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if.Mr lqUnjyky 'kekZ ¼eqDr½ fo'ofo|ky; NÙkhlx<+] fcykliqj 

l=h; dk;Z(Assignment Work)l= &twu&tqykbZ 2021&22 

ih-th- fMIyksek bu ,MoMZVkbftax ,.M ifCyd fjys'ku 

fo"k; & foKkiu vkSj tulaidZ% ,d ifjp;                        Paper: First 

           [ Maxi. Marks : 30                          [ Mini. Marks : 12 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v& vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS]     lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad mŸkj'kCn lhek 
1&2 'kCn ;k ,d okD;A 

[k.M c & vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 01 vad dk  
gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 vad dk gksxkA 
mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼dqy 19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr iz'u 04 
vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ & nh?kZ mRrjh; iz’u ¼dqy 23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  08 vad 
dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

[k.M&v 

(Section—A) 

1- DAGMAR dk iw.kZ :i fyf[k;sA 

Write the full form of DAGMAR. 

2- tulEidZ ds izdkj dkSu&ls gksrs gSa \ 

What are the types of public relations ? 

3- tuer dh mRifŸk Ýsap Hkk”kk ds fdl ‘kCn ls gqbZ gS \ 

The word public opinion is derived from which French expression ? 

4- ASCA dk iw.kZ :i fyf[k;sA 

Write the full form of ASCA. 

5- foKkiu esa fdrus pj.k gksrs gSa \ 

How many stages are there in an advertisement ? 

6- os dkSu&lh ubZ rduhdsa gaS tks eqfnzr x̀g if=dkvksa dk LFkku ys ldrh gSa \ 



Which are the techniques that can replace the printed house journals ? 

7- miHkksDrk foKkiu D;k gS \ 

What is consumer advertising ? 

8- x`g if=dk ds izdkj crkb;sA 

Write the types of house journals. 

[k.M&c 

(Section—B) 

9- foKkiu dks le>kb;sA 

Explain the term advertisement. 

10- foKkiu ,tsUlh ls vki D;k le>rs gSa \ 

What do you understand by Advertising Agency ? 

11- ;yks istsl D;k gSa \ 

What are yellow pages ? 

12- ifCyflVh dks le>kb;sA 

Explain the term publicity. 

13- izsl foKfIr D;k gS \ Li”V dhft,A 

What is a press release ? Explain. 

14- x`g if=dk ls D;k vk’k; gS \ Li”V dhft,A 

What do you mean by house journals ? Explain. 

[k.M&l 

(Section—C) 

15- foKkiu ds fofHkUu pj.kksa dh O;k[;k dhft,A 

Elaborate the different stages of an advertisement. 

16- foKkiu ,tsalh dh D;k Hkwfedk gS \ Li”V dhft,A 

Discuss the role of an advertising agency. 

17- if=dkvksa esa foKkiu ds ykHk dks Li”V dhft,A 



Describe the benefits of advertising in Magazine. 

18- tulEidZ ds mís’;ksa dh O;k[;k dhft,A 

Discuss the objectives of public relations. 

[k.M&n 

(Section—D) 

19- ,d laLFkku dSls tulEidZ dk iz;ksx dj ykHk ys ldrk gS \ Li”V dhft,A 

Explain, how an organization can take advantage of public relations for their benefits ? 

20- tulEidZ dh dkSu&lh lhek,¡ gSa \ Li”V dhft,A 

Explain what are the limitations of public relations ? 

21- foKkiu ,tsUlh dh laxBukRed lajpuk dh O;k[;k dhft,A 

Discuss the organisational structure of an advertising agency. 

22- fofHkUu izdkj dh foKkiu ,tsafl;ksa dh O;k[;k dhft,A 

Explain the different types of advertising agencies. 

[k.M&b 

(Section—E) 

23- izHkkoh ,tsalh ds ekud D;k gSa \ foLrr̀ O;k[;k dhft,A 

Discuss in detail what are the standards of an effective agencies. 

24- tulaidZ ds fofHkUu is’ksoj laxBuksa dh O;k[;k dhft,A 

Explain the various professional organizations of public relations. 

 

 

 

 

 

 

             

 

 

vko';d funsZ'k %& 

1- l=h; ys[ku dk;Z dks ?kj ls fy[kdj mRrjiqfLrdk fnukad 28 Qjojh 2022 rd lacaf/kr v/;;u dsUnz esa 

tek djsaA l=h; dk;Z Lo&gLrfyf[kr gksuk pkfg,A nwljs ds }kjk fy[kk x;k] QksVksdkih ;k iqLrd dk fgLlk 
fpidkuk vuqfpr lk/ku dk iz;ksx ekuk tk;sxkA  

2- Nk= l=h; dk;Z ys[ku gsrq vU; lanfHkZr iqLrdksa dk Hkh mi;ksx dj ldrs gSA  

3- l=kar ijh{kk l= twu&tqykbZ 2021&22 dk lS)kafrd iz'u i= dk Lo:i l=h; dk;Z twu&tqykbZ  2021&22 
tSlk gh jgsxkA  

