd foÙkiks"k.k 

iznku djrk gSA 

The main purpose of development banks is to provide short-term financing to meet pressing 

requirements. 

7- 'ks;j LVkWd ,d fuos'kd }kjk ,d dEiuh dks fn;k x;k _.k n'kkZrs gSaA 

Equity stocks represent a loan given by the investor to a company. 

8- iksVZQksfy;ks fuos'k esa vUrÆufgr lEifÙk;ksa dk LokfeRo vkSj fu;a=.k 'kkfey gksrk gSA 

Portfolio investment involves having ownership and control of the underlying assets. 

 



[k.M-c 

(Section—B) 

9- ,y- vkbZ- lh- dk la{ksi esa o.kZu dhft,A 

Briefly describe LIC. 

10- foÙkh; e/;LFkksa ls vki D;k le>rs gSa \ 

What do you understand by Financial  

Intermedians ? 

11- vks- Vh- lh- cktkj ls vkidk D;k rkRi;Z gS \ 

What do you mean by OTC Market ? 

12- f}rh; cktkj dk la{ksi esa o.kZu dhft,A 

Briefly describe Secondary Market. 

13- lh- vkj- vkj- D;k gS \ 

What is CRR ? 

14- fons'kh iw¡th dk laf{kIr fooj.k nhft,A 

Explain Foreign Capital in brief. 

[k.M-l 

(Section—C) 

15- euh ekdsZV ds midj.kksa dks ifjHkkf"kr dhft,A fdUgha nks midj.kksa dks foLrkj ls le>kb,A 

Define the term money market instruments. Explain in detail any two instruments. 

16- lkoZtfud is'kd'k vkSj futh IyslesaV ds chp D;k vUrj gS \ 

What is the difference between a public offering and a private placement ? 

17- xzkeh.k uokpkj fuf/k ds dk;Z dks le>kb,A 

Explain the functions of Rural Innovation Fund (RIF). 

18- dkWikZsjsV {ks= dh o`f) esa fons'kh izR;{k fuos'k lq/kkjksa dh Hkwfedk dk o.kZu dhft,A 

Describe the role of Foreign Direct Investor (FDI) reforms in the corporate sector‟s growth. 

[k.M-n 

(Section—D) 

19- Hkkjrh; iw¡th cktkj esa chek laxBuksa dh mHkjrh Hkwfedk dk ewY;kadu dhft,A chek {ks= ds mnkjhdj.k 

ds ckn futh vkSj fons'kh laLFkkuksa ds izos'k us foÙkh; cktkj dks dSls izHkkfor fd;k gS \ 



Evaluate the emerging role of insurance organization in the Indian Capital Market. How has 

the entry of private and foreign players after the liberalization of the insurance sector 

affected the financial market. 

20- 'ks;j cktkj esa fMeSVsfj;ykbts'ku dh izfØ;k vkSj egRo dk o.kZu dhft,A blus O;kikj vkSj fuos'kdksa 

dh Hkkxhnkjh ij dSls izHkko Mkyk gS \ 

Describe the process and importance of dematerialization in the stock market. How has it 

impacted trading and investor participation ?  

21- 1981 esa ukckMZ vf/kfu;e esa la'kks/ku }kjk yk, x, egRoiw.kZ ifjorZuksa ij ppkZ dhft,A 

What are the significant changes were brought about by the amendments to the NABARD 

Act in 1981 ? 

22- Hkkjr esa lw{e chek ds egRo vkSj pqukSfr;ksa ij ppkZ dhft,A 

Discuss the importance and challenges of micro insurance in India. 

[k.M-b 

(Section—E) 

23- foÙkh; iz.kkyh vkÆFkd fodkl dks dSls lqfo/kktud cukrh gS \ 

How does the financial system facilitate economic development ? 

24- foÙkh; e/;LFkksa dh Hkwfedk vkSj ykHkksa ds ckjs esa foLrkj ls le>kb,A 

Explain in detail about the role and benefits of Financial Intermediaries 
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                                       l=h; dk;Z- 1 

(Assignment—1) 

 [k.M-v  

(Section—A) 

1- ßifj;kstukÞ ‘kCn dks ifjHkkf”kr dhft,A 

Define the term “Project”. 

2- ßfj;k;r le>kSrsÞ ‘kCn dks ifjHkkf”kr dhft,A 

Define the term “Concession Agreement”. 

