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T B (Assignment Work) T — SHaO—feHeR 2024

ST g Ay
favg —Financial Management RS REHE DL
gurics : 30 gaH Sl 10
Te—Ref Tde @vs & AN 1 UF | ugHR Ul B g PN |

qemeff 8 ey

Yug 3— AfT TSI U (1 9 8) FA 08 UH &, Al WA AMERI | Ufd UeT 05 3id
IR Ieg AHT 1—2 e IT T aTed |

YUs g —3AfT TYITNIT U (9 I 14) HA 06 U 2 OB ¥ PIS 04 U 8 B | Ul oA
01 3% BT BN | IR T AT 75 IT T U |

YU ¥ —YSRIY U (15 F 18) Rl 04 U € A7 F PIS 03 U Tl B | U UL 02 3fb
BT BT | JOR g AT 150 AT T U |

GUs § —3fg 4t Iwid U (19 W 22) fol 04 U & FOTHH I PIg 02 U & B | UfT A
04 3fd T BNIT| Te& AT 300 AT & U |

Gus § — Y I U (23 W 24) FHof 02 UH © [H F B 01 U FA BN | U T 08
3fd BT BRI | TR I g AT 600—750 AT 4—5 U |

T B 1

(Assignment—1)

Yue—3|
(Section—A)
1. R U= BT §B G99 G4 BET ST RET B o |
Financial management has been called sometimes before as ...............
2. ol gote @/ E ?
What is capital budgeting ?
3. W H g&fowE g oM 93 forRan |

Write the formula for B. E. P.in .

4. RIS AN R E ?

What is variable cost ?

5. ARG BN Lol o BT AT 2 |
Excess working capital is evidence of ............... :
6 ﬁ W T T I E |
PVCF

is the formula for computing ................

7. Nl &T 3f T g ?

What is the meaning of leverage ?

5 Gl B B A A Ty



State any three sources of capital.

Yrg—g
(Section—B)

9.

10.

1.

12.

13.

14.

IR iy Rermel & drf qarsy |

State the functions of International Financial Institutions.
Rl AN @7 g ? el <1 el ARl a1 /HEsy |
What is a fixed cost ? Explain any two fixed costs.

fepedy e a1 Sl iR 9 3T g R §

What do you understand by capital structure of a company ?

STTe Sfa 1 oref W BT |

Explain the meaning of the term ‘Dividend Policy’.

el 4ol & d@ P& € ? qaRy|
What are the elements of working capital ? State.
Tl BT 31 W BT |
Explain the meaning of receivables.
TG FR- 2
(Assignment—2)

Yues—¥Y
(Section—C)

15.

16.

17.

18.

SrdeTel fa & = didl @1 fadem S|

Discuss the various sources of long-term finance.

AFTA&AN& AT ATy &1 SYAAIAT w1 8 ? wsgy |

What is the usefulness of cost-volume-profit analysis ? Explain.

Ui 3ifer Rigra &1 fademT $ifg |
Discuss the Peeking order theory.
THY Y§T BT 3f TR | WY WG B folU ST T § ?

Explain the meaning of inventory management. What are the purposes of holding inventory ?

T BRI 3
(Assignment—3)

Yrlg—g
(Section—D)

19.

20.

21.

ISl ST ¥ ATy T FHS & ? D 39 Aol bl ol Fhell § 7
What do you mean by capital structure ? When should it be called optimum ?

AT T AT 2 ? ST PRDI DI AT BINIT Ol Vb HHT P e =ifa dI (AeiRd axa

gl

What is dividend policy ? Explain the various factors determining the dividend policy of a

company.
ferferRa W fewforl faRay
(@) @muRe arg



(@ uRadHg Fos

Write notes on the following :
(@) Trade credit

(b) Convertible debentures

22. Prieiiel YoM A1 Aol T Y’ TRV BT AT H AT BT | 3 W {0 QrquReT Y 3
TH< 3 § 3R Al ?
Explain in brief the ‘gross and net’ concept of working capital. Which of these concepts do you
prefer and why ?
AT BrI- 4
(Assignment—4)
Yrs—g
(Section—E)
23. rd Y faRor <1 URRE 3dt TRl & TR H §
&l () TRd&l! ()
oTd 50,000 35,000
UGS FYATE :
TI&1 40,000 30,000
TI&?2 40,000 30,000
Fe&3ATh R 10% 2| IE aa9F qI M 3k am fdena A & orrta oRamet @
Teieh] DI |
The details given below are in respect of two mutually exclusive proposals :
Proposal-I (%) Proposal-11 ()
Cost of outlays 50,000 35,000
Cash in flow :
Year-1 40,000 30,000
Year -2 40,000 30,000
Cut-off rate is 10%. Evaluate the projects under N. P. V. and P. I. methods.
24, UGl 99T ¥ Y T GHSK & ° U SiENTTd G & 39 YR & dolcd & Ieedl Bl 9uie

Gﬁl@?ﬁ fder —

1.