4- l=h; dk;Z ds ewY;kadu esa Nk= }kjk fd, x, v/;;u ,oa ys[ku] fo"k; dh O;k[;k rFkk ys[ku esa ekSfydrk dks 
vk/kkj cuk;k tk;sxkA blesa v/;;u ys[ku ij vf/kdre 60 izfr'kr ¼18 vad ½ fn;k tkosxk] fo"k;&oLrq dh 
O;k[;k ds fy,  vf/kdre 20 izfr'ke ¼6 vad½ rFkk l`tukRed] ekSfyd&lksp iznf'kZr gksus ij vf/kdre 20 
izfr'kr ¼6 vad½ izkIr gks ldrs gSA bl izdkj ewy 100 izfr'kr ¼30 vad½ dk foHkktu jgsxkA   
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if.Mr lqUnjyky 'kekZ ¼eqDr½ fo'ofo|ky; NÙkhlx<+] fcykliqj 

l=h; dk;Z(Assignment Work)l= &twu&tqykbZ 2021&22 

ih-th- fMIyksek bu ,MoMZVkbftax ,.M ifCyd fjys'ku 

Principles & objectives of public relation        Paper Second 

[ Maxi. Marks : 30      [ Min. Marks : 12 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v& vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad mŸkj'kCn 
lhek 1&2 'kCn ;k ,d okD;A 

[k.M c & vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 01 
vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 vad 
dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼dqy 19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ & nh?kZ mRrjh; iz’u ¼dqy 23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  08 
vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

[k.M&v 

(Section—A) 

1- ih- lh- ,y- dk iw.kZ :i gS ------------------------  

Full form of PCL is .............. . 

2- ,- th- ,e- dk iw.kZ :i gS ---------------------------  

Full form of AGM is .............. . 

3- Hkkjrh; izsl ifj”kn~ dh LFkkiuk dc gqbZ \   

Press Council of India was established in ...............  

4- vkj- ,u- vkbZ- dk iw.kZ :i gS -------------------------  

Full form of RNI is .............. . 

5- lh- ,l- vkj- dk iw.kZ :i gS -----------------------  

Full form of C. S. R. is ............. . 

6- thou chek fuxe dk yksxks gS ----------------------  



LIC Logo is ............... . 

7- Vh- bZ- ,y- lh- vks- dk iw.kZ :i gS ------------------------  

TELCO full form is ............... . 

8- ih- vkj- ,l- vkbZ- dk iw.kZ :i gS ------------------------  

Full form of P. R. S. I. is ............... . 

[k.M&c 

(Section—B) 

9- izksisx.Mk D;k gS \ 

What is Propaganda ? 

10- tulEidZ dks ifjHkkf”kr dhft,A 

Define Public Relations. 

11- okf”kZd izfrosnu D;k gS \ 

What is Annual Report ? 

12- yksxks D;k gS \ 

What is Logo ? 

13- ^tu* dks ifjHkkf”kr dhft,A 

Define public. 

14- lekpkj foKfIr D;k gS \ 

What is News Release ? 

[k.M&l 

(Section—C) 

15- izpkj rFkk tulEidZ esa vUrj le>kb;sA 

Explain difference between publicity and public relations. 

16- Hkkjrh; izsl ds le{k eq[; pqukSfr;k¡ D;k gSa \ 

What are the major challenges before Indian Press ? 

17- ehfM;k lEcU/kksa ds ihNs D;k mís’; fufgr gS \ 



What is the purpose behind media relations ? 

18- tulEidZ izHkkokRedrk ekius ds fy, D;k izfof/k mi;ksx djuh pkfg, \ 

What methods are used to measure P. R. Effectiveness ? 

[k.M&n 

(Section—D) 

19- D;ksa vius laxBu ds fy, ,d tulEidZ òfŸkK dks ^vk¡[k vkSj dku* dh rjg dk;Z djuk vko’;d gS \ 

Why is it necessary of P. R. Professionals to act as the ‘eyes and ears’ of an organization ? 

20- izsl foKfIr vkSj izsl dkWUÝsal dh vko’;drk ,oa egRo crkb;sA 

Write the need and importance of press release and press conference. 

21- Qhpj vkys[k dh fo’ks”krk,¡ le>kb;sA 

Explain the characteristics of a feature article. 

22- Hkkjr esa tulEidZ ‘kks/k fdl rjg ls fd;k tk jgk gS \ 

How is PR research carried out in India ? 

[k.M&b 

(Section—E) 

23- vkink izcU/ku esa tulEidZ dh Hkwfedk dks mi;qDr mnkgj.k lfgr le>kb;sA 

Explain the role of public relations in crisis management with appropriate examples. 