3- ßvaMjjkbfVaxÞ ls vki D;k le>rs gSa \ 

What do you mean by “Underwriting” ? 

4- ifjorZu’khy dk;Z’khy iw¡th ls vki D;k le>rs gSa \ 

What do you understand by variable working capital ? 

5- ßvolj ykxrÞ ‘kCn dks ifjHkkf”kr dhft,A 

Define the term “Opportunity Cost”. 

6- ßgsftaxÞ ls vki D;k le>rs gSa \ 

What do you understand by “Hedging” ? 

7- “SPV” dks le>kb,A 

Explain “SPV”. 

8- “IPO” D;k gS \ 

What is “IPO” ? 

 

[k.M-c 

(Section—B) 

9- ßdkucu cksMZÞ vkSj ßxSaV pkVZÞ ij laf{kIr fVIi.kh fyf[k,A 

Write short notes on “Kanban Board” and “Gantt Chart”. 

10- ßfoŸkh; lykgdkjÞ dk vFkZ vkSj vo/kkj.kk D;k gS \ 

What is the meaning and concept of “Financial Advisor” ? 

11- ifj;kstuk foŸk ds lzksr D;k gSa \ 

What are the sources of Project Finance ? 

12- fu;kZr _.k ,tssafl;ksa dh Hkwfedk D;k gS \ 

What is the role of export credit agencies ? 

13- vi;kZIr dk;Z’khy iw¡th ds ifj.kke D;k gSa \ 

What are the consequences of inadequate working capital ? 



 

14- ifj;kstuk foŸk le>kSrs esa lgefr dk izkFkfed mís’; D;k gS \ 

What is the primary purpose of consents in project finance agreements ? 

                                       l=h; dk;Z- 2 

(Assignment—2) 

 [k.M-l 

(Section—C) 

15- ifj;kstu fopkj mRiUu djus ds fy, SWOT fo’ys”k.k dk mi;ksx djus ds ckjs esa vki D;k lksprs 

gSa \ 

What do you think about using SWOT analysis to generate project idea ? 

16- fuekZ.k pj.k ds nkSjku ifj;kstuk foŸk ls tqM+s izkFkfed okf.kfT;d tksf[ke D;k gSa \ 

What are the primary commercial risk associated with project finance during the 

construction phase ? 

17- vfodflr {ks=ksa esa igyksa dh LFkkiuk dks c<+kok nsus ds fy, ljdkj D;k foŸkh; izksRlkgu iznku djrh 

gS \ 

What financial incentives does the government provide to promote the establishment of 

initiatives is underdeveloped areas ? 

18- mfpr ifjJe fjiksVZ vkSj VeZ ‘khV dh Hkwfedk ds egRo ij ppkZ dhft,A 

Discuss the role and significance of the due diligence report and term sheet. 

                                        

                                       l=h; dk;Z- 3 

(Assignment—3) 

 [k.M-n 

(Section—D) 

19- ifj;kstuk izca/ku thou pØ ekWMy dh O;k[;k dhft,A 

Explain the project management life cycle model. 

20- ifj;kstuk foŸk dk izca/ku ifj;kstu foŸkiks”k.k ls lacaf/kr O;kid vkfFkZd tksf[ke ij dSls utj j[krk 

gS \ 

How does the management of project finance keep an eye on the macroeconomic risk 

related to project financing ? 

21- y?kqLrjh; bdkb;ksa ds fy, fn, tkus okys fofHkUu izksRlkguksa dk o.kZu dhft,A 

Describe the various incentives given to small-scale units. 

 

22- ifj;kstuk foŸk le>kSrksa ds lanHkZ esa tksf[ke vkcaVu dh vo/kkj.kk dks le>kb,A 

Explain the concept of risk allocation in the context of project finance agreements. 



                                      

                                       l=h; dk;Z- 4 

(Assignment—4) 

 [k.M-b 

(Section—E) 

23- mi-vuqca/kksa dk mldh j.kuhfr;ksa ds lkFk foLrkj ls o.kZu dhft,A 

Describe the sub-contracts with its strategies in detail. 

24- Hkkjr esa mu foŸkh; laLFkkvksa dh igpku dhft, tks vkS|ksfxd ifj;kstukvksa ds fy, foŸk miyC/k 

djkrh  

gSaA 

Identify the financial institutions in India which provide finance for the industrial projects. 

 

 

 

 

 

 

 

 

 

 
 

 

 

 