\ 100 gfrera (30 3f®) &1 fauTe BT

I |

What do you mean by capital budgeting ? Discuss the purposes of such budgeting from the point

of view of an industrial concern.

T dEd o @1 'R 4 fawar ScRyRaer f&A1d 31 aned 2024 & G&fe@ seaaq
D A oW PR | GAE drd W—gwfalad g1 ARy | ER @ g1 fan wan, wicied
a1 gEIS S fewqr e sgfaa |req &1 93T |4 SR |

B A & d@d ¥g o Wafia gwaal &1 Hf ST &R wad 2|

AT WA 99 Sad—fRew 2024 &1 G0 U3 13 3T WHU A d s@ad-—fwsw
2024 SHET € TRIT|

A 1 & edidd 4 B gRI f6Y 1Y e vd dwd, fawa &) aaren aon dad |
HfTHar &1 AR 91T ST | $9H AT @+ R 3frdad 6o ufaera (18 3id ) faar
SE, fAwa—asg @ e & fay afteaw 20 ufoem (6 @) dom oS,
Hifas—ara yslRfa g9 W afreaa 20 gfaera (6 3i®) T« 1 I$Hd o | 39 TSR o

/
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L1 A G
favg — Organisational Behaviour yeg=: fgdg
qorie : 30 FAdT SvTid: 10
Tre—enil Tde gve & FAdel 3 eI | UgHR YTl Bl g BN |

qemeff 8 ey
GUs JH— I AGITRIT U (1 ¥ 8) el 08 UL ©, AT U Sifard | Ufd wed 0.5 b IR
Ieq WHT 1—2 e AT Teb T |

Gus § —3AfT AGITIT e (9 H 14) FHf 06 U & [T H PIs 04 UeH 8 By | Ul UL 01
3fd BT BNIT| IO TG AMAT 75 IT SMRIT UT |

GUs ¥ —gSTNg U (15 | 18) {A 04 U & RTAH A PIS 03 U & H¥ | URT U= 02
i BT BT | SR e AT 150 AT Th U |

GUS § —3fg 4t Icid U (19 9 22) Fl 04 U & OTHH I PIg 02 U & HY | Ul UeA
04 3fch T BIIT| Y& AT 300 AT &I U |

GUs § — QY S U (23 W 24) Tl 02 U © OTIH A PIS 01 U & B | URT U2 08
i BT BNIT | SR BT g AT 600—750 AT 4—5 U |

MEIREIEE
(Assignment—1)

Grg—3]
(Section—A)
1. IR&ASH UROM BT T IeTev I |

Give an example of non-monetary motivation.

2. JMSHIHD URIAT o g

Organizational change is ..................

3. gROT P IRYINT I |

Define perception.

4, |HT ... g
Distress is ............. :
5. EPR IRT Heam B
(@) gfr o wqee B
@) ugfaRoT @) Gfaer o 974
([) ®RaE T gR
@) o i
Ego controls the :
(@ Instincts that will be satisfied
(b) Selection of the feature of the environment

(c) Gateway of actions
(d) All of the above



6. T 9 DM&H A & g & IR JRN 3iR valence & UM &I IR g ?
(&) e
(@ W
(@) Yey
@ o

Which of these is the result of the multiplication of expectancy and valence according to
Vroom’s theory ?

(@) Organisation
(b) Delegation
(c) Management
(d) Motivation

7. ®c olfdd & JER FHfaRad § W SM&WT Rad Ufshar &1 =aRo1 &l 8 ?
(31)  SremITT
(@) 9o
@) fo= | S
(8) ® o
According to Kurt Lewin, which of the following is not a stage in the change process ?
(@ Unfreezing
(b) Changing
(c) Refreezing
(d) Restraining

8. UIER B uIfad H B &ddT 2 |

............... is the capacity to influence behaviour.
(@) Coercion
(b) Potential
(c) Power
(d) Self-interest
Yrg—q
(Section—B)
9. ‘WIS U Bl URWING BT |

Define the term ‘organization’.

10. oIl Y9G T § ?
What is Halo effect ?

11, UJd g d®1 & ?

What is Paternalistic leadership ?

12. GTSATAD fAdT & Sdiid FaRTIHdT BT g DI |



Describe congruency within organizational development.