24- ßlks’ky ehfM;k tulEidZ rFkk lapkj midj.k ds :i esaÞ fo”k; ij dsl LVMh rS;kj dhft,A 

Prepare case study on “Social Media as a PR and Communication Tool”. 

 

 

 

 

 

 

 

 

vko';d funsZ'k %& 

1- l=h; ys[ku dk;Z dks ?kj ls fy[kdj mRrjiqfLrdk fnukad 28 Qjojh 2022 rd lacaf/kr v/;;u dsUnz esa 

tek djsaA l=h; dk;Z Lo&gLrfyf[kr gksuk pkfg,A nwljs ds }kjk fy[kk x;k] QksVksdkih ;k iqLrd dk fgLlk 
fpidkuk vuqfpr lk/ku dk iz;ksx ekuk tk;sxkA  

2- Nk= l=h; dk;Z ys[ku gsrq vU; lanfHkZr iqLrdksa dk Hkh mi;ksx dj ldrs gSA  

3- l=kar ijh{kk l= twu&tqykbZ 2021&22 dk lS)kafrd iz'u i= dk Lo:i l=h; dk;Z twu&tqykbZ  2021&22 
tSlk gh jgsxkA  

4- l=h; dk;Z ds ewY;kadu esa Nk= }kjk fd, x, v/;;u ,oa ys[ku] fo"k; dh O;k[;k rFkk ys[ku esa ekSfydrk dks 
vk/kkj cuk;k tk;sxkA blesa v/;;u ys[ku ij vf/kdre 60 izfr'kr ¼18 vad ½ fn;k tkosxk] fo"k;&oLrq dh 
O;k[;k ds fy,  vf/kdre 20 izfr'ke ¼6 vad½ rFkk l`tukRed] ekSfyd&lksp iznf'kZr gksus ij vf/kdre 20 
izfr'kr ¼6 vad½ izkIr gks ldrs gSA bl izdkj ewy 100 izfr'kr ¼30 vad½ dk foHkktu jgsxkA   



E-393 

if.Mr lqUnjyky 'kekZ ¼eqDr½ fo'ofo|ky; NÙkhlx<+] fcykliqj 

l=h; dk;Z(Assignment Work)l= &twu&tqykbZ 2021&22 

ih-th- fMIyksek bu ,MoMZVkbftax ,.M ifCyd fjys'ku 

foKkiu esa czkaM izca/ku vkSj j.kuhfr      Paper: Third 

[ Maxi. Marks : 30                                 [ Mini. Marks : 12 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v& vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad mŸkj'kCn 
lhek 1&2 'kCn ;k ,d okD;A 

[k.M c & vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 01 
vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 vad 
dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼dqy 19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ & nh?kZ mRrjh; iz’u ¼dqy 23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  08 
vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

[k.M&v 

(Section—A) 

1- QkbVj czkaM mRikndksa }kjk is’k fd, x, og czkaM gaS tks 
----------------------------------------- ds de ewY; okys fodYi ds :i esa is’k fd;s tkrs gSaA 

Fighter brands are those introduced by the producers as their low-price alternatives to .............. . 

2- WOM dk eryc gS ------------------------  

WOM stands for ............. . 

3- ,d czkaM ds lkFk miHkksDrk dk HkkoukRed ca/ku ftls  
------------------------- dgk tkrk gSA 

The emotional bond that a consumer forms with a brand is called ............... . 

4- ,d lsok czkaM ,d oknk ugha gSA ¼lR;@vlR;½ 

A service brand is not a promise.  (True/False) 



5- tc dksbZ dEiuh mRiknksa dh ,d fo’ks”k ykbu ds fy, ,d vke czkaM uke dk mi;ksx djrh gS rks mls -----------------------

------ czkafMax dgk tkrk gSA 

When a company uses a common brand name for a particular line of products, it is called .............. branding. 

6- foKkiu esa dky izHkkou le; dh vof/k esa -------------------------- dh /kheh vkSj O;ofLFkr fxjkoV ds :i esa ifjHkkf”kr fd;k 

tk ldrk gSA 

In advertising, ageing can be defined as a slow and systematic decline of .............. over a period of time. 

7- ;w- ,l- ih- dk eryc gS -------------------------A 

USP stands for ................. . 

8- dksbZ Hkh foKkiu vfHk;ku tks dEiuh ds fdlh ,d mRikn dks mtkxj ugha djrk gS vkSj vYidkfyd fcØh ij 

/;ku dsfUnzr ugha djrk gS mls ----------------------------- dgk tkrk gSA 

Any advertising campaign that does not highlight a single product of the company and does not focus on short-term 

sales is called .................. . 

[k.M&c 

(Section—B) 

9- czkaM foLrkj D;k gS \ 

What is brand extension ? 

10- czkaM fuekZ.k esa izR;{k foi.ku dh Hkwfedk ij ppkZ dhft,A 

Discuss the role of direct marketing in brand building. 