13. ‘qaiferd! Afder’ g d1 IRWIRT PR |

Define the term ‘quality circles’.

14, JRYL. (qHST g Taeia) @ g ?
What is RAT (Role Analysis Techniques) ?
T B 2
(Assignment—2)
Yues—Y
(Section—C)
15. §ER & X AR ¥ Rigr W 1@ e fikav |

Write a note on McGregor’s X and Y theory.
16. WTGA! @I foRivard @ € ?
What are the characteristics of organizations ?
17. AR O9E1 § 9 B R §
Why do people work in groups ?
18, TG & fof SATAR® IRl W =@l Bito |
Discuss internal stimuli for stress.
WY BR- 3
(Assignment—3)
Yrlg—g
(Section—D)
19. W 0T 31 yfhar m g ? <M fmior ufdhar a1 yifdd et arell aenell & A1 foRa |

What is the process of team building ? Also write down the problems that affect the team
building process.

20. TfeRed wfera fewlrlT forRay
(@) amaRiRe g
@) vegor fre

(@) vt aew Rigr

(€) e Regr

(@) SURRY Hga

Write short notes on the following :

(a) Behaviouristic theory

(b) Managerial grid

(c) Path Goal theory

(d) Traits theory
(e) Transformational leadership

21, SIS FdeR & fJbr | IS oF a1t &5 DH&H & ?

What are the contributing fields towards the development of organizational behaviour ?

22. 3IfgRy fomior H Afaferd =ROll & @ HIf |

Explain the steps involved in attitude formation.

fal]




YUsg—g

T BRI 4
(Assignment—4)

(Section—E)

23, “FITRIGEA’ 31 I URMING BT | arid @1 Jfsham H =0 SR Jel & ARAT BHIog |

Define the term ‘Negotiation’. Explain the steps and issues in the negotiation process.

24, g ORI @ g ? g Fvlg om o Rt ok i @1 avie |

What is group decision-making ? Describe the methods and advantages of group decision-
making.

éﬁ@ﬂ?ﬁl—c‘fﬂ —

1.

2.

S, fasa—awg

¥ dEd el @ R ¥ fawgex ScaRygRadr faais 31 orRa 2024 d% €@
IFIT D W W N | GG Rl W—swfdfad g1 A1fev| ¥R @ g1 feran w4,

wictardl a1 &ie ST faeqr fausrn sgfaa |req &1 g3 |46 S |
B A SR @ 2q 3 affd g&asl &1 Hl SUANT SR 9dd o |

3. 9Aid 9941 93 wad-fadar 2024 &1 Agifae 9 99 &1 @HY 9 i sead- e
2024 ST & RBTI
4. 9 B @ YAiBT H B §RI Y WY qe9d ¢d d@q, fawa &) as=n o deq 9
Hifrwar i AR 917 SR | $99 a9 od@q R Aferdad 60 ufaera (18 3id ) faar
I @ar=n @ fay ffreaw 20 ufe™ (6 3i®) Tl GAATHS,
Hifaes—ara yslRia g9 wR 3ftread 20 gfaera (6 3i®) YT @1 9ad o | 39 YSR qd

\ 100 ufaera (30 3i®) &1 faHTeA BT

~
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SN g 9y
fawva — Business Law TR qA
gurics : 30 gIaH Sivlie: 10
Ae—adenRial ude v & el B e | ugeR g B F N |

qlierell &g M

YUg 3— AT THITRIT U (1 ¥ 8) Bl 08 YA &, Al U Aard | Uiy U=d 05 3 IR
Sleq AT 1—2 &g T U d1e |

YUs g 3T TYITII U (9 W 14) F[eT 06 U & [O1GH A BIg 04 U 81 B | Ul U 01
3fd BT BT | SR Ieq AT 75 AT STTET US|

GUs ¥ —gSTNg U (15 | 18) {A 04 U & RTAH A DS 03 U & H¥ | URT U= 02
3fd BT BT | IR Ieq AT 150 AT Th U |

GUs § —3fg 4t Icid U (19 W 22) fl 04 U & OTHH I PIg 02 U BT x| Ul U
04 3fd T BRI | T AT 300 AT & U |

Gus § — Y I U (23 W 24) FHof 02 U © [H F B 01 U FA BN | U T 08
3fd BT BRI | TR I g AT 600—750 AT 4—5 U |

T BRI- 1

(Assignment—1)

Yrs—3A
(Section—A)
1. 3d o Sfeere il @ 9 TR S0 € ored TR 2 (T / 3r)

Agreements that do not give rise to contractual obligations are not contracts. (True/False)

2. “Raﬂagw ﬁ %Wﬁ ﬁ Wa:‘ﬁ%l”a@a‘;% ....................... a’ﬂ-%l

“Every contract is an agreement but every agreement is not contract.” This statement is of

3. P famar MueH & IROR & A1 aed & A f[daRd = Al 2 | GRS

A seller may deliver goods to a carrier with a right of disposal. (True/False)

4. 3J9Y & AV & wU H Ael 3R T (e el febdn AT § SR YgA MY § AeY B TS
@ g fa9Y ST § IAqT AT W AR GRVAKR)
Goods not yet set aside and identifiable as the subject of the contract are to be specifically
ascertained at the time the contract is formed. (True/False)

5. T f¥Yd 90 & W R UG A BT AR < B GCRIENR)

A time draft is payable at a define future time. (True/False)

6. IR & foly STHIGT TRV BT Afd sfifac | (1 / 3rc)

Consumer protection has a moral justification for business. (True/False)

7. SUMIGT Y&V JFH & Ted UG gRT QNG 9% AR FaT H H & forw Al R
3ol @ o 9l 2| (< / 3rc)



Under the Consumer Protection Act, a complaint can be filed by a consumer for a defective

good and also for deficiency in service. (True/False)
8. 3TUD HEGR I FHaT | GRPEER)
A minor can become a partner. (True/False)
YUs—d
(Section—B)

9. ‘YRS I Bl URUIRT PIfTU |

Define the term an ‘offer’.

10. ‘Sl I BT GRYTT PIT |

Define the term ‘buyer’.

1. TP’ T B GRIINT BHIRTU |

Define the term ‘cheque’.

12. ITIER’ IS Bl URMIRT BIfTU |

Define the term ‘partner’.

13. ‘e’ w1 BT IR SIS |

Define the term ‘bailment’.

14, TRIGRI fderg @7 8 °?
What is partnership deed ?
T BRI- 2
(Assignment—2)
Yue—3
(Section—C)
15, TGl 3 AT T AN & 2 SHD TGV D] 4] FHISY |

What do you mean by goods ? Also explain its classification.

16. fashar & BN R By w1 ¢ ?

What are the rights and duties of seller ?

17. AT UBR & Tl &I <l DI |

Discuss the various types of cheques.

18. ARGI & IR ¥ Tt HIfoY |

Discuss about of pledge.

T BE-3
(Assignment—3)
Yuleg—q
(Section—D)
19. QoI & a8 & fog aMawdd I R & ?
What are the essentials for contract of agency ?

20. TSGR BH # AEIfenT @1 Refer W ==l B |



Discuss the minor’s status in partnership firm.

21, R & oMaead d@ PH&H 8 ?
What are the essential elements of pledge ?
22. “WRATd PR BT A YR Tel £ 17 fewol S |
“Invitation to offer is not an offer.” Comment.
TG PRI 4
(Assignment—4)

Grg—3
(Section—E)

23. 9% Jg&TF IR Ay fid & 99 iR+ |

Differentiate among cheque, promissory note and bill of exchange.

24, JRIERY B YRYTAT BT | AEIERY IR BU & &1 R I |

Define partnership. Differentiate between partnership and company.

(e e - h

1. ¥ d@q o & aX 4 fawax ScRyRa®dT feaid 31 oFma 2024 d& Hefda
AT B H Wl B | GAA B W—gwidaRad g1 A1ty | R & g1 feran 3,
wiciadl A1 Y&a &I 368 e sgfaa |req &1 93T |41 SR |

2. B3 99 o dwa ?q o Haffa gwaal &1 ff ST HR wad 2

3. gAId 99El 69 Sad-fader 2024 &1 AGIde 931 13 &1 @wy G o smad-fadax

2024 ST B @M

4. ¥R I & YRea A B gRT fHY MU &R Ud odEq, fawa @ r=n don daq 3

HifTHar &1 AR 91T ST | $9H AT @+ R 3ferdad 6o ufaera (18 3id ) faar

oE, fava—asg @ warer @ fay afteaw 20 ufoem (6 @) dom GO,

Aifas—wia yelRta g X aftreaw 20 gfoea (6 &i®) Ura & G&d 21 39 YHR o

\100 yfaera (30 3i®) &1 faureT @9 /
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ufdsa graxona Wi (qaa) favafdenre™ s<ierrg, faamagR
T B (Assignment Work) T — SHaO—feHeR 2024
LI RN G R CL)

fawg — International Business TS aget

gurics : 30 gaH Sl 10
el yde wvs & el B e | ugER YTl Pl 5A DR |

qlieedl &g e :

YUg 3— AT THITRIT U (1 ¥ 8) Bl 08 YA &, Al U Aard | Uiy U=d 05 3 IR
Sleq AT 1—2 &g T U d1e |