11- ik;fu;j ,MokaVst ij ,d NksVk uksV fyf[k;sA 

Write a short note on Pioneer Advantage. 

12- mi&czkaM D;k gS \ dEifu;k¡ mi&czkaM D;ksa cukrh gSa \ 

What is sub-brand ? Why companies create sub-brands ? 

13- czkaM iksft’kfuax D;k gS \ 

What is brand positioning ? 

14- czkafMax ds fy, eq¡g dh ckr dSls fo’oluh;rk iznku djrh gS \ 



How does word of mouth lend credibility to branding ? 

[k.M&l 

(Section—C) 

15- czkaM best D;k gS \ bls dSls cuk;k tkrk gS \ 

What is brand image ? How is it created ? 

16- varj&czkaM fof/k dk mi;ksx D;k gS \ 

What is the use of inter-brand method ? 

17- czkaM uke esa cnyko ds lkekU; dkj.k D;k gSa \ 

What are the common reasons for a change in the brand name ? 

18- czkaM dk ekfyd VsªMekdZ ds mYya?ku dks dSls lkfcr dj ldrk gS \ 

How can the owner of brand prove trademark infringement ? 

[k.M&n 

(Section—D) 

19- vPNs czkaM lEcU/k xq.koŸkk ds fy, vko’;d fo’ks”krkvksa ij ppkZ dhft,A 

Discuss the attributes that are necessary for good brand relationship quality. 

20- czkaM foLrkj D;k gS \ czkaM foLrkj fdu ifjfLFkfr;ksa esa vf/kd lQy gS \ 

What is brand extension ? Under which circumstances is brand extension more successful ? 

21- mu j.kuhfr;ksa dh :ijs[kk rS;kj dhft, tks jk”Vªh; czkaM futh ysfcy mRiknksa ds f[kykQ yM+kbZ thrus ds fy, 

mi;ksx dj ldrs gSaA 

Outline the strategies that national brands can  

use to win the battle against private lebel  

producers. 

22- fuEufyf[kr ij fVIif.k;k¡ fyf[k, % 

¼v½ fdlh czkaM dk fjiksft’ku 

¼c½ czkaMksa dh òf) 



Write notes on the following : 

(a) Reposition of a brand 

(b) Ageing of brands 

[k.M&b 

(Section—E) 

23- czkaM igpku D;k gS \ czkaM igpku fizTe ds ek/;e ls bldh ppkZ dhft,A 

What is brand identity ? Discuss it through brand identity prism.  

24- fuEufyf[kr ij fVIif.k;k¡ fyf[k, % 

¼v½ laKkukRed vlaxfr ds dkj.k 

¼c½ czkaM yhojsftax ds ykHk 

Write notes on the following : 

(a) Causes of cognitive dissonance 

(b) Advantages of brand leveraging 

 

 

 

 

 

  

 

 

                                                                                                                  
   

 

 

 

 

vko';d funsZ'k %& 

1- l=h; ys[ku dk;Z dks ?kj ls fy[kdj mRrjiqfLrdk fnukad 28 Qjojh 2022 rd lacaf/kr v/;;u dsUnz esa tek djsaA 
l=h; dk;Z Lo&gLrfyf[kr gksuk pkfg,A nwljs ds }kjk fy[kk x;k] QksVksdkih ;k iqLrd dk fgLlk fpidkuk 
vuqfpr lk/ku dk iz;ksx ekuk tk;sxkA  

2- Nk= l=h; dk;Z ys[ku gsrq vU; lanfHkZr iqLrdksa dk Hkh mi;ksx dj ldrs gSA  

3- l=kar ijh{kk l= twu&tqykbZ 2021&22 dk lS)kafrd iz'u i= dk Lo:i l=h; dk;Z twu&tqykbZ 2021&22 tSlk gh 
jgsxkA  

4- l=h; dk;Z ds ewY;kadu esa Nk= }kjk fd, x, v/;;u ,oa ys[ku] fo"k; dh O;k[;k rFkk ys[ku esa ekSfydrk dks 
vk/kkj cuk;k tk;sxkA blesa v/;;u ys[ku ij vf/kdre 60 izfr'kr ¼18 vad ½ fn;k tkosxk] fo"k;&oLrq dh O;k[;k 
ds fy,  vf/kdre 20 izfr'ke ¼6 vad½ rFkk l`tukRed] ekSfyd&lksp iznf'kZr gksus ij vf/kdre 20 izfr'kr ¼6 
vad½ izkIr gks ldrs gSA bl izdkj ewy 100 izfr'kr ¼30 vad½ dk foHkktu jgsxkA   
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if.Mr lqUnjyky 'kekZ ¼eqDr½ fo'ofo|ky; NÙkhlx<+] fcykliqj 

l=h; dk;Z(Assignment Work)l= &twu&tqykbZ 2021&22 

ih-th- fMIyksek bu ,MoMZVkbftax ,.M ifCyd fjys'ku 

j.kuhfrd tulaidZ ,oa izca/ku                              Paper  Fourth 

[ Maxi. Marks : 30                         [ Mini. Marks : 12 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v& vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad mŸkj'kCn 
lhek 1&2 'kCn ;k ,d okD;A 

[k.M c & vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 01 
vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 vad 
dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼dqy 19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ & nh?kZ mRrjh; iz’u ¼dqy 23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  08 
vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

[k.M&v 

(Section—A) 

1- [kaMksa esa oxhZd̀r MkVk dks ---------------------- dgk tkrk gSA 

Data classified in segments is called as ............. . 