YUs g 3T TYITII U (9 W 14) F[eT 06 U & [O1GH A BIg 04 U 81 B | Ul U 01
3fh BT BT | SR Ieq AT 75 AT STET US|

GUs ¥ —gSTNg U (15 | 18) {A 04 U & RTAH A DS 03 U & H¥ | URT U= 02
3fd BT BT | IR Ieq AT 150 AT Th U |

GUs § —3fg 4t Icid U (19 W 22) fl 04 U & OTHH I Pl 02 U B x| Ul U=
04 3fd T BRI | T AT 300 AT & U |

Gus § — Y I U (23 W 24) FHof 02 U © [H F B 01 U FA BN | U T 08
3fd BT BRI | TR I g AT 600—750 AT 4—5 U |

T BRI- 1

(Assignment—1)

Yue—3|
(Section—A)

1 “Wﬁ_@am ”WW .................... ﬁwﬁlﬁggl

“The Capitalist World Economy” book was published in the year ............... .

2. IR fauor @1 g AR g forlay |

Write any four challenges of international marketing.

3. CIF &I yuiey foray |

Write the full form of CIF.

Freight forwarder means ............ .

5. faque fsor § S | MU T R 7 ?
What do you mean by ‘Place’ in marketing mix ?

6. IFM 3TIR® wU ¥ &y 3IRdcd § 3T ?

When the IFM came into formal existence ?

7. IBRD T qUl %9 foIfau |

Write this full form of IBRD.
8. UM UqW YAR USRI & A felRay |

Write the name of five major promotional tools.



GUS—g
(Section—B)
9. RIS fAuoe & 3y T Jwed 7

What do you understand by International Marketing ?
10. XUHIfa® e @I § ?

What is a strategic alliance ?

11, el R’ 8§ 7

Discuss targeting.

12. fafd & amuer @ a7

What do you mean by exporting ?
13. IR AU Jofert @ar g 2

What are the international marketing strategies ?

14, RIS T DY & ol eI 1 2 ?

What is the basic aim of International Monetary

Fund ?
W BRI- 2
(Assignment—2)
Yue—3
(Section—C)

15. JFARICTA Ao el fauoe & ford JaR et & 2

How is international marketing different from domestic marketing ?
16. SATRIGIY fAUU SFTHE DI Ulsha B ARAT HINTY |

Explain the process of International marketing research.
17. Y SIS B fofg smavgeart @m & ?

What are the various requisites of effective branding ?

18. faf=1 fauo dcdl o favwaR & 99=msU |

Explain various marketing elements in detail.

T B3
(Assignment—23)
YUeg—q
(Section—D)
19. R fAuvr # enfiet fafreT gAfral @ € 2
What are the various challenges involved in international marketing ?

20. IR IR o™ & fafe= ameR |1 8 2

What are the various bases of international market segmentation ?

21, fafr=T fauor AT aodl o7 favwdR & 9HeIsU |

Explain the various marketing mix elements in detail.

22, RIS ot R @1 v TTfafaferl W yarer Sifery |



Throw light on the key activities of International Finance Corporation.
T B 4
(Assignment—4)
Yre—s
(Section—E)
23. SRR fAuo TafaRYT favelsor R e e forRav |

Write a note on international marketing environmental analysis.

24. fdvg & fafd=1 foxig SR & SRS Gl &I TOFT BT |

Enumerate the functional machinery of various financial institutions of the world.

(o e - R

1. €= d@ o @1 8R4 fagay ScaxyRaer {3916 31 area 2024 & G&fd@ sreaa=
o< ¥ o B | v e wswfafaa s 9fey) g @ g fe@r
wiciadl A1 Y&a &I 3681 e sgfaa |req &1 93T |44 SR |

2. B ¥4 o d@q ¥q I Hafia gl &1 A SUAT IR Aad B |

3. 9AId e 99 oFad-fadeR 2024 &1 AGAe® UH U3 BT W@HU 9AF A
Sad—fadaR 2024 ST & @IT|

4. ¥ o @ Yedidd A BEF ERT f6U U Iegaq vd d@d, fawg @) s qen
ded § Hifdddl Bl IAER SER—T SR 399 JALAT @ R ARHTH 60 yiawd
(18 3w ) fear wmawm, fAwg—avg @ = & fay fread 20 ufaem (6 &i®) deon
gor®, Aifas—ara yslRfa 819 @R aftrean 20 ufaera (6 @) 9 81 @ad 2|

\ 39 UBR o 100 UFI2Iad (30 3(®) &1 fawmo @] /