2- cYd fMikWftV D;k gS \ 

What is bulk deposits ? 

3- bZ&lh- vkj- ,e- (e-CRM) dks ifjHkkf”kr dhft,A 

Define e-CRM. 

4- viuh fiNyh [kjhn ds vk/kkj ij orZeku xzkgdksa ds fy, u, mRiknksa dks vkxs c<+kus dh j.kuhfr --------------------- gSA 

The strategy of pushing new products to current customers based on their post purchase is ............. . 

5- og O;fDr tks ckj&ckj mRikn [kjhnrk gS ysfdu  
t:jh ugha fd og mRiknksa dk miHkksx djrk gks  
------------------------ gSA 



The person who repeatedly buys the products but not necessarily consumes the products is ............. . 

6- O;kikj eas ------------------------ jktk gSA 

In business .............. is the king. 

7- ,- lh- Mh- dk iw.kZ :i fyf[k,A 

Write the full form of A. C. D. 

8- fdlus dgk Fkk fd xzkgd ckgj dk ugha gksrk cfYd O;olk; dk ,d Hkkx gksrk gS \ 

Who said that customer is not an outsider but he is a part of it ? 

[k.M&c 

(Section—B) 

9- lh,ylh ¼dLVej ykbQ lkbfdy½ ij ,d laf{kIr fVIi.kh fyf[k,A 

Write a short note on customer life cycle. 

10- ekdsZfVax feDl dks ifjHkkf”kr dhft,A 

Define Marketing Mix. 

11- deh’ku VªSfdax dk D;k eryc gS \ 

What do you mean by commission tracking ? 

12- dLVej Vp IokbaV D;k gS \ 

What is customer touch points ? 

13- fgLlsnkj dkSu gksrs gSa \ 

Who is a partner ? 

14- MkVk os;jgkml D;k gS \ 

What is a data warehouse ? 

[k.M&l 

(Section—C) 

15- ,d laxBu ds fy, xzkgdksa dks cuk, j[kuk fdruk egRoiw.kZ gS \ 

How important it is to retain customers for an organisation ? 

16- mŸkj vkS|ksfxd ;qx dh D;k fo’ks”krk,¡ gSa \ 

What are the characteristics of the post industrial era ? 

17- foi.ku ds pkj ^ih* D;k gSa \ ppkZ dhft,A 

What are the 4P’s of marketing ? Discuss. 



18- ,d [kjhnnkj vkSj xzkgd ds chp ds vUrj dks Li”V dhft,A 

Differentiate between a buyer and a customer. 

[k.M&n 

(Section—D) 

19- fofHkUu izdkj ds xzkgd ewY;ksa ij ppkZ dhft,A 

Discuss the different types of customer values. 

20- xzkgd laca/kksa dks csgrj cukus esa lhvkj,e dh Hkwfedk dh O;k[;k dhft,A 

Explain the role of CRM in improving customer relationships. 

21- lhvkj,e ds lQy dk;kZUo;u esa yksxksa ds egRo dks le>kb,A 

Explain the importance of people in the successful implementation of CRM. 

22- lhvkj,e vkSj izkS|ksfxdh ds chp ds laca/k ij ppkZ dhft,A 

Discuss the relationship between CRM and technology. 

[k.M&b 

(Section—E) 

23- vi&lsfyax vkSj ØkWl&lsfyax dh {kerk ds ckjs esa foLrkj ls crkb,A 

Explain in detail the potential for up-selling and cross-selling. 

24- fofHkUu izdkj dh lhvkj,e xfrfof/k;ksa dh foLrkj ls O;k[;k dhft,A 

Explain in details the different types of CRM activities. 

 

 

  

 

 

 

 

 

 

vko';d funsZ'k %& 

1- l=h; ys[ku dk;Z dks ?kj ls fy[kdj mRrjiqfLrdk fnukad 28 Qjojh 2022 rd lacaf/kr v/;;u dsUnz esa tek 
djsaA l=h; dk;Z Lo&gLrfyf[kr gksuk pkfg,A nwljs ds }kjk fy[kk x;k] QksVksdkih ;k iqLrd dk fgLlk fpidkuk 
vuqfpr lk/ku dk iz;ksx ekuk tk;sxkA  

2- Nk= l=h; dk;Z ys[ku gsrq vU; lanfHkZr iqLrdksa dk Hkh mi;ksx dj ldrs gSA  

3- l=kar ijh{kk l= twu&tqykbZ 2021&22 dk lS)kafrd iz'u i= dk Lo:i l=h; dk;Z twu&tqykbZ 2021&22 tSlk gh 
jgsxkA  

4- l=h; dk;Z ds ewY;kadu esa Nk= }kjk fd, x, v/;;u ,oa ys[ku] fo"k; dh O;k[;k rFkk ys[ku esa ekSfydrk dks 
vk/kkj cuk;k tk;sxkA blesa v/;;u ys[ku ij vf/kdre 60 izfr'kr ¼18 vad ½ fn;k tkosxk] fo"k;&oLrq dh O;k[;k 
ds fy,  vf/kdre 20 izfr'ke ¼6 vad½ rFkk l`tukRed] ekSfyd&lksp iznf'kZr gksus ij vf/kdre 20 izfr'kr ¼6 
vad½ izkIr gks ldrs gSA bl izdkj ewy 100 izfr'kr ¼30 vad½ dk foHkktu jgsxkA   
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if.Mr lqUnjyky 'kekZ ¼eqDr½ fo'ofo|ky; NÙkhlx<+] fcykliqj 

l=h; dk;Z(Assignment Work)l= &twu&tqykbZ 2021&22 

ih-th- fMIyksek bu ,MoMZVkbftax ,.M ifCyd fjys'ku 

dkiksZjsV dEI;qfuds’ku                  Paper:  Fifth 

[ Maxi. Marks : 30       [ Mini. Marks : 12 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v& vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad mŸkj'kCn 
lhek 1&2 'kCn ;k ,d okD;A 

[k.M c & vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 01 
vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 vad 
dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼dqy 19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ & nh?kZ mRrjh; iz’u ¼dqy 23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  08 
vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

[k.M&v 

(Section—A) 

1- ^lapkj* ‘kCn dh mRifŸk --------------------------- Hkk”kk ls gqbZ gSA 

The term ‘communication’ has its origin from .............. language. 

2- ,y- lh- Mh- dk iwjk vFkZ gS ----------------------------------A 

LCD stands for ................ . 

3- oSlh tkudkjh tks ekSf[kd ;k xSj&ekSf[kd lk/kuksa ds ek/;e ls vkids izn’kZu ;k O;ogkj ds ckjs esa feyrh gS 
dks ------------------ dgk tkrk gSA 

Information that you get about your performance or behaviour through verbal as well as non-verbal means, is called 

............. 

4- fdl n’kd esa ohfM;ks VsyhdkaÝsaflax flLVe rsth ls fodflr gqvk \ 

In which decade video teleconferencing systems repidly evolved ? 

5- fdlh laxBu }kjk mu deZpkfj;ksa ds fy, tks bLrhQk ns jgs gSa ;k lsokfuòŸk gks jgs gSa dks ---------------------------------- 
lk{kkRdkj dgk tkrk gSA 

Conducted by any organizations for those employees who are resigning or retiring, is called ................. interview. 



6- /ofu dh ek=k dks ekius ds fy, bdkbZ ---------------------------- gSA 

The unit for measuring the volume of sound is .............. . 

lgh@xyr ij fu’kku yxkb, % 

Tick True/False : 

7- baVj,fDVo dE;qfuds’ku vfuok;Z :i ls Vw&os dE;qfuds’ku gSA     ¼lgh@xyr½ 

Interactive communication is essentially a two-way communication.   (True/False) 

8- fdlh fo”k; dks le>kus ds mís’; ls fn, x, Hkk”k.kksa dks izsjd Hkk”k.k dgk tkrk gSA  ¼lgh@xyr½ 

Speeches aimed at explaining a subject is called persuasive speech.   (True/False) 

[k.M&c 

(Section—B) 

9- ‘kkjhfjd Hkk”kk vkSj ekSf[kd Hkk”kk ds chp vUrj dks Li”V dhft,A 

Describe the differences between body language and verbal language. 

10- vkarfjd vkSj cká lapkj dks ifjHkkf”kr dhft,A 

Define internal and external communication. 

11- ekSf[kd lapkj dh fo’ks”krk,¡ D;k gSa \ 

What are the features of oral communication ? 

12- ,d cSBd ds dk;ZòŸk ds egRo dks le>kb;sA 

Explain the importance of minutes of a meeting. 

13- fu.kZ; ysus dh izfØ;k esa lewgksa ds uqdlku D;k gS \ 

What are the disadvantages of groups in the decision-making process ? 

14- ^vPNk lquus ds fy, lquus ds vPNs okrkoj.k dh vko’;drk gksrh gSA* le>kb;sA 

Explain, good listening requires good listening environment. 

[k.M&l 

(Section—C) 

15- fofHkUu izdkj ds Loj vkSj O;atu dk o.kZu dhft,A 

Describe the different types of vowels and consonants. 

16- vki ikWojIokbaV izLrqfr dks dSls izHkkoh cuk ldrs gSa \ 

How can you make PowerPoint presentation effective ? 

17- O;fDrRo fodkl ¼ilZusfyVh MsoyiesaV½ ij ,d uksV  
fyf[k;sA O;fDrRo dh fo’ks”krkvksa ds N% xq.kksa dk o.kZu dhft,A 

Write a note on personality development. Describe the six qualities of characteristics of personality. 



18- O;kolkf;d laxBuksa esa ‘kkjhfjd Hkk”kk ¼ckWMh ySaXost½ ds egRo dks le>kb;sA 

Explain the importance of body language in business organizations. 

[k.M&n 

(Section—D) 

19- Hkk”k.kksa dh fofHkUu ‘kSfy;ksa dh O;k[;k dhft,A 

Explain the different styles of speeches. 

20- fofHkUu izca/kdh; Hkwfedkvksa ds fy, izLrqfr dh vyx&vyx t:jrsa dSls gSa \ 

How are presentation needs different for different managerial roles ? 

21- ,d lk{kkRdkj iSuy ds v/;{k ds :i esa vki lk{kkRdkj izfØ;k ds fy, fu”i{krk vkSj fo’oluh;rk dSls 
lqfuf’pr djrs gSa \ 

As a chairperson of an interview panel, how do you ensure fair play and credibility for the interview process ? 

22- lQy lewg ppkZ ds lapkyu ds fy, fofHkUu rduhdksa dk o.kZu dhft,A 

Describe the various techniques necessary for conducting successful group discussion. 

[k.M&b 

(Section—E) 

23- O;kikj lapkj ds fy, fofHkUu ck/kkvksa dk foLrr̀ fooj.k nhft,A 

Explain in details the various barriers to business communication. 

24- dkWiksZjsV {ks= esa lk{kkRdkj dk mís’; D;k gS \ ,d O;kolkf;d laxBu ds fy, izklafxd fofHkUu izdkj ds 
lk{kkRdkjksa ij izdk’k Mkfy,A 

What is the objective of interview in a corporate sector ? Light the various types of interviews relevant to a business 

organization. 

 

 

 

 

 

 

 

 

 

 

vko';d funsZ'k %& 

1- l=h; ys[ku dk;Z dks ?kj ls fy[kdj mRrjiqfLrdk fnukad 28 Qjojh 2022 rd lacaf/kr v/;;u dsUnz esa tek 
djsaA l=h; dk;Z Lo&gLrfyf[kr gksuk pkfg,A nwljs ds }kjk fy[kk x;k] QksVksdkih ;k iqLrd dk fgLlk 
fpidkuk vuqfpr lk/ku dk iz;ksx ekuk tk;sxkA  

2- Nk= l=h; dk;Z ys[ku gsrq vU; lanfHkZr iqLrdksa dk Hkh mi;ksx dj ldrs gSA  

3- l=kar ijh{kk l= twu&tqykbZ 2021&22 dk lS)kafrd iz'u i= dk Lo:i l=h; dk;Z twu&tqykbZ 2021&22 tSlk gh 
jgsxkA  

4- l=h; dk;Z ds ewY;kadu esa Nk= }kjk fd, x, v/;;u ,oa ys[ku] fo"k; dh O;k[;k rFkk ys[ku esa ekSfydrk dks 
vk/kkj cuk;k tk;sxkA blesa v/;;u ys[ku ij vf/kdre 60 izfr'kr ¼18 vad ½ fn;k tkosxk] fo"k;&oLrq dh O;k[;k 
ds fy,  vf/kdre 20 izfr'ke ¼6 vad½ rFkk l`tukRed] ekSfyd&lksp iznf'kZr gksus ij vf/kdre 20 izfr'kr ¼6 
vad½ izkIr gks ldrs gSA bl izdkj ewy 100 izfr'kr ¼30 vad½ dk foHkktu jgsxkA   
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if.Mr lqUnjyky 'kekZ ¼eqDr½ fo'ofo|ky; NÙkhlx<+] fcykliqj 

l=h; dk;Z(Assignment Work)l= &twu&tqykbZ 2021&22 

ih-th- fMIyksek bu ,MoMZVkbftax ,.M ifCyd fjys'ku 

foKkiu vkSj tulaidZ ds midj.k                         Paper:  Sixth 

[ Maxi. Marks : 30       [ Mini. Marks : 12 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v& vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad mŸkj'kCn 
lhek 1&2 'kCn ;k ,d okD;A 

[k.M c & vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr iz'u 01 
vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 vad 
dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼dqy 19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ & nh?kZ mRrjh; iz’u ¼dqy 23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  08 
vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

 

[k.M&v 

(Section—A) 

1- vaxzsth lekpkj&i= dk igyk foKkiu dc izdkf’kr gqvk \ 

When was the first English newspaper advertisement published ? 

2- lh- ih- ,e- dk iwjk vFkZ fyf[k;sA 

Write the full form of CPM. 

3- th- ih- vkj- dk eryc fyf[k;sA 

Write the meaning of GPR. 

4- lh- ih- ,e- dk D;k rkRi;Z gS \ 

What is the meaning of CPM ? 

5- bZ- vkj- ih- dk iwjk vFkZ fyf[k,A 

Write the full form of ERP. 

6- lh- vkj- ,e- izfØ;k ds lHkh rRoksa dks crkb;sA 



Tell all the elements of CRM Process. 

7- ih- vkj- ,e- dk vFkZ --------------------- gSA 

PRM means ............. . 

8- xzkgd dks vkosx jksxh ;k -------------------------------- ds :i esa oxhZd̀r fd;k tk ldrk gSA 

Customer can be classified as impulse, patient  

or ............... . 

[k.M&c 

(Section—B) 

9- eseksjh ds rRoksa dks fyf[k;sA 

Tell the elements of memory. 

10- ch- Mh- vkbZ- ds ckjs esa fyf[k;sA 

Write about the BDI. 

11- tsufjd ¼lkekU;½ j.kuhfr ls vki D;k le>rs gSa \ 

What do you mean by generic strategy ? 

12- gkL;iw.kZ foKkiu dks ifjHkkf”kr dhft,A 

Define the humorous advertisement. 

13- ‘ks;j cktkj ǹf”Vdks.k D;k gS \ 

What is market share approach ? 

14- lajs[k.k ds ckjs esa fyf[k;sA 

Mention about the alignment. 

[k.M&l 

(Section—C) 

15- ehfM;k j.kuhfr ds mi;ksx dks fyf[k;sA 

Write the use of Media Strategy. 

16- Hk; dh vihy ds mi;ksx ij izdk’k Mkfy,A 

Highlight the use of fear appeal. 

17- oLrq fofue; iz.kkyh dks ifjHkkf”kr dhft,A 

Define the barter system. 

18- xzkgd ewY; izca/ku ds ckjs esa crkb;sA 

Tell about the customer value management. 

[k.M&n 



(Section—D) 

19- oMZ&vkWQ&ekmFk izeks’ku ds ykHkksa dks lksnkgj.k fyf[k;sA 

Write the benefits of word-of-mouth promotion with examples. 

20- ehfM;k ds fofHkUu izdkjksa dh O;k[;k dhft,A 

Describe the different types of media. 

21- xzkgd lEcU/k izcU/ku ds fopkj ij izdk’k Mkfy,A 

Highlight the concept of customer relationship management. 

22- O;kikj esa xzkgd lg;ksx ds ckjs esa ppkZ dhft,A 

Discuss about the customer support in business. 

[k.M&b 

(Section—E) 

23- oSf’od foi.ku ij baVjusV ds izHkko dks fyf[k;sA 

Write the effects of internet on Global Marketing. 

24- lekt ij foKkiu ds ykHk dh ppkZ dhft,A 

Discuss the benefits of advertising on society. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

vko';d funsZ'k %& 

1- l=h; ys[ku dk;Z dks ?kj ls fy[kdj mRrjiqfLrdk fnukad 28 Qjojh 2022 rd lacaf/kr v/;;u dsUnz esa tek 
djsaA l=h; dk;Z Lo&gLrfyf[kr gksuk pkfg,A nwljs ds }kjk fy[kk x;k] QksVksdkih ;k iqLrd dk fgLlk 
fpidkuk vuqfpr lk/ku dk iz;ksx ekuk tk;sxkA  

2- Nk= l=h; dk;Z ys[ku gsrq vU; lanfHkZr iqLrdksa dk Hkh mi;ksx dj ldrs gSA  

3- l=kar ijh{kk l= twu&tqykbZ 2021&22 dk lS)kafrd iz'u i= dk Lo:i l=h; dk;Z twu&tqykbZ 2021&22 tSlk gh 
jgsxkA  

4- l=h; dk;Z ds ewY;kadu esa Nk= }kjk fd, x, v/;;u ,oa ys[ku] fo"k; dh O;k[;k rFkk ys[ku esa ekSfydrk dks 
vk/kkj cuk;k tk;sxkA blesa v/;;u ys[ku ij vf/kdre 60 izfr'kr ¼18 vad ½ fn;k tkosxk] fo"k;&oLrq dh O;k[;k 
ds fy,  vf/kdre 20 izfr'ke ¼6 vad½ rFkk l`tukRed] ekSfyd&lksp iznf'kZr gksus ij vf/kdre 20 izfr'kr ¼6 
vad½ izkIr gks ldrs gSA bl izdkj ewy 100 izfr'kr ¼30 vad½ dk foHkktu jgsxkA   


